Editor  &  Publisher 


\  THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Hot  the  satellite. 


tUSA 

TODAY 


Newspaper  Week 


to  freedom. 


UPl  unveils 
rebuilding  plan 
to  subscribers 
(See  page  9) 


ABC  may  change 
auditing  rule 
for  bulk  sales 
(See  page  11) 


70 

ort 

nmHO 
03  -cm 


USA  TODAY  is  hot  off  the  satellite  in  Washington, 
Baltimore,  Atlanta,  Minneapolis/St  Fhul,  and  Rttsburgh 
markets.  In  fact  by  the  end  of  March  1983,  it  wiU  be  hot 
off  the  satellite  in  15  of  the  nation’s  top  20  markets. 

The  USA  in  an  entirely  diiferent  way. 


v£)1982  fianrrett 


\  «<*s.ssfct 


GROWTH  THROUGH 
IJ^]«OVATIO^^ 

Tough  times  demand  innovative  thinking.  That’s  why  in  1981,  we 
created  the  News  Advertiser,  a  weekly  publication  mailed  to 
over  400,000  non-subscribing  households  in  Baltimore.  Our  goal 
was  to  give  the  advertisers  the  flexibility  to  either 
saturate  the  market  or  target  their  messages  to  i 

market  Zip  Code  segments.  The  results  have  1 

been  quite  impressive.  In  1981  the  I 

Advertiser  produced  over  five  million  / 

linesof  advertising.  Through  August  of  / 

1982,  linage  hit  nearly  9  million—  I 

an  Increase  of  75%.  i 

And  the  growth  goes  on  A 

as  more  and  more  ad-  ,  ggli  / 1 

vertisers  discover  1 1  t 

that  the  News  x'  I 

American  and  l  / 


The  News  American 

More  than  a  yienspaper! 

BALTIMORE,  MARYLAND  21203 

Represented  Nationally  by  Hearst  Advertising  Sei^ice  1-(212)  661-5700. 
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Our  fleet  of  68  ink  tankers,  largest  of  its  kind,  is  on  the  road  daily 
to  service  newspapers  from  coast  to  coast. 

Of  equal  importance  is  the  fact  that  these  tankers  are  deliver¬ 
ing  a  consistent,  proven  product — backed  by  Flint  Ink's  long¬ 
standing  dedication  to  quality,  service  and  specialized  bulk  han¬ 
dling  techniques. 

We  offer  technical  support  from  all  32  of  our  manufacturing 
facilities. 


CORPORATE  HEADQUARTERS; 
Z5111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROFi  •  HOUSTON 
INDIANAPOLIS  •  (ACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  -  SPARTANBURG 
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CORPCFIArCDN 


Flint  Ink  delivers 
in  more  ways  than  one! 
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*  Major  mootings  in  bold  faco 

OCTOBER 

7-10— Cal  Western  Circulation  Managers'  Association,  Hyatt 

Regency,  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 16— National  Newspaper  Week 

10-12 — Ohio  Circulation  Managers  Assn.,  Hyatt  Regency,  Colum¬ 
bus,  Ohio 

10-13 — INPA  Eastern  Region  Conference,  Marriott  Hotel,  Rochester, 
N.Y. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

11- 14 — Advertising  Media  Credit  Executives  Assn.,  Interna¬ 

tional,  Westin  Galleria  Hotel,  Houston,  Tex. 

13- 15— Suburban  Newspapers  of  America  Ad  Conference.  Seel- 

bach  Hotel,  Louisville,  Ky. 

15-17 — Mountain  Ad  Managers.  Governor's  Court  Hotel, Denver 

16 — International  Newspaper  Carrier  Day 

17-19— Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

21- 24 — New  England  Newspaper  Production  Conference. 

Mount  Washington,  Bretton  Woods.  N.H. 

22- 27 — Northeast  Classified  Ad  Managers'  Assn.,  Hilton  Hotel, 

Philadelphia,  Pa. 

23- 29 — National  Press  Photographers  Association  Flying  Short 

Course,  Oct  23.  Philadelphia.  Cherry  Hill  Inn,  Cherry  Hill.  N.J. 
Oct.  24,  Cleveland,  Marriott  Airport.  Oct.  25,  Kansas  City,  Mo., 
Radisson  Muehlebach.  Oct.  27,  Salt  Lake  City,  Hilton.  Oct. 
29,  Seattle.  Red  Lion  Inn,  Bellvue,  Wash. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association.  Radisson 

Plaza  Hotel,  Charlotte,  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza,  Kansas 

City,  Mo. 

28-29 — New  England  Newspaper  Advertising  Executives.  Marri¬ 
ott  Inn,  Worcester,  Mass. 

28-31 — National  Council  of  College  Publications  Advisors  and  Asso¬ 
ciated  Collegiate  Press,  Chase  Park  Plaza  Hotel,  St.  Louis,  Mo. 
28-31 — Graphic  Arts  Technical  Foundation,  Bermuda. 

NOVEMBER 

7-10 — Association  of  National  Advertisers,  Breakers.  Palm  Beach 
Fla. 

9-11 — Audit  Bureau  of  Circulations  annual  conference,  Waldorf- 
Astoria  Hotel,  New  York  City. 

9-12— Associated  Press  Managing  Editors,  Hotel  del  Coronado, 
Coronado,  Calif. 

14- 17 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 

tel  and  Club,  Boca  Raton,  Fla. 


DECEMBER 

2-5— 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 
San  Diego,  Calif. 
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A  free  press  is  a  cornerstone  of  our  democracy. 
In  the  First  Amendment  to  the  Constitution,  our 
Founding  Fathers  affirmed  their  belief  that  com¬ 
peting  ideas  are  fund2unental  to  freedom.  We 
Americans  cherish  our  freedom  of  expression  and 
our  access  to  multiple  sources  of  news  and 
information. 

But,  as  we  know,  there  are  other  nations  where 
the  free  flow  of  news  is  thwarted  by  governments 
fearful  of  letting  people  know  the  truth.  In 
those  countries,  where  censorship  is  a  means  of 
containing  thought  and  action,  newspapers  are 
controlled  by  the  government,  and  it  follows 
that  all  human  freedoms  are  limited. 

The  theme  of  this  1982  observance  of  National 
Newspaper  Week,  "A  Free  Press  —  Your  Key  to 
Freedom,*  reflects  a  basic  tenet  of  American 
life.  A  free  press  is,  indeed,  our  key  to 
freedom. 

During  National  Newspaper  Week,  I  join  with  my 
fellow  Americans  in  celebrating  our  free  press 
and  in  paying  tribute  to  the  responsible  men 
and  women  of  the  newspaper  industry  whose 
dedication  and  commitment  to  independent  and 
truthful  news  reporting  and  analysis  are  the 
foundation  of  our  continued  progress  as  a 
nation. 


BjT.OTser 


Press  will  always  be  ‘militant’ 

By  William  C.  Marcil 
President, 

American  Newspaper  Publishers  Association 

There  always  will  be  an  uproar  of  protest  from  the  press  of 
this  country  when  any  level  of  government  starts  closing 
doors,  shutting  out  the  public  view. 

We  are  sometimes  regarded  as  too  militant  in  our  fight  to 
protect  the  constitutional  right  of  the  people  to  know  what  the 
government  is  doing.  Yet  this  vigilance  is  necessary  and  will 
never  cease.  Horrible  examples  are  all  around  us  of  what 
happens  in  countries  with  closed  systems.  Fascism,  commun¬ 
ism,  dictatorships  thrive  on  self-protective  secrecy. 

President  Ronald  Reagan  earlier  this  year  met  vigorous 
opposition  from  the  press  when  he  tried  to  modify  the  Free¬ 
dom  of  Information  Act  ( Fol  A)  by  making  it  easier  for  govern¬ 
ment  officials  to  withhold  information. 

The  President  apparently  believed  that  his  executive  order 
reducing  the  ability  of  citizens  to  obtain  government  docu¬ 
ments  would  reduce  the  possibility  that  the  U.S.  government 
can  be  forced  to  give  out  intelligence  information  harmful  to 
the  nation's  security. 

A  leader  in  the  Congressional  resistance  to  the  major  pro¬ 
posed  changes  was  Sen.  David  Durenberger,  R-Minn.,  who 
introduced  a  bill  to  maintain  strict  standards  for  the  applica¬ 
tion  of  the  Fol  A.  His  proposed  test  of  identifiable  damage  and 
the  balance  of  public  rights  against  secrecy  were  well  taken. 

Durenberger  put  the  case  dramaticallly  for  freedom  of  the 
press,  and  ultimately  for  the  freedom  of  society,  by  using 
(Continued  on  paf>e  25) 

A  free  press:  Your  key  to  freedom 

By  George  J.  Measer 
President , 

National  Newspaper  Association 

“A  free  press  is  not  a  privilege  but  an  organic  necessity  in  a 
great  society,”  wrote  Walter  Lippman  in  his  syndicated  col¬ 
umn  of  May  27,  1%5. 

Ever  since  the  first  type  was  rolled  with  printer's  ink  to 
produce  a  newspaper,  opponents  of  a  free  press  have  fought 
to  stifle  the  voice  of  those  guarding  our  civil  liberties. 

According  to  the  U.S.  Constitution's  First  Amendment 
passed  in  1791,  “Congress  shall  make  no  law  .  .  .  abridging 
the  freedom  of  speech ,  or  of  the  press . ' '  Note  that  this  was  the 
First  Amendment  to  the  Constitution  and  was  written  soon 
after  the  document,  itself,  was  adopted. 

One  of  the  most  vocal  supporters  of  a  free  press,  Thomas 
Jefferson,  in  his  “Writtings”  stated  that  ‘No  government 
ought  to  be  without  censors,  and  where  the  press  is  free  none 
ever  will.” 

Today,  as  it  was  from  the  very  beginning,  the  press  is 
fighting  to  maintain  its  freedom  to  seek,  to  ask,  to  understand, 
to  know  what  is  occurring  in  and  out  of  government  as  the 
vehicle  of  free  speech  for  Americans. 

America  is  fortunate  to  have  a  free  press.  Many  countries 
throughout  the  world  do  not  have  this  guardian  free  to  protect 
its  citizens. 

For  the  first  time  in  its  history,  our  greatest  neighbor  to  the 
north,  Canada,  in  its  new  constitution,  guarantees  freedom  of 
the  press  to  all  its  people. 

This  freedom  belongs  to  all  the  people  in  both  countries — 
from  the  largest  daily  to  the  smallest  weekly,  urban,  sub- 

(Continued  on  pufje  25) 
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Newspapers  are 
die  schoolmasters  of 
the  common  pei^le. 
That  endless  book, 
the  newspapei>is  our 

national  ghxyr 

‘—Henry  Wn:d  Beecher 


We  salute  Americas  free  press  during  National  Newspaper  V\feek, October  10-16. 


The  best  ideas  are  the  I  ^  I  I  ^ 
ideas  that  help  people. 

(c>  1982  International  Telephone  and  Telegraph  Corporation.  320  Park  Avenue  New  York,  N.  Y  10022. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProstdonI  and  Editor 
Ferdinand  C.  Teubner,  Publisher 


James  Wright  Brown 
Publisher,  Chairman  ol  the  Board,  1912-1959 


Scientific  secrets 

The  necessity  for  the  broad  new  authorization  for  the 
classification  of  government  information  contained  in  Presi¬ 
dent  Reagan’s  recent  Executive  Order  (E&P,  Sept.  11,  page  8) 
has  been  questionable. 

At  a  recent  meeting  of  business  paper  editors  at  the  White 
House,  the  President  was  asked  about  it  and  responded  “we 
have  just  realized  the  extent  to  which  we  have  given  away — 
or  it  has  been  stolen — American  technological  and  scientific 
information.”  He  said  the  Order  is  an  attempt  to  close  some  of 
these  avenues  through  which  the  Soviets  have  taken  home 
our  technological  information.  He  assured  the  editors  there 
is  “no  desire  to  close  off  legitimate  knowledge  and 
information”  from  the  American  people. 

Judging  from  a  report  by  a  panel  of  19  scientists  and 
academics  to  the  National  Academy  of  Sciences  last  week  we 
believe  the  President  is  being  misled  by  his  security  advisors. 
The  panel  which  had  briefings  at  secret  and  top  secret  levels 
said  virtually  the  whole  problem  of  leakage  comes  from  direct 
and  indirect  Soviet  purchase  of  U.S.  equipment  as  well  as 
espionage.  In  other  words,  it  doesn’t  come  from  reports  in  the 
press. 

According  to  estimates  by  the  intelligence  community,  the 
panel  said,  “70%  of  the  militarily  significant  technology  ac¬ 
quired  by  the  Soviet  Union  has  been  acquired  through  .  .  . 
intelligence  organizations,  using  both  overt  and  covert 
methods.  Most  of  the  rest  is  acquired  through  legal  pur¬ 
chases  of  equipment  or  data.” 

The  net  effect  of  extending  broad  powers  to  government 
agencies  and  bureaus  to  classify  information  on  the  excuse  it 
involves  national  security  is  to  keep  the  information  from  the 
American  people.  If  it  involves  truly  security  information, 
the  chances  are  the  Soviets  already  have  had  it  given  to  them 
by  some  bureaucrat,  or  have  purchased  it,  or  stolen  it.  As  has 
always  been  true,  the  vast  bulk  of  security  classifications 
is  unnecessary. 

No  present  danger 

Newspaper  executives,  now  hard  pressed  by  current  eco¬ 
nomic  conditions  as  well  as  competitive  media,  can  take 
solace  in  the  AP  report  on  the  two-year  CompuServe 
experiment  concluding  “there  is  no  clear  and  present  danger 
to  the  American  newspaper  industry  from  electronic  delivery 
of  information  to  the  home.” 

It  was  found  that  after  the  novelty  wore  off  usage  and 
demand  for  information  supplied  electronically  fell  off  radi¬ 
cally  (E&P,  Oct.2,  page  10). 

Although  it  was  concluded  a  market  does  not  yet  exist  for  a 
profitable  electronic  newspaper,  the  study  said  the  “dangers 
and  opportunities”  are  in  the  future.  If  and  when  they 
materialize,  the  interest  of  the  participating  newspapers  in 
this  study  shows  they  will  not  be  caught  napping. 
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Letters 


PIONEERS 

Minority  journalists  are  a  bit  more 
numerous  than  you  indicated  in  your  arti¬ 
cle  on  the  Berkeley  program  in  the  issue 
of  Sept.  18 — at  least  so  far  as  Chinese 
Americans  are  concerned. 

You  quoted  Ms.  Dolores  Kong,  21  and 
now  of  the  Cape  Cod  Times,  as  saying 
that  she  knew  of  no  Chinese  Americans 
working  for  “establishment  newspa¬ 
pers”  before  her.  We  know  of  one. 

Mr.  Long  Hwa-shu  of  our  staff,  who 
was  born  in  Nanking,  is  a  naturalized 
citizen,  and  holds  a  Masters  in  journalism 
from  the  University  of  Missouri,  has  been 
working  for  “establishment  newspa¬ 
pers”  (a  term  I  frown  upon)  for  20  years. 

Mr.  Long  has  been  with  the  News-Sun 
since  1978,  working  as  a  general  assign¬ 
ment  reporter,  rewrite  man,  and  some¬ 
times  subbing  for  the  city  editor.  Before 
joining  us  he  worked  for  the  Chicaf>o  Dai¬ 
ly  News  for  nine  years  and  the  Wooster 
(Ohio)  Daily  Record  for  seven  years. 

We  are  delighted  that  Ms.  Kong  has 
become  the  second  Chinese  American 
journalist  on  a  United  States  daily  news¬ 
paper.  We  hope  that  there  will  be  many 
more — Mr.  Long  has  been  a  pioneer  for 
20  years  and  that  is  certainly  long  enough. 

Pierre  -Rene  Noth 
(Noth  is  managing  editor,  Waukegan 
(III.)  News-Sun.) 

PRO  NIE 

In  response  to  Mr.  James  Bonneau's 
Shop  Talk  at  Thirty.  “A  Hard  Look  at 
NIE,”  in  your  September  18  edition.  1 
would  like  to  give  you  and  your  readers 
the  chance  to  take  another  look  at  NIE. 
The  positive  changes  that  are  taking  place 
in  our  program  are  typical  of  many  other 
programs,  and  should  be  taken  into  con¬ 
sideration. 

This  year  the  NIE  program  at  the  State 
and  the  Columbia  (S.C.)  Record  has 
grown  by  409f.  The  reason  for  this 
increase,  occurring  in  spite  of  drastic 
budget  cuts  in  education,  is  a  studied  and 
well-planned  new  approach  implemented 
by  the  department  over  the  last  few 
months. 

Although  slick  supplements,  special  fea¬ 
tures  and  vigorous  promotions  had  been 
successful  in  boosting  circulation  in  years 
past,  the  repeater  rate  among  teachers 
was  much  lower  than  it  should  have  been. 
The  workshops  also  needed  changing, 
from  the  “cut  and  paste”  activities 
(which  were  never  appropriate  for  most 
teachers)  to  sessions  in  which  practical 
tips  and  actual  participation  in  activities 
using  the  entire  newspaper  are  provided. 
The  new  workshops  have  been  enthusias¬ 
tically  received  and  have  resulted  in  more 
teachers  deciding  to  use  classroom  sets  of 
newspapers. 
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In  addition  to  revamping  the  work¬ 
shops,  the  mechanics  of  the  program 
were  reworked.  All  supplements  are  now 
available  to  teachers  as  optional  choices, 
rather  than  being  tied  to  the  length  of  their 
subscriptions.  This  change  means  that 
teachers  are  more  in  control  of  their  NIE 
participation,  rather  than  feeling  man¬ 
ipulated  by  sales  schemes. 

The  two  changes  just  described  have 
resulted  in  this  year's  dramatic  increase. 
Best  of  all  is  the  knowledge  that  the 
numbers  are  made  up  of  teachers  who 
have  given  careful  thought  to  making  the 
newspaper  work  for  them,  rather  than 
teachers  using  NIE  only  to  receive  a  puz¬ 
zle  or  posters. 

In  reference  to  Mr.  Bonneau's  conten¬ 
tion  that  NIE  programs  are  ineffective  in 
building  future  readership,  he  obviously 
has  read  none  of  the  research  compiled 
through  the  AN  PA  Foundation  which 
shows  marked  progress  towards  training 
young  readers  to  use  and  appreciate  the 
daily  newspaper.  Here  in  South  Carolina 
(as  in  most  other  programs)  we 
emphasize  the  importance  of  teachers 
spending  time  teaching  their  students 
about  the  newspaper,  itself.  Teachers  are 
provided  with  sheets  of  introduction  and 
evaluation  activities  dealing  with  news¬ 
paper  concepts  and  terms. 

In  addition,  a  “talking  tour”  is  pro¬ 
vided  in  which  an  N  IE  staff  member  visits 
the  class  to  explain  the  production  proc¬ 
ess.  The  students  are  also  given  reading 
tips,  information  on  the  value  and  pur¬ 
pose  of  different  sections,  and  are  told 
about  the  importance  of  being  informed 
through  newspaper  reading,  not  just 
depending  on  television. 

In  conclusion,  we  reject  Mr.  Bon¬ 
neau's  callous  attitude  toward  the  value 
of  NIE.  No  flashy  circulation  figures  can 
outshine  the  value  of  positive  feelings 
toward  the  newspaper  providing  the  serv¬ 
ice  of  an  effective  education  department. 

Amy  Mikell 

(Mikell  is  director  of  NIE  at  the  Colum¬ 
bia  Record  and  the  State.) 


FOR  THE  RECORD 

Shop  Talk  at  Thirty,  Sept.  11,  1982, 
recounts  the  story  of  “E.F.,”  who  spent 
some  years  in  Kansas  early  in  her  career. 

She  went  to  her  present  paper,  the 
story  relates,  “from  a  Knight-Ridder 
paper  in  Kansas  where  she  was  city  edi¬ 
tor.''  She  relates  the  story  of  an 
inappropriate  set  of  questions  asked  her 
by  the  managing  editor  of  that  news¬ 
paper. 

For  the  record,  that  conversation 
occurred  a  year  before  the  newspaper, 
the  Wichita  Eagle-Beacon,  was  a  Knight- 
Ridder  newspaper,  and  no  one  involved 
in  the  conversation  is  presently  with  the 
newspaper. 

Davis  Merritt 
(Merritt  is  executive  editor  of  the  Eagle- 
Beacon.) 

MORE  CIRCLES 

I  was  pleased  to  see  Gary  Ortlieb's 
piece  in  the  August  28  E&P  on  Quality 
Circles  at  the  Detroit  Free  Press. 

Some  of  my  good  feeling  eroded, 
however,  when  I  read  this  closing  para¬ 
graph: 

“There  are  more  than  2,000  Quality 
Circles  operating  in  Amerca.  but  only  16 
of  those  are  in  newspapers,  all  at  the  Free 
Press.” 

We  began  planning  our  Quality  Circle 
program  at  the  Anderson  (S.C.) 
Independent-Mail  about  18  months  ago 
and  have  established  seven  Circles. 
Other  newspapers  in  our  organization, 
Harte-Hanks  Communications,  have 
expressed  interest  in  Quality  Circles. 
Some  may  have  launched  programs  by 
now;  I'm  not  certain. 

We  do  share  the  Free  Press  people's 
good  feeling  about  the  effectiveness  of 
the  program. 

But  I  am  certain  the  Free  Press  is  not 
the  only  U.S.  newspaper  with  a  Quality 
Circle  program,  and  I  suspect  the 
Independent-Mail  and  Free  Press  are  not 
the  only  such  programs  in  our  industry. 

John  C.  Ginn 
(Ginn  is  publisher  Anderson 
Independent  and  Daily  Mail.) 


On  May  17,  1982,  The  Strassels- 
Mead  Report  recommended 
bonds  as  an  investment. 

Since  then  bond  values  have 
increased  at  an  annualized  rate 
ranging  from  25% — 40%. 


Stmsscis 

That’s  news! 

For  more  information  about  The  Strassels-Mead  Report  contact 
Special  Features/Syndication  Sales  Corporation. 

Special  Featuies/SyndicaticMi  Sales  Corp. 

200  Park  Avenue,  New  York,  N.Y.  10166.  212-972-1070.  hh 
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A  GOOD  IDEA. 

AND  THE  RIGHT  TIME. 


Twenty  years  ago,  on  October  8,  1962,  the  Los 
Angeles  Times-Washington  Post  News  Service 
started  with  a  handful  of  subscribers  scattered 
across  the  country.  Today,  Times-Post  begins 
its  third  decade  serving  more  than  500  clients 
on  six  continents  with  state-of-the-art  technology. 

Times-Post  caught  on  at  first  because  it  filled  a  need. 

It  still  does. 


A  GOOD  IDEA. 

AND  THE  RIGHT  TIME. 


Los  Angeles  Times-Washington  Post  News  Serviee 

1150  15th  St.  N.W.  Washington,  D.C.  20071  (202)334-6173 
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EjP 

Every  Saturday  since  1884 

UPl  unveils  $20  million  rebuilding  plan 

Cash  flow  break  even  predicted  in  next  three  years 


By  Jerry  Walker 

A  three  phase  turnaround  plan, 
designed  to  make  United  Press 
International  a  profitable  company,  was 
laid  out  by  the  new  owners  of  the  news 
agency  last  week  at  the  23rd  annual  Con¬ 
ference  of  Editors  and  Publishers  (EDl- 
CON),  held  in  Denver,  Colorado  (Sep¬ 
tember  30,  October  1,2). 

At  a  general  session,  Robert  W.  Chand¬ 
ler,  sitting  in  for  Lee  Guittar,  the  chair¬ 
man  and  president,  Denver  Post,  who  is 
the  current  head  of  the  UPI  Advisory 
Board,  said  the  board,  which  is  com¬ 
prised  of  UPI  clients,  were  given  a  pre¬ 
view  of  the  new  plan  in  closed  door 
meetings  with  the  new  owners  on 
Wednesday  (September  30)  and  Thurs¬ 
day. 

“We  came  away  encouraged,  com¬ 
forted  and  reassured,”  Chandler,  who  is 
chairman  of  the  board.  Bend  (Ok.)  Bulle¬ 
tin,  reported  at  a  general  meeting  of  UPI 
newspaper  clients  on  Saturday  at  the 
Fairmont  Hotel.  In  regards  to  the  financial 
backing  of  UPI,  Chandler  said  the  new 
owners  said,  “some  confidence  must  be 
maintained.” 

Chandler  said  the  new  owners  told  the 
Advisory  Board  that  an  “imaginative  and 
sound  marketing  plan”  can  be  put  into 
action  and  that  “sufficient  capital  can  be 
raised  internally  to  maintain  the  wire 
service  and  rebuild  the  few  ailing  parts.” 

The  blueprint  of  the  rebuilding  plan 
was  outlined  by  Len  R.  Small,  the  new 
chairman  of  UPI.  Small  is  editor  and  pub¬ 
lisher  of  the  Moline  (III.)  Daily  Dispatch 
and  vicepresident  of  the  Small  News¬ 
paper  Group.  He  along  with  E)ouglas  F. 
Ruhe,  president  of  Focus  Com¬ 
munications,  Nashville,  William  Geissler 
and  Cordell  Overgaard,  are  the  principals 
of  Media  News  Corp.  which  on  June  2 
bought  UPI  from  the  E.  W.  Scripps  Co. 

Small  started  out  by  saying  that  the 
main  problem  facing  UPI  was  that  it  was 
being  “bled  to  death  by  telephone  com¬ 
pany  charges.” 

To  erase  the  deficit,  he  said  it  was 
decided  immediately  to  embark  on  a  three 
phase  plan  that  would  find  a  newsperson 
with  worldwide  experience  to  head  up 
UPI;  initiate  wholesale  reform  of  the 
communications  system;  and  revitalize 
the  news  report. 

The  first  phase,  he  said,  was  completed 
with  the  hiring  of  William  J .  Small ,  former 
president  of  NBC  News,  as  president  and 
chief  operating  officer  (E&P,  September 


18  &  25).  The  second  and  third  phases  are 
just  now  starting  (E&P,  September  25, 
page  15). 

Small  described  Bill  Small,  who  is  no 
relation  to  his  family,  as  “resourceful, 
smart  and  totally  committed  to  the  best 
principles  of  journalism.”  He  said  that 
Small  was  the  key  in  the  rebuilding  of 
CBS  News  while  serving  as  a  news  exec¬ 
utive  with  that  network. 

Bill  Small  told  the  clients  that  his  first 
impression  of  the  UPI  staff  in  New  York 
was  that  they  “sure  drink  a  lot  and  talk  a 
lot.”  He  said  he  was  impressed  with  their 
strong  loyalty  to  UPI.  “I  expected  to  find 
a  dispirited  staff  as  a  result  of  the  com¬ 
pany  being  up  for  sale  for  several  years. 
Instead  I  found  an  upbeat  spirit.  I  feel  a 
great  sense  of  feisty  competitiveness.  I 
was  much  more  pleased  than  dis¬ 
appointed  with  what  I  found.”  Small  re¬ 
ported. 

As  for  himself.  Small  said  “I'm  blunt 
and  I’ll  tell  you  what  1  think.”  During  the 
closed  meeting  of  the  Advisory  Board,  he 
said  he  invited  them  to  write  to  him  after 
they  returned  home  on  why  they  think 
UPI’s  competitive -position  with  the 
Associated  Press  has  been  weakened.  He 
extended  the  same  invitation  to  the 
delegates  in  the  open  meeting. 

Small  said  his  first  priority  is  to 
“strengthen  the  state  and  regional  serv¬ 
ice.”  He  said  UPI  will  open  20  new 
bureaus — 14  news  bureaus  and  6  news- 
pictures  bureaus — mostly  in  smaller  cit¬ 
ies.  He  said  the  bureaus  will  add  to  the 
overall  service.  The  financial  problem. 
Small  said,  will  not  go  away  by  cutting 
news  service,  but  by  savings  on  new  and 
better  technology. 

Douglas  Ruhe,  managing  director  and 
chief  executive  officer  of  UPI,  who  was 
described  as  a  “risk  taking  entrepreneur” 
with  "expertise  in  technology,”  is  presi¬ 
dent  and  principal  stockholder  of  Focus 
Communications.  Ruhe  directs  the 
development  of  new  broadcast  tech¬ 
nologies,  including  low-power  tv  and 
direct-broadcasting  satellites  for  Focus. 

Ruhe  began  his  report  by  saying  there 
were  no  plans  to  “roll  heads”  at  UPI. 
“We  didn’t  find  a  bloated,  bureaucracy  at 
UPI  when  we  came,”  he  said.  “What  we 
found  was  a  lean  organization  .  .  .  pro¬ 
duction  of  work  force  very  high.” 

What  it  did  find,  Ruhe  said,  was  a  $30 
million  a  year  bill  for  communication 
costs  ($14  million  a  year  for  domestic 
leased  telephone  lines),  which  was 


“bleeding  the  company  to  death.” 

He  said  the  Scripps  Co.  advanced  a 
plan  several  years  ago  of  switching 
delivery  of  voice  information  from  AT&T 
long  lines  to  satellite  delivery.  However, 
he  said,  Scripps  made  a  second  decision 
after  deciding  to  sell  UPI  not  to  invest 
necessary  capital  in  buying  the  earth  sta¬ 
tions,  but  rather  to  let  the  individual 
clients  buy  the  receiving  dishes  under  a 
rebate  plan.  To  date  about  600  customers 
have  installed  UPI  earth  stations  under 
this  plan. 

Ruhe  then  told  the  delegates  that  UPl's 
new  program  will  be  to  install  1,400  UPI- 
paid  for  earth  stations  in  telephone  rate 
centers  at  which  no  UPl-receiving  dishes 
currently  are  in  place.  The  stations  will 
cost  UPI  $11.1  million  through  a  lease- 
purchase  arrangement. 

The  new  program,  he  said,  will  free 
UPI  and  subscribers  from  the  “constant 
spiral  of  terrestrial  line  increases”  and) 
result  in  an  annual  savings  of  $6  to  $7 
million.  Total  savings  in  2'/’  years,  he 
said,  will  work  out  to  about  $10  million 
per  year. 

Ruhe  said  the  new  system  will  result  in 
“break-even  or  profitability”  for  UPI  in 
three  years.  He  said  the  system  will 
enable  UPI  to  sell  services  to  other  com¬ 
panies.  “Our  goal.”  he  said,  “is  to  make 
the  earth  stations  a  profit  center.  By  sell¬ 
ing  excess  capacity,  we  will  be  able  to 
turn  it  into  a  modest  profit  center.”  One 
of  the  possible  new  ventures  is  electronic 
mail  delivery. 

Other  plans  call  for  installation  of  an  up 
link  at  Dallas  computer  center  which  he 
said  will  save  UPI  about  $500,000  a  year 
and  improve  the  stability  of  service: 
replacement  over  the  next  two  years  of  all 
5.0(X)  printers  now  in  the  field  because  of 
the  very  high  lease  and  repair  costs,  and 
new  VDT  tubes  for  editors  and  writers. 

The  total  cost  of  the  capital  outlay. 
Ruhe  said,  is  in  the  range  of  $20  million. 
He  said  third  party  lease  arrangements 
are  involved,  which  he  did  not  detail.  He 
said  UPI  has  “no  debt  now”  and  “it 
wants  to  preserve  it  and  preserve  cash.” 

“Private  ownership  has  advantages  of 
control  and  savings  that  many  of  our  sub¬ 
scribers  enjoy,”  Ruhe  said.  “The  reason 
that  we  are  adding  UPl-owned  dishes  is 
that  we  need  to  get  off  land  lines  at  a  faster 
rate  to  achieve  savings.” 

UPTs  earlier  program,  while  a  tech¬ 
nical  success,  did  not  provide  desired 

(Continued  on  page  10) 
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(Continued  from  page  9) 

savings  because  the  satellite  points  were 
selected  at  random  pattern  by  the 
individual  subscribers.  Some  subscribers 
also  found  that  the  installation  costs  were 
much  higher  than  the  actual  cost  of  the 
earth  dish. 

“You  need  to  have  all  subscribers  in  a 
particular  area  on  satellite  in  order  to  re¬ 
move  the  land  lines,”  Ruhe  said.  “If  only 
one  does  not  have  a  dish.  UPl  has  to 
maintain  the  phone  lines  and  all  the  dup¬ 
licative  costs  entailed."  He  said  the  new 
system  will  have  a  modem  back-up, 
installed  at  publisher's  cost. 

He  said  many  of  the  1.400  additional 
earth  stations  will  be  located  at  client 
locations,  although  some  will  be  installed 
at  special  locations  leased  by  UPl  for  the 
purpose.  One  earth  station  will  be  able  to 
feed  all  UPl  subscribers  in  a  community, 
he  said. 

The  new  UPl  plan  is  basically  the  same 
as  the  one  followed  by  AP.  About  700 
AP-owned  earth  stations  are  in  place. 
Since  the  start  of  the  earth  dish  program, 
both  wire  services  have  feuded  over  the 
use  of  the  dishes.  While  UPl  favored  a 
common  dish  where  possible  to  serve 
both  wire  service  subscribers  in  an  area. 
AP  said  it  would  not  allow  a  sharing  of  a 
station  unless  all  of  the  users  are  AP  sub¬ 
scribers.  This  difference  in  policy,  which 
UPl  feels  is  dumb,  remains  in  effect,  E&P 
was  told  by  Ruhe. 

Local  engineers  will  be  contacted  for 
the  installations  of  the  new  dishes,  and 
UPl  will  be  responsible  for  maintenance 
and  service.  The  plan  calls  for  installation 
of  about  200  earth  stations  per  month 
starting  in  December,  with  a  target  com¬ 
pletion  date  of  August  1983. 

The  dishes,  built  by  the  Harris 
Corporation,  are  compatible  with  the 
Harris  dishes  that  have  already  been 
installed  by  UPl  subscribers.  The  new 
UPI-Harris  dishes,  Ruhe  said,  are 
improved  and  will  have  a  stronger  signal 
pull.  He  said  UPl  will  continue  to  trans¬ 
mit  via  Transponder  1  of  the  Westar  111 
satellite. 

He  said  UPl  is  willing  to  negotiate  w  ith 
the  owners  of  the  600  privately-owned 
dishes  on  making  satisfactory  settlements 
if  they  feel  they  are  being  treated 
inequitably. 

All  UPl  data  services — high-speed 
newswire,  conventional  newswire. 
broadcast  script  wires  from  all  states  and 
cable  news  services — will  be  delivered 
via  the  dish  system.  Newspictures  can  be 
delivered  via  the  system  (as  well  as  other 
video  services),  although  the  picture  wire 
will  continue  to  be  sent  on  land  lines  for 
the  immediate  future. 

Bill  Geissler.  senior  vicepresident, 
planning,  UPl.  holds  the  same  position 
with  Focus  Communications  where  he 
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has  been  involved  in  public  relations  and 
new  product  marketing. 

At  UPl,  Geissler's  responsibilities 
include  development  of  marketing  plans 
and  staff,  as  well  as  new  products.  He 
was  described  as  “taking  pride  in  doing 
the  research”  in  his  introduction  to  the 
UPl  clients. 

Geissler  said  two  outside  research 
firms  were  retained  after  the  sale  to  con¬ 
duct  on-going  studies  into  why  clients 
cancel  the  service  and  what  must  be  done 
to  improve  the  news  service.  Conducting 
the  studies  are  Telser  Inc.  in  Chicago,  and 
Ruth  Clark,  senior  vicepresident.  Yank- 
elovich,  Skelly  and  White  Inc.  in  New 
York. 

Geissler  said  the  reason  for  cancella¬ 
tions  are  “quite  complex”  and  seemed  to 
be  caused  by  the  bad  state  of  the  nation’s 
economy  which  has  forced  papers  to  cut 
costs  by  eliminating  either  AP  or  UPl. 
and  increases  in  the  cost  of  wire  services. 

He  said  they  have  spent  months  trying 
to  determine  the  patterns  of  business,  get¬ 
ting  information  a  number  of  ways — exit 
polls  and  by  interviewing  former  sub¬ 
scribers  who  quit  in  the  last  year  and  a 
half — to  get  a  sense. 

He  said  the  input  has  come  from  1 .2(K) 
newspapers  and  100  media  managers  who 
have  been  contacted  by  the  research 
firms.  In  addition,  he  said  former  UPl 
managers  who  have  gone  on  to  wider 
achievements  in  the  business  were  ques¬ 
tioned. 

The  study  findings,  he  said,  indicate 
that  loss  of  newspapers  occurs  in  the 
smaller  and  mid-size  markets  where  these 
managers  believe  state  and  regional  news 
is  not  strong. 

Geissler  said  the  survey  showed  that 
overall  quality  of  UPl  was  perceived  as 
strong.  In  comparison  with  AP.  he  said 
the  findings  shows  “over  .309f  play"  of 
UPI's  international  news  and  science.  He 
said  photography  coverage  was  rated 
“superb;”  national  “unparalleled;"  and 
state  and  regional  "a  problem.” 

The  latter,  he  said,  was  the  “largest 
single  reason  for  terminating  service  in 
recent  years." 

Geissler  said  it  found  in  the  termination 
studies  that  UPl  has  not  been  doing  a  very 
good  sales  job.  He  said  that  in  2(T/f  of  the 
cases  where  papers  cancelled,  “our  serv¬ 
ice  was  judged  superior,  but  w  e  still  lost 
our  business.”  He  said  the  sales 
department  was  being  reorganized  (E&P. 
September  4)  under  a  six  division  set-up 
and  new  sales  managers  were  being 
appointed  and  additional  sales  people 
hired.  Thomas  J.  Beatty,  former  South¬ 
ern  division  manager,  was  named  general 
sales  manager  (E&P.  September  25.  page 
24). 

Geissler  said  plans  call  for  an  expanded 
newspaper  service  in  other  areas  besides 
state  and  regional  news  coverage.  He  said 
they  are  establishing  new  feature  pack¬ 
ages  in  such  areas  of  science,  medicine, 
sports,  and  business. 


He  said  there  are  “elaborate  plans”  to 
expand  UPI's  graphic  service  dramatical¬ 
ly  as  there  is  high  demand  for  this  materi¬ 
als. 

Tom  Beatty  new  general  sales  mana¬ 
ger.  reported  that  UPl  has  already  begun 
to  win  back  small  and  mid-size  papers. 
He  said  new  contracts  with  newspapers 
with  a  value  of  $1.5  million  have  been 
signed  in  the  past  month,  and  SSOO.tXM) 
was  added  in  new  broadcast  business. 

Beatty  said  UPl  has  reduced  cancella¬ 
tions  by  2.79f  since  the  start  of  the  year, 
restoring  more  than  $2  million  in  re¬ 
venues.  In  the  first  quarter.  UPl  showed  a 
39%  decrease  in  the  rate  of  client  losses 
over  the  previous  year,  according  to 
Beatty,  and  in  the  second  quarter,  UPl 
posted  an  additional  21%  improvement. 

He  said  UPl  had  signed  up  16  papers  in 
the  last  two  weeks,  including  the  addition 
of  the  Philadelphia  Inquirer  and  USA 
Today  to  the  full  range  of  services.  Prior 
to  the  folding  of  the  Philadelphia  Bidletin. 
the  Inquirer  subscribed  only  to  the  photo 
service. 

Of  the  16  new  papers.  Geissler  said  6  of 
the  dailies  in  the  last  two  weeks  were  sold 
away  from  AP.  The  papers  are:  Arizona 
Daily  San,  Flagstaff;  Prescott  (Ariz.) 
Courier:  Kingman  (Ariz.)  Daily  Miner: 
Yuma  (Ariz.)  Daily  Sun;  Hanford  Sen¬ 
tinel;  Antelope  Valley  press,  and  Santa 
Maria  Times  in  California. 

Other  papers  taking  UPl  as  the  single 
general  service  under  agreements  signed 
in  the  past  few  months  include:  Fort 
Madison  (la.)  Daily  Democrat; 
Bennington  (Vt.)  Banner:  Winchester 
(Ind.)  News-Gazette;  Carmi  (111.)  Times; 
Manistee  (Mich.)  News-Advocate:  Big 
Rapids  (Mich.)  Pioneer;  Ionia  (Mich.) 
Sentinel-Standard;  Adirondack  (N.Y.) 
Enterprise:  and  Decatur  (Ind.)  Daily 
Democrat. 

Beatty  said  several  new  papers  have 
begun  publishing  recently  and  UPl  was 
retained.  Among  them,  he  said,  are:  Balt¬ 
imore  Bulletin,  Washington  (D.C.) 
Times.  China  (N.Y.)  Times,  Omaha  Dai¬ 
ly  Record.  El  Mundo  in  Miami,  and  Phi¬ 
ladelphia  National  Leader. 

Cordell  Overgaard.  vicechairman  of 
UPl.  is  a  partner  with  the  Chicago  law 
firm  of  Hopkins  &  Sutter  and  president  of 
Community  Cablevision  Inc.  He  will 
work  with  UPI's  cable  stafl'to  strengthen 
present  operations  and  develop  new 
directions. 

Overgaard  said  the  new  owner's  game 
plan  is  to  reduce  expenses  and  increase 
revenues. 

He  said  they  are  looking  at  areas  of 
communications  that  will  not  impede  UPl 
services  to  clients.  “We  are  not  reluctant 
to  spend  more  to  improve  service,”  he 
said  in  his  report.  “Our  plan  is  to  increase 
revenue  through  increased  volume  rather 
than  price  increases,  restraining  price 
increases  and  hopefully  eliminating  this 
trend.”  he  said. 

(Continued  on  page  24) 
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ABC  looking 
to  count  bulk 

By  Andrew  Radolf 

The  Audit  Bureau  of  Circulations  has 
sent  all  of  its  newspaper  members  a 
“white  paper”  proposing  possible  rule 
changes  which  would  allow  papers  to 
count  bulk  sales  as  part  of  their  total  paid 
circulation. 

The  white  paper,  signed  by  M.  David 
Keil,  ABC  president  and  managing 
director,  said  the  Newspaper  Committee 
of  the  board  of  directors  wants  to  bring 
the  matter  up  for  discussion  at  the  News¬ 
paper  Division  meeting  in  New  York  on 
November  10. 

The  white  paper  asks  ABC’s  nearly 
1 ,300  newspaper  members  to  review  the 
proposals  and  make  their  own  recom¬ 
mendations  to  the  board. 

“There's  no  direct  proposal  to  change 
anything.  We  want  a  discussion  of  the 
issue,”  said  Sam  Kennedy,  president  and 
publisher  of  the  Columbia  (Tenn.)  Daily 
Herald  and  chairman  of  ABC’s  News¬ 
paper  Committee. 

Kennedy  said  the  white  paper 
“summarizes  the  various  options”  for 
changing  the  rules. 

Heads  research  team 
Donald  A.  Nizen,  New  York  Times 
vicepresident  for  consumer  marketing, 
was  named  head  of  the  ABC  Newspaper 
Division’s  committee  on  research  and 
development.  A  main  item  on  his  agenda 
was  the  study  of  bulk  sales — 1 1  or  more 
copies  sold  to  hotels,  restaurants,  and  air¬ 
lines — for  free  distribution. 

ABC  does  not  include  bulk  sales  in  the 
figures  for  total  paid  circulation  at 
present. 

In  the  past,  proposals  to  change  ABC 
rules  regarding  bulk  sales  were  voted 
down  by  the  members. 

Advertisers  support 
"The  rationale  presented  in  support  of 
changes  in  reporting  procedures,  and 
possibly  in  Bureau  rules,  centers  upon 
the  perceived  need  for  newspapers  to 
more  completely  report  all  increments  of 
circulation  in  a  competitive  media 
environment,”  the  white  paper  stated. 

‘  ‘The  advertising  buyer  representation  on 
the  Newspaper  Committee  is  basically 
supportive  of  more  complete  disclosure 
of  bulk  sales  so  that  individual  buyers 
may  determine  the  values  of  this  type  of 
circulation  to  their  specific  marketing  and 
media  requirements.” 

How  bulk  sales  would  be  counted 
The  proposals  to  ABC  newspaper 
members  include  having  papers  list  bulk 
sales  and  total  paid  circulation  excluding 
bulk  sales  as  two  separate  items  on  page  1 
of  the  audit  reports,  and  then  report  a 
total  paid  figure  with  bulk  sales  added  in. 
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at  new  rules 
sales  as  paid 

This  provision  would  eliminate  the 
present  reporting  of  bulk  sales  in  para¬ 
graph  5  of  publisher’s  statements  and 
audit  reports. 

The  proposals  also  would  have  news¬ 
papers  report  bulk  sales  in  a  separate  col¬ 
umn  following  gross  paid  distribution  in 
paragraph  3  of  the  audit  report,  which  is 
the  list  of  towns  receiving  25  or  more 
copies. 

A  complete  description  of  bulk  sales 
would  be  made  in  the  explanatory  para¬ 
graph  of  the  ABC  audit  report.  The 
explanatory  paragraph  would  state,  for 
example,  how  many  copies  were  sold  in 
bulk  to  airlines,  to  hotels,  hospitals, 
restaurants,  etc.,  what  the  price  per  paper 
was,  and  who  paid  for  the  newspapers. 

In  keeping  with  these  proposed  rule 
changes,  ABC  would  also  add  two  col¬ 
umns  to  Fas-Fax  figures  so  that  total  paid 
circulation  excluding  bulk  sales,  total 
bulk  sales,  and  total  paid  circulation  are 
reported. 

A  cap  on  bulk  sales 

ABC  also  asks  newspaper  members  to 
“consider”  placing  a  limit  on  total  bulk 
sales  to  5%  of  the  total  paid  circulation 
excluding  bulk. 

“Recognizing  that  certain  types  of  bulk 
sales  could  have  more  value  to  advertis¬ 
ers  than  other  types,  placing  a  ‘cap’  on 
the  amount  that  could  be  reported  in 
polisher’s  statements  and  audit  reports 
would  encourage  newspapers  to  selec¬ 
tively  employ  bulk  sales,”  the  white 
paper  stated.  “Conversely,  in  that  bulk 
sales  are  to  be  reported  separately  in 
paragraphs  1  and  3.  and  described  in 
detail  in  the  explanatory  paragraph,  it 
may  not  be  necessary  to  place  a  ‘cap’  on 
the  quantity  to  be  reported.” 

ABC  attached  to  its  white  paper  a  sam¬ 
ple  audit  report  showing  how  the  bulk 
sales  proposals  would  be  implemented. 

Big  vs.  small  dailies 

Grover  Friend,  publisher  of  the  Bucks 
County  Courier-Times  in  Levittown, 
Pennsylvania,  and  an  ABC  newspaper 
director,  said  the  bulk  sales  proposals 
represent  “a  very  significant  change”  in 
ABC  rules. 

“Generally  speaking,”  Friend  said, 
“large  newspapers  tend  to  be  in  favor  of 
changing  the  rules  to  count  bulk  sales  and 
small  newspapers  tend  to  be  against  such 
a  change.” 

He  said  newspapers  would  have  to  be 
sold  “at  nothing  less  than  509f  of  the  bas¬ 
ic  subscription  price”  to  a  hotel  or  other 
business  to  be  counted  as  paid  bulk  sales. 

Friend  said  proponents  of  the  rule 
changes  argue  that  newspaper;,  are  miss¬ 
ing  a  substantial  market  in  not  being  able 
to  count  sales  to  hotels,  fast  food  chains. 


hospitals  and  the  like  as  paid  circulation. 

Those  opposed  to  the  rule  changes. 
Friend  said,  argue  that  bulk  sales  circula¬ 
tion  would  not  be  of  any  use  to  advertis¬ 
ers  and  could  lead  to  charges  that  publish¬ 
ers  can  use  bulk  sales  to  pad  their  paid 
circulation  figures. 

Step  in  the  right  direction 
“The  attitude  was  that  magazines  have 
an  advanatage  over  newspapers.  They 
can  count  bulk  sales,”  Nizen  said.  “The 
Wall  Street  Journal  has  been  able  to 
count  bulk  sales  all  these  years  because 
they’re  not  a  general  newspaper.  They’re 
considered  more  like  a  business 
magazine.” 

Nizen  added  that  the  Toronto  Globe 
and  Mail  can  also  count  bulk  sales. 

Gannett’s  USA  Today,  though  it  does 
not  have  a  home  city,  is  not  allowed  to 
count  bulk  sales  but  “they’d  like  to.” 
Nizen  said. 

Nizen  said  proposals  to  change  the 
bulk  sales  rules  were  opposed  by  “local 
papers”  in  the  past  because  they  were 
fearful  that  large  dailies  would  use  the 
rule  to  penetrate  their  markets. 

He  said  a  number  of  large  newspapers 
such  as  the  Los  Angeles  Times  and  Miami 
Herald  are  supporting  the  proposed 
changes  which  “are  not  everything  we 
wanted  but  are  a  step  in  the  right 
direction.  They  (the  proposals)  were 
done  with  a  lot  of  definition  to  avoid  illegi¬ 
timacy  and  flooding  of  the  market.” 

He  noted  that  airline  travelers,  particu¬ 
larly  business  travelers,  were  the  “right 
kind  of  demographics.”  and  that  large 
newspapers  were  eager  to  sell  in  bulk  to 
airlines. 

Nizen  said  that  if  the  proposals  are  pre¬ 
sented  to  ABC  newspaper  members 
“from  the  viewpoint  that  we  have  to  com¬ 
pete  with  other  media  right  now.”  they 
have  a  chance  of  passing.  “The  timing  is 
absolutely  right,”  he  added. 

Nizen  said  another  factor  favoring  pas¬ 
sage  of  the  proposed  rules  is  that  “a  lot  of 
small  papers  are  owned  by  chains.” 

Who  reads  give-aways? 

“How  do  you  know  if  give-away  pap¬ 
ers  are  being  read?”  Friend  asked. 

He  remarked  that  a  newspaper 
might  sell  400  newspapers  to  a  hotel 
which  may  only  have  100  guests  in  it. 
“Even  if  those  newspapers  are  delivered 
right  to  people’s  rooms,  you’re  not  sure 
those  l(X)  newspapers  are  being  read."  he 
said. 

“There  is  no  way  of  restricting  how 
bulk  sales  would  be  sold.”  Friend  contin¬ 
ued.  “Suppose  I  make  a  (bulk  sales)  deal 
with  all  the  Arco  Stations  in  my  area  to 
give  away  the  Courier-Times  with  every 
full  tank  of  gas?” 

He  said  his  competitors  would  be 
forced,  in  the  face  of  such  a  deal  with 
Arco,  to  make  similar  deals  with  Gulf  or 
Exxon  dealers. 

’  (Continued  on  page  2h 
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Press  freedom  problems 
discussed  at  lAPA 


laws  that  were  never  heard  of  in  1970.” 

Kraslow  had  told  the  group  on  Monday 
that  there  have  been  500  efforts  to  close 
criminal  proceedings  in  his  country  in  re¬ 
cent  months,  609^  of  which  have  been 
successful. 


By  Celeste  Huenergard 

One  North  American  executive  and 
more  than  a  dozen  of  his  Latin  American 
counterparts  spent  last  Monday  (Septem¬ 
ber  27)  presenting  their  respective  free¬ 
dom  of  press  plights  to  an  attentive 
audience. 

In  Nicaragua,  La  Prensa  must  submit 
copies  of  its  pages  to  the  government 
before  they  may  be  printed.  In  August, 
the  daily  shut  down  for  three  days  after 
the  government  disagreed  with  the  sub¬ 
ject  and  placement  of  a  story  concerning  a 
letter  from  the  Pope  urging  the  church  to 
be  "a  sign  and  instrument  of  unity  in  the 
country.” 

In  Mexico,  editors  and  publishers  were 
recently  asked  by  the  government  to  fill 
out  questionnaires,  asking  for  the  names 
of  their  parents  and  children  and  their 
passport  numbers. 

In  Argentina,  a  38^^  import  tax  has 
been  placed  on  newsprint  to  protect  the 
interests  of  Papel  Prensa,  S.A.,  a  com¬ 
pany  owned  by  the  state  together  with  La 
Nacion.  Clarion  and  La  Razon,  newspa¬ 
pers  headquatered  in  Buenos  Aires. 

And  in  America,  the  Reagan 
administration  is  leading  a  movement  to 
curtail  information,  employing  criminal 
law.  civil  law.  administrative  regulations 
and  presidentially-inspired  directives. 

These  were  some  of  the  contentions 
presented  during  the  Inter  American 
Press  Association's  38th  general  assem¬ 
bly  in  Chicago  last  week. 

Nearly  400  editors  and  publishers  from 
27  countries  in  North,  South  and  Central 
America  gathered  for  five  days  to  discuss 
their  countries’  press  problems  and  to  lis¬ 
ten  to  an  array  of  speakers  which  ranged 
from  Argentina’s  former  minister  of  fore¬ 
ign  relations.  Ambassador  Nicanor  Costa 
Mendez,  to  U.S.  assistant  secretary  of 
state  for  Inter-American  affairs.  Ambas¬ 
sador  Thomas  Enders. 

On  Friday,  (October  I)  the  group 
declared  Fidel  Castro  the  “No.  1  enemy 
of  freedom  of  expression”  in  the  Western 
Hemisphere. 

The  Cuban  leader’s  denouncement  was 
part  of  a  detailed  report  prepared  by  the 
group’s  Freedom  of  information  Com¬ 
mittee,  outlining  press  abuses  in  some  30 
countries  —  most  of  them  Central  and 
South  American.  The  assembly  passed 
nearly  40  resolutions  as  a  result  of  the 
report. 

In  most  cases,  the  newspaper 
executives  in  attendance  planned  to  pub¬ 
lish  the  resolutions  in  their  newspapers 
when  they  returned  home.  The  Associa¬ 
tion  itself  also  said  it  will  send  official 
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protests  to  the  countries  evaluated  in  the 
resolutions. 

While  no  resolution  was  passed  for  the 
United  States,  seven  encroachments  on 
its  press  freedoms  were  listed  in  the  Com¬ 
mittee’s  final  report. 

The  seventh  point,  “The  press  in  the 
U nited  States  is  much  less  free  than  it  was 
in  1970,”  brought  one  U.S.  publisher  to 
his  feet,  demanding  that  the  words,  “In 
some  aspects,”  be  added  to  the  asses- 
ment. 

“1  believe  that  the  record  shows  that 
since  1970  the  press  has  made  significant 
progress,”  Scott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledger,  rebutted. 
“I  think  (the  statement)  .  .  .  grossly 
overstates  the  case.” 

Low  contended  that  while  the  press  has 
lost  ground  on  some  freedom  of 
information  issues  since  1970,  it  has  made 
“considerable  advances”  in  others,  par¬ 
ticularly  the  Freedom  of  Information  Act. 

David  Kraslow,  publisher  of  the  Miami 
(Fla.)  News,  did  not  agree. 

“It’s  quite  obvious  to  anyone  following 
the  courts  and  legislature  .  .  .  that  there 
has  been  a  trend  toward  infringement  of 
freedom  of  the  press  since  1970,”  Kras¬ 
low  said  referring  to  past  newsroom 
searches,  CIA  initiatives  and  “a  score  of 


After  a  show  of  hands,  the  assembly 
agreed  to  adopt  Low’s  addendum, 
however. 

The  other  six  points  covered  in  the 
U.S.  report  contended  that; 

—  The  Reagan  administration  is  lead¬ 
ing  a  movement  to  curtail  information. 

—  There  are  continuing  threats  from 
libel  cases  in  state  and  federal  courts,  and 
an  increase  in  subpoenas  for  unpublished 
information  obtained  by  journalists. 
There  are,  however,  prospects  for  a 
brighter  future  for  open  trial  court  pro¬ 
ceedings. 

—  The  Reagan  administration  is 
increasingly  hostile  to  First  Amendment 
principles  concerning  the  free  flow  of 
information,  especially  in  the  areas  of 
foreign  affairs  and  defense  policies,  all  of 
which  refers  to  as  “national  security.” 

—  The  White  House  appears  to  be 
propelling  itself  into  a  kind  of  war  psy¬ 
chology  involving  news  leaks  on  foreign 
affairs  and  defense.  It  is  using  every 
weapon  in  its  arsenal:  criminal  law 
(exemptions  from  the  Freedom  of 
Information  Act  and  archival  restric¬ 
tions)  and  administrative  regulations 
(White  House  pre-clearance  and  lie 
detector  tests.) 

—  Many  journalists  fear  there  will  be  a 
new  administration  effort  against  the 
(Continued  on  page  13 i 
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NEW  OFFICERS  of  the  Inter  American  Press  Association  were  elected  lost  week  in 
Chicago  during  the  group's  40th  general  assembly.  They  include:  (from  left  to  right) 
secretary  Jorge  Remondo,  director  of  La  Voz  del  Interior,  Cordoba,  Argentina; 
chairman,  executive  committee,  Ignacio  Lozano,  publisher  and  editor  of  La  Opinion, 
Los  Angeles;  second  vicepresident,  Maximo  Gainza,  general  manager  and  editor  of  La 
Prensa,  Buenos  Aires;  president  Andres  Garcia  Lavin,  editor  of  Novedades  de  Yuca¬ 
tan,  Merida,  Mexico;  first  vicepresident,  Horacio  Aguirre,  editor  and  manager  of 
Diario  Las  Americas,  Miami,  Fla.;  out-going  president  Charles  E.  Scripps,  chairman  of 
the  board,  E.W.  Scripps  Co.,  Cincinnati,  Ohio.  (Photo  courtesy  of  UPl) 
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Freedom  of  Information  Act  in  January 
when  the  new  Congress  convenes.  CIA 
director  William  Casey  has  said  his  agen¬ 
cy  cannot  live  with  the  Freedom  of 
Information  Act. 

The  assembly  passed  a  separate 
resolution  for  Canada,  urging  the  govern¬ 
ment  not  to  adopt  the  Newspaper  Act 
being  proposed  by  the  Royal  Commission 
on  Newspapers.  lAPA  maintained  that 
the  Act  would  single  out  the  newspaper 
industry  for  special  restrictions. 

In  addition,  the  assembly  passed 
resolutions  denouncing  mandatory 
licensing  of  journalists  and  efforts  by  the 
United  Nations  Educational.  Scientific 
and  Cultural  Organization  (UNESCO)  to 
establish  international  doctrines  that  gov¬ 
ernments  could  use  to  control  the  media. 

A  special  paper  concluded  that 
“Argentina.  Brazil,  Uraguay.  Paraguay. 

El  Salvador  and  Nicaragua  maintain 
antidemocratic  restrictions  on  the 
press.”  While  some  of  the  countrys*  re¬ 
ports  on  individual  countries  ran  as  long 
as  12  pages,  as  in  the  case  of  Nicaragua, 
others  were  only  one  sentence.  Haiti's 
entry  simply  read.  "There  is  no  freedom 
of  press  in  Haiti. 

In  opening  Friday's  session.  Raul 
Kraiselburd.  editor  of  El  Dia,  Buenos 
Aires,  and  chairman  of  I APA  Freedom  of 
Information  Committee  said.  “We  face 
challenges  of  different  kinds  in  every  lati¬ 
tude.  They  range  from  the  traditional  me¬ 
asures  used  by  dictatorships  to  silence 
newspapers  to  the  sophisticated,  tor¬ 
tuous  devices  being  used  to  limit  the  pub- 
lic's  choice  as  well  as  its  right  to 
information." 

fhe  editor  also  pointed  to  the  rising 
cost  of  production  materials  in  Latin 
America  which  has  created  a  situation  in 
which  one  newspaper  is  sold  every  day 
for  every  four  inhabitants  in  the  United 
States  while  in  Brazil  or  Nicaragua,  for 
example,  one  newspaper  is  sold  for  ever 
25  inhabitants. 

Kraiselburd  added  that  other  factors, 
such  as  illiteracy,  aggravate  the  situation, 
but  said  that  even  in  coutries  like  Argenti¬ 
na.  where  “there  is  virtually  no  illiteracy, 
newspaper  circulations  have  fallen." 

Kraiselburd  attributed  the  decline  to 
the  fact  that  “while  the  purchase  of  a 
daily  newspaper  for  30  days  in  the  United 
States  costs  one  percent  of  the  minimum 
legal  wage,  the  equivalent  in  Argentina 
and  other  countries  is  equivalent  to 
between  five  and  12  percent. 

“Newspapers  in  those  countries  in  Latin 
America  where  the  state  controls  much  of 
the  economy  are  particularly  vulnerable 
because  governments  control  or  own  so 
many  companies  that  they  have  power  of 
decision  over  a  high  percentage  of 
advertising.”  he  said. 
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lAPA  presents 
top  awards 
for  reporting 

Newspapers  from  Canada  and  Costa 
Rica,  and  journalists  from  Colombia, 
Nicaragua,  Trinidad  and  the  United 
States  were  named  winners  of  the  Inter 
American  Press  Association's  top  awards 
for  1 982  during  the  group's  annual  general 
meeting  in  Chicago  last  week. 

Toronto  Globe  and  Mail  received  the 
lAPA-Tom  Wallace  Bronze  plaque  for 
focusing  attention  on  Latin  America, 
posting  assistant  editor  Oakland  Ross  to  a 
newly-opened  bureau  in  Mexico  City, 
and  “bringing  readers  in  Canada  new 
insights  to  Latin  America  and  the  Carib¬ 
bean.” 

The  lAPA-Pedro  G.  Beltran  Bronze 
plaque  went  to  the  English-language 
weekly  Tico  Times  of  San  Jose,  Costa 
Rica,  “for  its  year-long  achievements  in 
reporting  and  commenting  on  a  region 
(Central  America)  in  political  and  military 
turmoil  and  on  its  own  country  (Costa 
Rica)  in  severe  economic  crisis.” 

Individual  awards  to  U.S.  jour¬ 
nalists  —  consisting  of  $500  and  a 
scroll  —  were  awarded  to  correspondent 
Alex  Drehsler  of  the  San  Diego  Union 
"for  his  brutally  frank  articles  on  Salva¬ 
doran  and  Guatemalan  guerillas.”  and  to 
Randall  Richard  for  the  Providence 
(Rhode  Island)  Journal-Bulletin  “for  his 
interpretive  commentary  on  the  role  of 
the  Catholic  Church  in  El  Salvador's  civil 
strife.” 

In  addition,  photographer  John  Costel¬ 
lo  of  the  San  Angelo  (Tex.)  Standard 
Times  received  a  plaque  for  his  coverage 
of  northern  Mexican  Communist  activity 
in  municipal  elections. 

Honorable  mention  citiations  were 
made  to  Shirley  Christian  of  the  Miami 
Herald  for  her  year-long  reporting  on 
Nicaragua,  and  to  Daniel  Southerland  of 
the  Christian  Science  Monitor  for  a  series 
of  articles  exploring  the  possibility  of  a 
Soviet  “hit  list”  in  Central  America. 

A  special  citation  also  was  presented  to 
the  publishers  of  the  Miami  Herald  for  the 
support  and  time  given  to  George  Beebe, 
retired  associate  publisher  of  that  paper, 
to  carry  on  his  work  on  behalf  on  inter- 
American  and  w  orld  press  freedom  over  a 
continuing  period  of  years.  Beebe  is  a  past 
president  of  the  lAPA  and  is  currently 
vicechairman  of  the  World  Press  Free¬ 
dom  Committee. 

lAPA-Pedro  Joaquin  Chamorro 
awards  this  year  went  to  Pedro  Joaquin 
Chamorro  Barrios  of  La  Prensa,  Man¬ 
agua.  Nicaragua,  and  Kenneth  Gordon  of 
the  Trinidad  Express.  Port  of  Spain. 

Chamorro  Barrios,  son  of  the  Nicara¬ 
guan  "press  martyr”  after  whom  the 
award  was  named,  was  cited  for 
"courageous  insistence  on  his  own  and 


his  colleagues  right  to  report  and  write 
independently  of  government  dictates  or 
pressures  ...  at  direct  risk  to  his  life 
and  property.” 

Gordon  was  recognized  for  his 
"unceasing  efforts  on  behalf  of  col¬ 
leagues  throughout  the  Caribbean  — 
repeatedly  giving  economic  assistance  to 
troubled  publications.” 

Other  cash  awards  and  scrolls  were 
given  to  Hector  Giraldo-Gaivtez  and 
Alvaro  Donadoof  El  Espectador  of  Bogo- 
ta.  Colombia,  and  Jose  Cervantes  Angulo 
of  El  Heraldo  of  Barranquilla.  Colombia. 

A  special  citation  also  was  made  to 
Adriana  Guillen  of  La  Prensa,  Managua, 
Nicaragua,  who  in  spite  of  restrictions 
from  the  Sandinist  government  in  her 
country,  did  a  year-long  series  of  articles 
and  interviews  "providing  unpublishable 
information  in  the  public  interest.”  Guil¬ 
len  now  in  exile,  last  month  was  sent¬ 
enced  to  18  years  in  prison  for  “anti  San¬ 
dinist''  activities. 

Whittier  Daily  News 
sold  to  Thomson 

Whittier  (Calif.)  Daily  News  was  pur¬ 
chased  by  the  San  Gabriel  Valley  Tri¬ 
bune,  headquartered  in  West  Covina, 
Calif. 

The  sale  was  announced  by  Lee  E. 
Owens,  president  of  Owens  Publications, 
Inc.,  which  publishes  the  Daily  News  and 
East  Whittier  Review.  Mynatt  Smith,  edi¬ 
tor  and  publisher;  and  F.  Al  Totter,  pub¬ 
lisher  of  the  Tribune. 

Totter  will  serve  as  publisher  of  the 
Daily  News.  Owens  will  be  associate 
publisher,  and  Smith  will  continue  as  edi¬ 
tor.  Both  Owens  and  Smith  will  continue 
to  serve  the  Daily  News  in  consultive  and 
active  roles. 

The  family  of  the  late  Leo  E.  Owens  of 
Palm  Springs,  father  of  Lee  Owens,  has 
owned  the  18,(KX)-circulation  Whittier 
daily  since  1954. 

The  Tribune  is  owned  by  Thomson 
Newspapers.  Inc.,  which  also  operates 
the  Oxnard  Press-Courier,  the  Times- 
Standard  m  Eureka,  the  Antelope  Valley 

Personnel  execs 
elect  officers 

Diane  S.  Large,  personnel  director  of 
Gannett,  USA  Today,  Washington.  D.C. 
was  elected  president  of  the  Newspaper 
Personnel  Relations  Association  at  the 
annual  business  meeting  in  Seattle. 
Washington. 

Other  newly  elected  officers  include. 
G.M.  (Jerry)  Wright,  director  of  person¬ 
nel  &  industrial  relations.  Tampa  (Fla.) 
Tribune  and  Tampa  Times,  who  will  be¬ 
come  vicepresident  and  president-elect 
and  Richard  A.  Williams,  vicepresident/ 
employee  relations  director,  the  Journal 
Company.  Milwaukee.  Wise,  to  be 
secretary-treasurer. 
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Press  fails  to  take  issue 
with  Reagan’s  remoteness 


By  Denise  Kalette 

One  of  the  biggest  stories  of  the  Reagan 
Administration  faces  the  largest  news¬ 
gathering  organizations  in  the  country 
each  day,  but  it  is  one  which  many  do  not 
perceive  as  news. 

The  story  is  the  inaccessibility  of  the 
President — as  correspondents  who  have 
covered  government  for  years  see  it —  the 
diminished  role  of  the  press  in  explaining 
government  to  the  nation,  and  the  shift 
from  newspapers  to  television  as  the  Pres¬ 
ident's  favored  medium. 

“I  can  assure  you  that  newspapers  are 
finished  as  far  as  the  White  House  is  con¬ 
cerned.  Everything  is  for  television,” 
Helen  Thomas  of  United  Press 
International  told  news  executives  and 
wire  editors  at  the  National  Wire  Watch 
conference  in  Baltimore. 

Thomas  was  among  more  than  a  dozen 
correspondents  and  bureau  chiefs  who 
spoke  frankly  of  their  observations. 

The  Administration  makes  “no  bones 
about  manipulating  us.  We  are  barred 
from  covering  two-thirds  of  the  President’s 
schedule,”  Thomas  said. 

Jack  Nelson,  Washington  bureau  chief 
of  the  Los  Angeles  Times  said  he  believes 
newspapers  have  “done  a  pretty  poor  job 
of  reporting  that  this  President  is  so  re¬ 
mote.” 

When  the  President  traveled  to  Europe 
“We  hardly  got  a  glimpse  of  him.  All  the 
other  leaders  held  press  conferences.  He 
issues  a  statement.  We  wrote  about  it,  but 
nobody  raised  Cain.”  Nelson  said. 

Nelson  and  Thomas  agreed,  that  the 
attempted  assassination  of  the  President 
“bought  him  a  lot  of  time”  away  from  the 
press,  and  that  now  the  security  issue  is 
being  used  to  maintain  much  of  that  dis¬ 
tance. 

Presidential  aides,  according  to  Jim 
Anderson,  diplomatic  correspondent  for 
United  Press  International,  “act  as  sort 
of  thought  policemen.  Nothing  escapes 
their  notice.  They  are  frozen  in  a  glacial 
age  .  .  .  ” 

And  Henry  Trewhitt,  diplomatic  corres¬ 
pondent  for  the  Baltimore  San,  agreed 
that  “access  to  the  President  is  terribly 
limited.” 

The  exception  is  that  “When  it  suits 
their  purpose  for  intra-White  House 
jockeying,  thay  can  be  quite  forthcom¬ 
ing,”  said  Ernest  B.  Furgurson.  the  Sun’s 
bureau  chief  in  Washington. 

The  reporters  and  bureau  chiefs  spoke 
at  panels  throughout  the  conference,  but 
the  thread  of  their  meaning  ran  from  ses¬ 
sion  to  session. 

Bill  Kovach,  Washington  bureau  chief 
of  the  New  York  Times,  was  so  irate  that  a 
story  leaked  by  an  administration  official 
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was  later  denied,  because  of  political 
reactions,  that  he  threatened  to  name  any 
officials  who  in  the  future  provide 
information  then  deny  it. 

No  role  for  press 

“I  don’t  think  this  administration  sees 
the  press  as  having  a  role  for  the  govern- 
ment,  as  a  device  to  explain  the 
administration,”  Kovach  said.  “I  think  in 
the  end  their  concern  is  that  the  story  be 
told  their  way.” 

When  he  needed  information  during 
the  Carter  administration,  “The  Carter 
White  House  invariably  got  back  to  me. 
This  adminstration  gets  back  to  me  con¬ 
siderably  less  than  50%  of  the  time.  I’ve 
spent  the  last  three  days  trying  to  get 
through  to  the  White  House.” 

Jimmy  Carter’s  spokesman,  Jody 
Powell,  tried  in  background  sessions  for 
the  press  “to  explain  in  a  very  thoughtful 
way,  what’s  going  on  and  why,”  said  Bill 
Stall,  Wahington  bureau  chief  of  the 
Hartford  Courant.  That  doesn’t  happen 
in  the  Reagan  administration.  Stall  said, 
although  he  believes  officials  recognize 
there  is  a  problem,  and  part  of  it  has  been 
caused  by  the  tragedy  that  left  James 
Brady  wounded. 

Nelson  said  he  does  not  believe  that 
Larry  Speakes,  who  freaquently  is 
reporters’  only  link  with  the  President,  is 
very  much  in  the  know.  “He’s  not  part  of 
the  inner  circle.  On  the  President’s 
European  trip,  he  didn’t  seem  to  know 
anything.  I  fault  him  for  not  being 
knowledgeable.  There  were  a  lot  of  things 
going  on  that  we  wouldn’t  know  about  if  it 
weren’t  for  background  briefings.” 

Rivalry 

Part  of  the  problem.  Nelson  observed, 
is  that  there  is  a  rivalry  between  Speakes 
and  David  Gergen,  and  Gergen  apparent¬ 
ly  stands  between  Speakes  and  the  Presi¬ 
dent.  He  added  that  Jim  Baker,  the  White 
House  chief  of  staff,  has  “tremendous 
credibility  with  the  press,”  apparently 
because  he  has  found  increasing  favor 
with  the  President. 

The  problem  of  access,  whether  it  is 
getting  White  House  credentials  for 
reporters,  or  getting  administration  offi¬ 
cials  to  return  phone  calls,  or  winning 
interviews  with  White  House  sources,  is 
not  the  only  problem. 

Early  in  his  term,  the  President  “mis¬ 
stated  himself  in  news  conferences,” 
Furgurson  said.  “The  casual  way  they  let 
that  go  by  in  the  press  —  this  astounded 
me.  All  Jerry  Ford  had  to  do  was  bump 
his  head,  all  Carter  had  to  do  was  the 
interview  with  Playboy,"  and  it  was 
made  much  of. 

Reagan’s  congenial  personality,  his 


personal  liability,  may  be  one  reason  why 
the  press  has  not  been  more  aggressive  in 
reporting  its  difficulties  with  his 
administration,  the  reporters  said,  that 
and  a  perception  on  the  part  of  some  edi¬ 
tors  and  publishers  that  the  story  is  not 
news. 

Another  reason  is  the  threat  of 
retaliation  against  reporters  who  write 
such  negative  stories,  a  retaliation  that 
shows  up  in  even  more  limits  to  the 
reporter’s  access. 

One  illustration  of  the  access  issues, 
noted  the  Sun’s  Furgurson,  is  that  the 
New  York  Times  “hasn’t  had  a  one-on- 
one  (interview)  with  the  President,  and 
the  Washington  Times,  the  Moonie- 
owned  newspaper  has.  They  are 
unabashed  in  declaring  their  right  to  do 
so.”  The  Washington  Times,  he  added,  is 
apparently  “ideologically  correct,”  since 
its  orientation  is  conservative. 

While  newspapers  are  losing  favor  with 
the  President,  television  is  apparently 
gaining  it.  Television,  news  magazines, 
wire  services,  newspapers  —  in  that 
order  —  are  the  administration’s  media 
priorities,  Kovach  said,  and  others  noted 
that  the  President  has  begun  scheduling 
speeches  and  official  events  with  an  eye 
on  the  networks’  schedules. 

White  House  officials  are  encouraged 
to  participate  in  the  networks’  interview 
shows,  and  they  are  frequently  doing  so, 
Thomas  said. 

Newspapers,  meanwhile,  often  try 
unsuccessfully  to  cover  Rose  Garden 
events,  and  are  told  that  “that’s  not  what 
we  want  you  to  focus  on  today.” 

“Newspapers  don’t  count  at  the  White 
House  any  more,”  Thomas  said. 

“All  you  can  do  is  call,”  added  Jim 
Gerstenzang,  Associated  Press  White 
House  correspondent.  “Sometimes  they 
will  call  you  back,  and  sometimes  they 
won’t.” 

CBS  and  AT&T  start 
N.J.  videotex  test 

CBS,  Inc.,  and  AT&T  began  testing  in 
late  September  their  joint  videotex  home 
information  system. 

The  test  initially  involves  UK)  homes  in 
Ridgewood,  New  Jersey,  which  receive 
the  service  free  of  charge.  A  second  set  of 
100  homes  will  be  tested  next  year. 

CBS  is  responsible  for  creating  the  data 
base  for  the  test.  AT&T  is  providing  the 
home  computer  terminals,  frame  creation 
terminals,  and  computers  for  the 
experiment. 

More  than  60  information  providers  are 
taking  part  in  the  test  including  Ridge¬ 
wood  News,  New  York  Times,  Wall 
Street  Journal,  Newark  Star-Ledger,  and 
The  Record  in  Hackensack. 

More  than  80  advertisers  and  16  ad 
agencies  supplied  advertising  for  the 
videotex  test  which  will  also  feature 
home  banking  and  shop-at-home  ser¬ 
vices. 
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Associated  Press  studies  New  venture  to  offer 

national  shared  mail 

tailored  videotex  news 


By  Andrew  Radolf 

The  Associated  Press  is  considering 
the  feasibility  of  offering  a  scaled  down 
version  of  its  news  report  for  home 
videotex  services. 

“In  the  future,  it’s  possible  the  AP  will 
offer  a  tailored  wire  of  national  and 
international  news  for  these  services.  It 
would  be  subject  to  the  approval  of  the 
AP  board,”  said  Lawrence  Blasko, 
director  of  information  technology  and 
deputy  director  of  communications. 

Blasko  made  his  remark  during  a  press 
conference  to  announce  the  results  of  the 
AP/CompuServe  test  of  electronic  news¬ 
papers  (E&P,  October  2). 

He  said  AP  has  already  offered  such  a 
tailored  version  of  its  news  to  Viewdata 
Corp.’s  trial  for  Viewtron  in  Coral 
Gables,  Florida;  to  Times  Mirror’s  test  of 
videotex  in  southern  California;  and  to 
A.H.  Belo  Corp.’s  BISON  (Belo 
Information  Systems  Online)  system  in 
Dallas,  which  the  company  stopped  offer¬ 
ing  commercially  last  spring. 

“It’s  a  more  screen  oriented  service 
with  different  writing  techniques,”  Blas¬ 
ko  said.  “As  far  as  1  know,  the  members 
feel  good  about  it.  We’re  not  selling  the 
totality  of  the  AP  news  wire.” 

Blasko  said  he  believes  an  AP  viewdata 
wire  “could  stimulate  newspaper  read¬ 
ing”  by  creating  a  desire  to  know  greater 
details  of  national  and  world  events.  “It’s 
been  some  time  since  newspapers  were  in 
the  bulletin  business.”  he  said. 

George  Minot,  senior  vicepresident  of 
CompuServe,  said  the  experiment  with 
newspapers  on  the  system  has  lead  the 
firm  to  begin  building  ”a  model  for  the 
news  component  of  our  service.” 

Minot  said  this  news  model  will  be 
“fully  interactive  according  to  customer 
needs”  and  will  enable  users  to  create  a 
news  file  of  their  own  design. 

He  explained  users  will  be  able  to 
instruct  the  Compu.Serve  system  to  col¬ 
lect  stories  on  specific  subjects  and  then 
call  them  up  “on  demand.” 

Minot  said  CompuServe's  “news  mod¬ 
el”  will  be  specially  designed  for  a 
videotex  system  and  present  news  in 
“capsule”  form. 

“Videotex  customers  want  and  are 
willing  to  pay  for  up  to  the  minute  news.” 
he  said,  adding.  “We  have  to  get  away 
from  our  definition  of  what  constitutes 
local  news.” 

News  providers  wanted 
Minot  said  CompuServe  will  be 
“actively  pursuing  news  organizations” 
to  participate  in  its  planned  news  service. 

The  AP  report  on  the  CompuServe 
experiment  pointed  out  that  the  1 1  partici¬ 
pating  newspapers  did  “little  or  no  prod- 
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uct  tailoring”  for  the  test.  The  AP  as  well 
only  made  its  news  available  to  the 
experiment  through  participating  news¬ 
papers. 

The  lack  of  product  tailoring  was  seen 
by  the  researchers  as  detrimental  to 
newspapers  by  making  their  news  both 
hard  to  read  and  hard  to  access  on  the 
system. 

The  plans  of  AP  and  CompuServe  to 
develop  news  tailored  for  videotex  sys¬ 
tems  indicates  they  are  moving  to  capital¬ 
ize  on  the  research  results. 

Richard  Hochhauser,  president  of 
RMH  Research,  Inc.,  a  Harte-Hanks 
Communications  subsidiary  which  did 
the  research  for  the  CompuServe  test, 
summarized  the  experiment’s  main  find¬ 
ings.  He  said: 

•  The  “potential  market”  for  electron¬ 
ic  distribution  of  information  to  the  home 
is  “substantial,”  about  one-sixth  of  U.S. 
households. 

•  It  is  a  national  market  but  a  highly 
segmented  one  which  is  “different  from 
the  average  of  all  people  nationwide.” 

•  The  impact  on  newspapers  is  “not 
major  at  the  present  time.” 

•  Newspapers  play  a  “minor  role  in 
terms  of  product  usage”  but  “more  of  a 
role  in  terms  of  generating  trial.” 

•  Users  prefer  a  flat  monthly  fee,  about 
$20  to  $30. 

•  People  show  a  willingness  to 
“adapt”  to  videotex  technology. 

•  The  major  impact  is  on  television 
since  people  must  use  their  sets  to  access 
an  electronic  information  system  and 
therefore  cannot  be  using  the  tv  to  watch 
programs. 

Hochhauser  believes  the  impact  of 
videotex  on  television  may  be  lessened 
somewhat  by  people  buying  an  extra  tv 
set.  but  he  said  there  also  seems  to  be  a 
“limit  to  how  many  hours  people  will 
view  a  tv  screen.” 

He  said  the  challenge  to  newspapers 
from  videotex  was  “not  to  worry  about 
being  displaced”  but  to  learn  ”how  to  use 
their  resources  to  participate”  in 
electronic  information  services. 

KEYCOM  selects 
its  ad  agency 

KEYCOM  Electronic  Publishing  has 
named  Grey-North  Inc.  of  Chicago  as  its 
advertising  agency. 

KEYCOM.  founded  in  April,  1982.  as  a 
joint  venture  of  Centel  Corp.,  Honeywell 
Inc.,  and  Field  Enterprises  Inc.,  will 
introduce  an  extensive  videotex  system 
in  the  Chicago  metropolitan  area  in  the 
latter  half  of  1983,  with  plans  for  subse¬ 
quent  expansion  to  other  markets. 


John  Blair  Marketing,  one  of  three  larg¬ 
est  distributors  of  free  standing  inserts, 
and  Advo  Systems  Inc.,  the  nation’s  larg¬ 
est  direct  mail  marketing  firm,  have 
formed  a  joint  venture  “to  bring  marriage 
mail  to  couponing.” 

The  September  29  announcement  of  a 
shared  mail  venture  between  Advo  and 
Blair  was  expected  for  several  weeks 
(E&P,  Aug.  21,  p.  9). 

Blair/Advo  named  its  program  Net¬ 
work  Mail  and  will  have  its  first  mailing  in 
June,  1983.  The  schedule  calls  for  five 
mailings  that  year  and  monthly  mailings 
in  1984. 

“The  objective  of  our  relationship  is  to 
develop  marriage  mail  into  a  national 
delivery  system,”  said  Robert  Hemm, 
president  of  John  Blair  Marketing.  “This 
concept  will  give  both  large  and  small 
retailers  expanded  marketing  capabilities 
while  offering  John  Blair  Marketing’s 
clients  an  opportunity  to  share  in  the 
efficiencies  of  marriage  mail  nationally.” 

Hemm  said  Network  Mail  will  have  a 
circulation  of  40  million  households  in 
“95%  of  the  top  150  SMSA’s”  and  hopes 
to  grow  beyond  that.  He  said  Network 
Mail’s  penetration  in  those  markets  will 
be  70%. 

John  Blair  Marketing  will  be  respons¬ 
ible  for  selling  display  space  to  couponers 
in  the  four-color,  8  page  wrap,  “similar  to 
newspaper  inserts,”  which  will  serve  as 
common  carrier  for  Advo’s  mailings. 
Advo  will  sell  the  retail  advertising  part  of 
the  package. 

Jack  Valentine,  president  of  Advo  Sys¬ 
tems,  said  retailers  participating  in  Net¬ 
work  Mail  “can  buy  as  low  as  a  single  zip 
code.” 

Hemm  explained  that  Network  Mail’s 
will  be  selling  advertisers  “a  direct  mail 
program  at  newspaper  insert  rates.  The 
newspaper  would  be  a  competitor,  cer¬ 
tainly.” 

He  explained  the  added  efficiency  of 
being  able  to  include  at  least  four  pieces  in 
the  direct  mail  packages  allows  for  Net¬ 
work  Mail’s  lower  pricing. 

Hemm  said  the  introduction  of  Net¬ 
work  Mail  will  not  detract  from  the 
growth  of  free  standing  inserts  in  news¬ 
papers. 

“Our  selling  of  newspaper  inserts  is 
still  going  to  go  on,”  Hemm  said.  *‘We 
see  a  continuing  growth  in  the  volume  of 
inserts.  This  (Network  Mail)  will  be  a  lim¬ 
ited  edition.  We're  not  talking  about 
developing  16  pages”  which  is  the  size  of 
Blair’s  newspaper  inserts. 

He  noted  that  John  Blair  Marketing  will 
increase  its  newspaper  schedule  in  1983 
from  20  to  26  inserts,  including  some  best 
food  days. 

Hemm  would  not  reveal  the  percentage 
split  for  the  two  partners. 
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WPFC  study  warns 
West  about  the  lOJ 


The  World  Press  Freedom  Committee 
has  sponsored  a  research  project  by  the 
Fletcher  School  of  Law  and  Diplomacy, 
Tufts  Univesity,  which  alerts  the  western 
media  about  the  extent  of  the 
International  Organization  of  Journalists' 
influence  in  UNESCO. 

The  79-page  study,  titled  “Warnings  of 
a  Western  Waterloo,”  was  written  by 
Melissa  L.  Mueller,  a  graduate  student. 
The  study  warns  that  the  Prague-based 
lOJ,  with  150,000  members  in  1 13  countr¬ 
ies,  offers  the  Soviet  Union  a  vehicle  for 
advancing  its  views  on  the  role  of  news 
media  as  a  propaganda  arm  of  the  state  in 
the  UNESCO  sponsored  debate  over  the 
New  International  Information  Order. 

“The  concurrence  of  opinion  and  poli¬ 
cy  between  the  lOJ  and  the  Soviet  Union 
is  too  frequent  to  be  shrugged  off  as  due  to 
a  coincidence  of  philosophy,”  the  study 
says.  “The  organization  provides  an  ideal 
channel  through  which  the  USSR  can 
funnel  aid  and  transfuse  philosophy  to 
undeveloped  countries.” 

The  study  said  the  lOJ's  activities 
relating  to  UNESCO  are  like  those  of  a 
lobbying  group.  The  organization's  "con¬ 
sultative  status  B”  allows  it  to  advise  and 
assist  UNESCO  with  special  studies  and 
publications. 

“It  is  evident  that  many  recent 
developments  in  UNESCO  com¬ 
munications  policy  reflect  a  number  of 
the  lOJ's  well  articulated  positions.”  the 
report  stated.  “The  lOJ  participated  in 
UNESCO's  effort  to  draw  up  a  Journalis¬ 
tic  code  of  ethics  which,  when 
implemented,  would  require  journalists 
to  ‘influence  the  public  for  peace  and 
security'.” 

The  research  reported  said  that 
“although  it  is  difficult  to  prove  through 
enumeration  of  specifics  that  the  lOJ  is 
the  media  propaganda  arm  of  the  Soviets, 
an  analysis  of  its  publications  makes  it 
apparent  that  the  lOJ  encourages  Third 
World  journalists  to  accept  Soviet 
information  concepts.” 

In  its  attack  on  western  news  media, 
the  lOJ  has  condemned  the  concept  of  the 
free  flow  of  information  as  “a  badly 
camouflaged  attempt  to  legalize 
intervention  in  the  domestic  affairs  of 
other  nations  through  the  use  of 
bourgeois  propaganda  instruments.”  the 
study  said. 

The  lOJ  has  formed  “numerous  and 
extensive”  contacts  with  Third  World 
countries,  particularly  those  with  Marxist 
governments,  according  to  the  study.  It 
said  the  lOJ  “exploits  the  usual  Soviet 
tactic  of  supporting  and  exploiting  the 
complaints  of  the  dissatisfied.” 

The  result,  the  study  said,  is  the  lOJ 


has  succeeded  in  forming  an  alliance 
among  itself,  UNESCO,  and  the  Third 
World  against  the  developing  countries  in 
the  debate  over  the  New  International 
Information  Order. 

The  NIIO  became  a  “cause  celebre” 
among  Third  World  nations  because  they 
came  to  view  access  to  information  as 
being  just  as  vital  to  economic  progress  as 
control  over  their  natural  resources,  the 
report  said. 

The  (Third  World  countries)  see  the 
NIIO  as  a  way  to  break  what  they  saw  as 
the  information  monopolies  of  the  West¬ 
ern  world  and  put  an  end  to  “cultural 
imperialism,”  the  report  noted. 

The  lOJ,  it  said,  saw  the  debate  over 
the  NIIO  as  an  opportunity  to  pursue  its 
own  ideological  positions  including  the 
belief  that  news  media  function  to  “aid  in 
the  implementation  of  political  pro¬ 
grams.” 

Milk  group  to  appeal 
libel  case  dismissal 

Eastern  Milk  Producers  Cooperative 
Association  has  filed  with  the  U.S.  Court 
of  Appeals,  Second  Circuit  a  notice  that  it 
will  appeal  a  trial  court  decision  to  throw 
out  its  $20  million  libel  suit  against  The 
Milkweed,  a  monthly  newspaper  cover¬ 
ing  the  milk  industry. 

In  dismissing  the  suit.  Judge  Neal  P. 
McCurn  ruled  in  favor  of  the  newspaper 
on  the  facts  of  the  case  (E&P.  Sept.  4.) 
Judge  McCurn  stated  that  the  “alleged 
defamatory  statements  fall  within  the 
‘fair  and  true'  standard.”  That  is,  “a  re¬ 
port  is  fair  and  true  within  the  meaning  of 
N.Y.  Civil  Rights  if  the  substance  of  the 
article  is  substantially  accurate.” 

In  its  notice  of  intent  to  file  the  appeal, 
the  EMPC  contends  to  the  appeals  court 
that  the  lower  court  erred  in  its 
interpretation  of  the  N.Y.  Civil  Rights 
law.  The  EMPC  also  contends  that  the 
trial  judge  erred  by  not  permitting  EMPC 
to  take  depositions  in  order  for  it  to 
determine  Hardin's  “state  of  mind”  that 
led  to  the  writing  of  the  article. 

EMPC  contends  that  Hardin  had 
“malicious  intent”  when  he  wrote  the 
article. 

The  trial  court,  however,  ruled  that 
EMPC  was  not  to  be  considered  a  “public 
figure”  under  the  law  and,  therefore,  did 
not  have  to  prove  malice  in  the  first  place. 

“Since  thejudge  found  that  the  plaintiff 
was  not  a  public  figure  and  decided  the 
libel  complaint  on  the  facts,  malice  has  no 
bearing  on  an  appeal,”  Hardin  contends. 


Scripps  expands 
news  service 

Scripps-Howard  News  Service 
expanded  October  5,  when  it  merged  with 
Independent  News  Alliance,  and 
increased  its  news  and  feature  offerings. 

The  Alliance  is  a  feature  service  of 
'E.W.  Scripps  Co.'s  United  Media  Enter¬ 
prises. 

Scripps-Howard  is  a  six-day  news 
service  with  a  32-member  bureau,  and  a 
West  Coast  Bureau;  it  also  receives  ma¬ 
terial  from  member  newspapers. 

It  has  added  coverage  by  the  Detroit 
News  and  the  Providence  Journal- 
Bulletin  to  the  pool  of  material  available 
to  its  clients.  It  also  has  stories  from  the 
London  Daily  Mail,  Horizon  and  Science 
News  magazines,  as  well  as  freelance 
pieces. 

Besides  national  and  international 
news  and  features,  the  news  service  will 
provide  three  editorials  daily  on  national 
and  foreign  affairs  from  a  staff  directed  by 
B.J.  Cutler,  editor-in-chief  of  Scripps- 
Howard  Newspapers,  and  former  editor 
of  the  Paris  Herald-Trihune. 

The  combined  news  service  will 
emphasize  enterprise,  investigation, 
analysis  and  exclusives,  rather  than  spot 
news,  according  to  Dan  Thomasson, 
SHNS  editor. 

Twelve  to  15  pieces  will  be  offered 
nightly,  as  the  service  strives  for  quality 
over  quanity,  Thomasson  said. 

The  news  service  will  be  offered  on 
United  Press  International’s  Data  News 
and  on  Associated  Press'  DATAFEA- 
TURES. 

INl  will  continue  to  provide  a  separate 
weekend  service  despite  the  merger. 

Canadian  news  chains 
to  stand  trial  in  April 

Canada’s  two  largest  newspaper 
chains,  Thomson  Newspapers  Ltd.  and 
Southam  Inc.,  will  stand  trial  next  April 
on  seven  conspiracy,  merger  and 
monopoly  charges. 

Last  May,  the  two  chains  were  com¬ 
mitted  to  stand  trial  by  provincial  court 
Judge  J.L.  Addison  following  a  seven- 
day  preliminary  hearing  spread  over  four 
months. 

The  charges,  laid  under  the  Combines 
Investigation  Act,  include  three  con¬ 
spiracy  counts  and  four  merger  and 
monopoly  counts  against  the  two  com¬ 
panies  and  nine  subsidiaries. 

The  charges,  laid  on  May  I,  1982,  fol¬ 
lowed  an  investigation  by  the  federal 
Consumer  and  Corporate  Affairs 
Department  into  the  August  27,  1980, 
closing  of  the  Thomson-owned  Ottawa 
Journal  and  the  Southam-owned  Win- 
nepen  Tribune.  On  the  same  day,  I'hom- 
son  sold  to  Southam  its  509f  share  in 
Pacific  Press,  which  publishes  the  Van¬ 
couver  Sun  and  the  Vancouver  Province . 


16 


EDITOR  &  PUBLISHER  for  October  9,  1982 


PNI  and  unions  settle 
after  one  day  strike 


Philadelphia  Newspapers,  Inc.,  a 
Knight-Ridder  subsidiary  which  pub-  ^ 
lishes  Philadelphia  Inquirer  and  Daily 
News,  reached  a  settlement  with  eight 
unions  which  will  cost  $48  million  over 
three  years. 

The  settlement  came  after  the  unions 
struck  the  two  newspapers  for  23  hours 
beginning  at  12:01  a.m.  on  Friday,  Octo¬ 
ber  1. 

The  eight  unions,  which  negotiated 
wages  as  a  unit,  struck  when  the  money 
issues  could  not  be  resolved  by  the  time 
the  contracts  expired  at  midnight  on  Sep¬ 
tember  30. 

The  timing  of  the  strike  meant  only  ear¬ 
ly  morning  editions  of  the  Inquirer  were 
published  on  October  1.  The  Inqurier, 
which  sells  around  560,000  copies  daily 
and  around  1,040,000  copies  on  Sunday, 
resumed  publishing  on  Sunday,  October 
3. 

The  afternoon  Daily  News,  with  about 
300,000  circulation,  did  not  come  out  at 
all  on  Friday  or  Saturday  and  resumed 
publishing  on  Monday,  October  4.  There 
is  no  Sunday  edition  of  the  Daily  News. 

PNI  did  not  release  figures  on  how 
much  the  strike  cost.  The  company’s 
strike  insurance  does  not  take  effect  until 
the  seventh  day  of  a  strike. 

The  basic  settlement  with  the  eight 
unions  calls  for  an  average  $  1 25  per  week 
increase  in  wages  and  fringe  benefits  for 
employees  over  the  35  month  life  of  the 
contract. 

The  settlement  with  the  Newspaper 
Guild  will  raise  the  basic  top  minimum  for 
editors,  reporters,  and  outside  advertis¬ 
ing  salesmen  by  $147  over  three  years  to 
$672  per  week.  The  present  minimum  is 
$525  per  week. 

The  Guild  settlement  also  includes  a 
$10  per  week  increase  in  fringe  benefits 
over  three  years  which  breaks  down  to  $4 
the  first  year.  $3  in  each  of  the  next  two 
years. 

The  Guild  will  use  the  increase  to  add 
dental  and  eye  care  to  its  benefits  pack¬ 
age.  The  Guild  will  also  increase  disabil¬ 
ity  benefits. 

PNI  won  a  total  of  20  new  exemptions 
to  the  new  Guild  contract  covering  10 
editors  at  each  newspaper. 

The  Guild’s  negotiating  committee 
unanimously  recommended  to  the 
membership  that  the  wage  offer  be  re¬ 
jected  as  still  too  low,  but  the  contract 
was  approved  by  a  vote  of  428  to  262. 

PNI  sought  during  the  contract  talks  to 
win  manning  reductions  in  the  pressroom 
and  reportedly  offered  the  pressmen  over 
$5  million  in  compensation  if  the  union 
agreed. 

The  pressmen  did  not  accept  the  offer 
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and  management  withdrew  its  reduction 
proposal.  Manning  in  the  new  pressmen’s 
contract  will  remain  at  the  existing  levels. 

The  pressmen  ratified  the  new  contract 
by  a  220  to  19  vote. 

PNI  and  the  mailers  union  agreed  to  set 
side  certain  issues  involving  jurisdiction 
and  working  conditions  and  solve  them  at 
a  later  date.  The  mailers  agreed  not  to 
strike  over  those  issues. 

In  addition  to  the  Guild  and  the  press¬ 
men,  the  garage  mechanics,  teamsters, 
and  machnists  have  ratified  the  new  con¬ 
tracts. 

The  mailers,  photoengravers,  and  the 
typographers  have  yet  to  ratify  the  new 
contract. 

Law  judge  rules 
in  favor  of  ITU 

An  Administrative  Law  Judge  in  New 
Jersey  has  ordered  Joseph  Allbritton’s 
News  Printing  Company  to  recognize  and 
bargain  in  good  faith  with  Local  103  of  the 
International  Typographical  Union. 

In  his  September  27  decision.  Judge 
James  Morton  also  ordered  the  news¬ 
paper  company  to  rehire  certain  editorial 
employees  who  were  let  go  and  to  rein¬ 
state  48  composing  room  employees  who 
have  been  engaged  in  an  unfair  labor 
practice  strike. 

Morton  also  ordered  News  Printing 
Company,  which  publishes  the  Paterson 
News,  to  “cease  and  desist’’  from: 
threatening  to  discharge  employees  if 
they  support  Local  103;  promising 
benefits  to  encourage  employees  to  soli¬ 
cit  other  employees  in  order  to  have 
Local  103  removed  as  bargaining  agent  of 
the  composing  room  employees;  laying 
off  employees  to  discourage  support  of 
Local  103;  instituting  lawsuits  against 
employees  to  discourage  them  from  filing 
petitions  for  workers’  compensation  and 
to  discourage  them  from  supporting 
Local  103;  and  reducing  wages  of  the  em¬ 
ployees  in  the  composing  room  without 
bargaining  with  Local  103. 

Editorial  employees  voted  in  the  fall  of 
1980  to  have  the  ITU  represent  them. 
Eight  reporters  were  discharged  and  later 
that  year,  composing  room  employees 
went  on  strike,  charging  unfair  labor 
practices.  At  that  time  composing  room 
employees  charged  management  with 
locking  them  out.  They  have  been  out  of 
work  since,  and  management  has  re¬ 
placed  them. 

A  spokesman  for  Allbritton  Com¬ 
munications  said  an  appeal  of  the 
decision  will  be  filed  with  the  National 
Labor  Relations  Board  in  Washington. 
D.C. 


Mafia  chief  may  sue 
Sacramento  Bee 

Attorneys  for  convicted  Mafia  leader 
Joseph  Bonanno  Sr.  are  reportedly  plann¬ 
ing  to  file  suit  against  the  Sacramento 
(Calif.)  Bee  on  charges  that  the  news¬ 
paper  illegally  obtained  a  manuscript  of 
his  autobiography  and  published  an  arti¬ 
cle  based  on  the  information  contained  in 
it. 

“The  release  of  the  manuscript  is  total¬ 
ly  unauthorized,  and  the  Sacramento  Bee 
was  advised  of  that  before  they  published 
it,’’  said  Alfred  S.  Donau,  HI,  attorney 
for  Bonanno. 

Bonanno.  77,  was  found  guilty  in  1980 
by  a  federal  jury  in  San  Jose,  California, 
of  conspiring  to  obstruct  a  grand  jury  that 
was  seeking  evidence  about  Santa  Clara 
businesses  operated  by  Bonanno’s  sons. 

Frank  McCulloch,  executive  editor  of 
the  Bee,  said  the  newspaper  has  not  been 
served  with  court  papers  in  the  matter. 

“We  were  not  involved  in  any  theft  of 
the  manuscript.’’  McCulloch  said.  “And, 
there  was  no  copyright  on  the  material  we 
obtained.  It  was  a  first  draft  of  a  rough 
draft.” 

McCulloch  said  the  manuscript  was 
obtained  and  the  story  done  by  Bee  repor¬ 
ter  Benny  Walsh. 

“Bonanno  is,  in  essence,  the  God¬ 
father  of  Godfathers,  and  we  felt  it  to  be 
interesting  that  he  had  written  700  pages 
on  the  Mafia  and  not  betrayed  one  sec¬ 
ret,”  McCulloch  said.  “We  felt  it  to  be  a 
good  regional  story  since  much  of  his 
family  lives  in  the  area. 


Search  continues 
for  Fisher  successor 

A  search  committee  formed  last  year  to 
assist  in  recruiting  a  new  dean  for  the 
School  of  Journalism  at  the  University  of 
Missouri-Columbia  will  resume  that  mis¬ 
sion. 

The  initial  search  was  not  successful  in 
filling  the  post  permanently. 

Elmer  Lower,  professor  of  journalism, 
was  dean  for  the  1 982-83  academic  year  to 
succeed  Roy  Fisher,  who  retired  in 
August  after  1 1  years  of  service. 

Provost  Ronald  F.  Bunn  has  reap¬ 
pointed  all  but  two  of  the  committee’s 
original  members. 

Among  the  returning  members  include 
Seymour  Topping,  managing  editor  of  the 
New  York  Times:  James  E.  Ellis,  Busi¬ 
ness  Week's  Atlanta  bureau  chief;  Robert 
Hyland,  vicepresident  and  manager  of 
KMOX  radio,  St.  Louis;  Sharon  Yoder, 
UMC  director  of  University  relations; 
Avis  Tucker,  publisher  of  the  Warrens- 
hurg  {Mo.)  Daily  Star  Jounal:  and  Robert 
Picard,  president  of  the  School  of  Jour¬ 
nalism’s  Graduate  Student  Association. 
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At  lAPA  meeting 

State  Dept,  says  reporting 
of  Nicaragua  affairs  stinks 


A  top  State  Department  official  last 
week  accused  the  American  press  of 
under  reporting  the  current  situation  in 
Nicaragua. 

“El  Salvador,  and  to  a  lesser  extent 
Guatemala,  were  fully  reported."  Elliott 
Abrams,  assistant  secretary  of  state  for 
human  rights  and  humanitarian  affairs, 
declared  during  the  38th  general  assem¬ 
bly  of  the  Inter  American  Press  Associa¬ 
tion.  “But  there  has  been  a  failure  by  the 
press  and  the  human  rights  community  to 
do  the  same  with  Nicaragua." 

Contending  that  the  Sandinists  have 
undertaken  “a  concerted  campaign 
against  the  Catholic  Church  in  Nicar¬ 
agua."  following  the  “classical  pattern  of 
Marxist-Leninist  regimes."  Abrams  criti¬ 
cized  the  press  for  having  “failed  to 
devote  significant  attention  to  the  mat¬ 
ter." 

He  pointed  to  several  Catholic  priests 
who  reportedly  have  been  attacked  and 
beaten  by  Sandinist  groups  and  to  the 
seizures  last  July  of  20  non-Catholic  chur¬ 
ches,  including  Mormon.  Baptist  and 
Seventh  Day  Adventist. 

“These  are  important  events.  Yet  1 
have  seen  few  reports  in  the  press  about 
them,  fewer  editorials  and  even  fewer 
statements  by  church  leaders  or  human 
rights  activists,"  Abrams  maintained. 

The  official  insisted  that  to  his  knowl¬ 
edge,  only  the  Wall  Street  Journal  and 
Washinf’ton  Times  have  “analyzed  the 
events  in  Nicaragua  in  editorials." 

Abrams  said  that  “some  Nicaraguan 
stories  are  hardly  covered  at  all 
today  .  .  .  because  we  are  still  focusing 
on  what  was  crucial  a  year  ago."  He  con¬ 
cluded  that  sometimes  the  press  becomes 
an  expert  on  one  issue  and  sticks  with  it  to 
the  exclusion  of  others,  instead  of  stopp¬ 
ing  back  to  say.  what's  new.  what's  really 
happening  down  there  ..." 

During  the  question  and  answer  period 
that  followed.  John  McMullan,  executive 
editor  of  the  Miami  Herald  accused 
Abrams  of  Washington  journalism 
myopia  and  referred  him  to  the  Herald's 
coverage  of  the  events,  adding.  “We'd  be 
glad  to  report  Reagan's  policy  in  Latin 
America  if  you'd  tell  us  what  it  is." 

In  a  separate  address  to  the  more  than 
4(K)  editors  and  publishers  from  North, 
South  and  Central  America.  Alejandro 


democracy  and  peace  and  has  forged 
bonds  of  unity  and  understand  among  our 
people.” 

Orfila  warned  his  audience,  however, 
that  the  security  of  the  United  States 
must  go  “hand  in  hand  wth  the 
development  of  Latin  America.” 

He  emphasized  “that  democracy  and 
development  cannot  be  separated  .  .  . 
because  development  can  only  favor 
democracy.” 

lAPA  president,  Andres  Garcia  Lavin. 
editor  of  the  Novedades  de  Yucatan. 
Mexico,  took  the  podium  during  the  five- 
day  meeting  to  declare  that  “representa¬ 
tives  of  totalitarian  doctrines,  who 
infiltrate  our  news  media,  have  come  to 
our  lands  from  beyond  the  American  con¬ 
tinent.” 

Lavin  said  the  “Communists  have  now 
been  joined  by  representatives  of  other 
tendencies  equally  determined  to  destroy 
the  possibility  of  dissent  and  who.  to  take 
us  unaware,  operate  under  the  guise  of 
cultural  or  beneficial  foundations,  which 
offer  scholarship  or  economical  or  tech¬ 
nical  aid  to  journalistic  enterprises  of 
America.” 

On  a  brighter  note,  Lavin  added  that 
“in  some  nations  free  journalists  have 
managed  to  triumph,  and  now  newspap¬ 
ers  are  publishing  truths  that  a  few  years 
ago  led  to  censorship." 

The  president  warned,  however,  that 
“our  continent  is  going  through  a  period 
of  serious  economic  instability  and  we 
must  be  ever  watchful  so  that  the  enemies 
of  the  free  press  do  not  take  advantage  of 
the  situation  derived  from  these  material 
difficulties  to  strangle  the  free  press." 

Other  speakers  during  the  annual 
assembly  included:  Ambassador  Thomas 
Enders.  U.S.  assistant  secretary  of  state 
for  Inter-American  affairs:  Ambassador 
Nicanor  Costa  Mendez,  former  minister 
of  foreign  relations.  Argentina:  John  M. 
Lavine,  Chippewa  (Wise.)  Herald- 
Tele  ft  ram:  Donald  Soldwedel.  Yuma 
(Ariz.)  Daily  Sun:  and  Charles  Z.  Wick, 
director  of  the  U.S.  Information  Agency. 

Worrall  buys  group 

Walter  Worrall  has  purchased  Sub¬ 
urban  Publishing  Corporation,  a  group  of 
8,  paid  circulation,  weekly  New  Jersey 
newspapers,  from  Asher  Mintz.  Sub- 


Roy  Park  purchases 
first  N.  Dak.  daily 

Roy  H.  Park  of  Ithaca,  New  York,  ac¬ 
quired  the  assets  of  the  Devils  Lake 
(N.D.)  Daily  Journal,  published  Monday 
through  Friday  with  a  circulation  of 
5,500. 

This  purchase  brings  to  22  the  number 
of  dailies  in  the  Park  group  and  is  the  first 
property  to  be  owned  by  Park  in  North 
Dakota. 

Included  in  the  purchase  also  was  the 
Country  Peddler,  a  controlled  distribu¬ 
tion  weekly  publication  • 

Weeklies  acquired 

Sale  of  Carmel  Communications 
Corporation  of  Carmel-by-the-Sea,  Cali¬ 
fornia,  was  reported. 

The  corporation  includes  two  weekly 
newspapers — the  Carmel  Pine  Cone  and 
Carmel  Valley  Outlook,  and  the  Mon¬ 
terey  Peninsula  Review. 

Sellers  are  Judith  A.  Eisner  and  Albert 
M.  Eisner.  The  buyers  are  W.A.  “Chip” 
Brown  and  his  brother.  Bill  Brown, 
publishers  of  the  Montclarion  of  Oak¬ 
land.  Calif.  The  Browns  recently  sold  the 
Berkeley  Gazette  and  the  Contra  Costa 
Independent,  Richmond,  Calif.,  two  dai¬ 
ly  newspapers,  to  Ingersoll  Publications 
Co. 

The  broker  handling  the  sale  was  Mel 
Hodell  of  Montclair,  Calif. 

Freedom  group  buys 

Freedom  Newspapers.  Inc.,  based  in 
Santa  Ana,  Calif.,  will  stretch  its 
investment  in  broadcast  enterprises  from 
Medford,  Ore.,  to  Bedford.  Mass.,  if  the 
Federal  Communications  Commission 
approves  its  purchase  of  WLNE-tv  from 
Pulitzer  Publishing  Company. 

The  price  for  the  CBS  outlet  in  the  Pro¬ 
vidence,  R.l.  market  was  given  as 
$15,500,000  in  the  license  transfer 
application.  Last  year  Freedom  News¬ 
papers  ( Hoiles  family )  acquired  KTVL-tv 
at  Medford  for  $12,500,000.  R.C.  Crisler 
&  Co.  handled  the  sale. 

New  Hispanic  daily 
subscribes  to  wire 

El  Manana  became  the  first  Spanish- 
language  newspaper  in  the  United  States 
to  subscribe  to  the  new  high-speed  Span- 
ish-language  newswire  service  of 
Deutsche  Presse-Agentur.  the  German 
press  agency. 

The  DPA  service,  operating  at  1,200 


Orfila,  secretary  general  of  the  Organiza¬ 
tion  of  American  States,  told  his  listeners 
that  “we  owe  the  free  press  of  this 
hemisphere  a  great  debt  of  gratitude.  The 
press  has  always  been  there  in  our  strug¬ 
gle  for  freedom  and  for  the  observance  of 
human  rights.  It  has  upheld  the  cause  of 


urban  publishes  papers  in  Irvington  and 
Vailsburg  of  Essex  County,  and  Union, 
Linden,  Roselle,  Roselle  Park,  Spring- 
field,  Mountainside  and  Kenilworth  of 
Union  County.  Worrall  owns  and  pub¬ 
lishes  7  other  paid  and  free  weekly  news¬ 
papers  in  Essex  County,  N.J. 


words  per  minute  and  called  Spanish 
DataCall,  is  distributed  in  North  America 
by  the  Los  Angeles  Times-Washington 
Post  News  Service. 

DPA-Spanish  DataCall  is  produced  by 
Times-Post  News  Service  computers  in 
Los  Angeles. 
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Over 1,000  politicians 
are  running  for 
governor  and  Congress. 
Which  ones  support 
Reaganomics? 

Askfte  Associated  Piess 
Political  Service. 


Now  Available.  Suppose  you’re  asked  to  do  a  story  on  a  candidate  by  tonight. 

A  quick  search  to  The  AP  Political  Service  reveals  his  views  on  Reagan’s  1983  tax 
increase  as  well  as  a  complete  biographical  profile— right  down  to  his  phone  number. 

The  AP  Political  Service  is  a  joint  venture  between  The 
Associated  Press  and  Mead  Data  Central,  which  also  provides  the 
NEXIS-  general  and  business  information  service.  i - 

The  Associated  Press  Political  Service  contains:  Profiles  of 
candidates  •  Stories  covering  campaigns  •  Calendar  of  election 
events  •  Summaries  of  races  by  state  •  Historical  perspectives. 

AP  bureaus  in  every  state  contribute  to  this  constantly 
expanding  electronic  library.  Information  is  updated  daily  and 
available  through  NEXIS  terminals. 

The  NEXIS  terminal  is  part  of  the  NEXIS  service,  which  gives 
you  instant  access  to  the  full  text  of  more  than  50  of  the  world’s 
leading  newspapers,  magazines,  newsletters,  and  wire  services. 

From  The  Washington  Post  and 
Newsweek  to  the  National  Journal 
and  Defense  &  Foreign  Affairs. 

When  you  need  political  facts 
fast,  ask  the  AP  Political  Service. 


MEMIS. 

A  Service  of  Mead  Data  Central 

When  you  need  to  knowr...NOW 


OfficesiniNew  York  •  Chicago  •  Los  Angeles  •  Washington  •  Atlanta  •  San  F  rancisco 


For  more  information 
on  how  the  AP  Political 
Service  and  NEXIS  can 
help  you  cover  the  upcoming  _ 
elections,  mail  this  coupon  to:  ^ 

NEXIS.  A  Service  of  Mead  Data  Central 

P.O.  Box  1830,  Dayton,  Ohio  45401 

Or  call  toU-free  1-800-227-4908  (in  Ohio.  1-800-762-0626) 

Name _ 

Company _ 


□  Please  arrange  to  run  a  free  search,  at  my 
convenience,  on  the  subject  of  my  choice. 


How  50  Governors  rate 
media  on  news  coverage 


Politicians  who  watch  journalists 
watching  them  frequently  lust  in  their 
hearts  for  a  chance  to  rate  how  well  those 
journalists  do  their  jobs. 

The  nation’s  governors  have  taken 
pencils  in  hand  to  do  just  such  a  perform¬ 
ance  review',  and  the  results  have  been 
released  by  the  National  Governor's 
Association  in  Washington. 

Forty-eight  of  the  50  governors  seized 
the  opportunity  offered  by  the  staff  of 
Michigan  Governor  William  G.  Millikin 
to  answer  questions  about  press  coverage 
and  access  to  the  media  in  their  capitals. 

A  majority  of  the  governors  said  news¬ 
papers  are  their  primary  source  of  news, 
and  that  newspapers  are  more  effective  in 
covering  and  influencing  state  govern¬ 
ment  than  radio  or  television. 

However,  the  governors  ranked  news¬ 
papers  and  television  nearly  equal  in 
overall  influence  in  their  states,  and  a 
third  said  television  coverage  of  the  Capi¬ 
tols  is  increasing.  Twenty-four  governors 
thought  cable  tv  and  videotex  in  the 
burgeoning  electronic  communications 
field  will  significantly  affect  state  govern¬ 
ment  and  politics. 

Thirty-five  of  the  governors  were  w'ill- 
ing  to  give  letter  grades  to  the  media  in 
their  states.  Two  gave  A’s.  there  were  19 
B's,  13  C’s  and  one  D. 

When  it  came  to  specific  issues,  such  as 
federalism  and  its  effect  on  states,  10  of 
the  30  governors  who  responded  to  the 
question  said  national  media  coverage 
was  excellent  or  good.  At  the  other  end  of 
the  scale,  eight  said  the  coverage  was 
poor. 

Twenty-seven  governors  found 
inexperience  among  reporters  to  be  a  pro¬ 
blem;  16  said  high  turnover  rates  and  18 
said  cynicism  were  problems. 

For  fairness,  only  two  governors  rated 
Capitol  press  corps  as  excellent.  Eighteen 
governors  said  reporters  at  their  capitols 
were  “good"  about  fairness  and  objectiv¬ 
ity.  There  were  no  “poor”  ratings  among 
those  who  responded. 

There  were  only  5  ratings  of  excellent 
for  accuracy,  and  only  two  “very  good" 
ratings.  Twenty  governors  ranked  report¬ 
ers  as  “good"  on  accuracy,  but  two 
found  them  mediocre. 

Eleven  governors  said  reporters  have 
only  a  “fair"  understanding  of  issues. 
Another  1 1  said  reporters  have  a  “fairly 
good”  understanding  of  issues,  and  10 
said  “good.”  One  governor  said  report¬ 
ers  have  a  poor  understanding  of  issues, 
and  three  said  they  have  only  a  mediocre 
understanding. 

The  governors  were  asked  whether 
press  reports  give  them  a  better  perspec¬ 
tive  of  what  is  going  on  in  state  govern¬ 


ment  than  the  information  they  receive 
from  their  own  administration.  While  six¬ 
teen  said  yes,  just  as  many  said  no.  Ten 
said  they  get  a  better  perspective  once  in 
a  while. 

The  governors,  in  general,  did  not  find 
their  state  policies  or  elections  greatly 
affected  by  newspaper  editorials.  Twen¬ 
ty-nine  governors  said  editorials  have  lit¬ 
tle  effect  on  the  general  public.  Fourteen 
said  they  have  some  effect,  and  only  eight 
said  editorials  have  a  significant  effect  on 
the  public. 

Eleven  governors  said  editorials  have  a 
significant  effect  on  state  government, 
but  20  said  they  have  little  effect.  Only 
seven  governors  found  editorials  to  have 
a  significant  effect  on  elections.  In  gener¬ 
al,  the  governors  said  television  editorials 
have  even  less  impact  than  newspaper 
editorials. 

Despite  this,  40  governors 
acknowledged  that  they  meet  per¬ 
iodically  with  editorial  boards  of  major 
dailies.  Thirty-three  met  with  editorial 
writers  from  smaller  dailies  in  the  gov¬ 
ernors'  office. 

Eight  governors  said  they  have  daily 
media  interviews  in  their  offices.  Thir¬ 
teen  governors  said  they  have  five  to  10 
media  interviews  a  month.  Thirty-seven 
allowed  impromptu  interviews  while  com¬ 
ing  or  going  from  their  offices. 

Nineteen  governors  have  weekly  news 
conferences,  three  have  a  minimum  of 
one  a  week  and  up  to  three  in  the  same 
week,  while  10  have  news  conferences 
once  a  month. 

Most  of  the  governors  said  they  have 
press  staffs  of  three  of  fewer  people. 
Eight  said  they  have  as  many  as  10  on 
their  press  staffs. 

The  governors  are  covered  by  press 
corps  that  have  grown  in  recent  years, 
mostly  with  the  addition  of  television 
reporters.  Twelve  governors  said  there 
are  31  or  more  reporters  in  their  capitol 
press  corps.  One  state  had  six  reporters  in 
the  capitol  press  corps,  and  the  rest 
ranged  between  the  two. 

Carol  Weissert  of  the  National  Gov¬ 
ernors’  Association  said  the  poll  is  the 
first  of  its  kind  that  NGA  has  done  on  a 
national  basis,  and  that  the  group  is  hop¬ 
ing  for  a  foundation  grant  to  do  more  in 
depth  study. 

But  that  plan  is  far  enough  away  at  this 
point.  Weissert  said,  that  it  is  “just  a  glim¬ 
mer  in  my  eye." 

Did  you  know? 

U.S.  daily  newspapers  sold  $558  mil¬ 
lion  more  advertising  last  year  than  did 
television  and  radio  combined. 


Preprint  jackets 
expand  newshole 

Since  the  late  1960s,  Columbus  (Ind.) 
Republic  has  used  jackets,  usually  on 
Kraft  or  Adguard  or  other  paper  stock,  to 
package  preprints  for  insertions  into  the 
newspaper. 

Republic,  circulation  22.500,  has 
turned  this  functional  device  into  a  four- 
page  news  section  called  etc.  The  jacket 
expands  the  newshole  for  entertainment 
and  arts  information. 


etc. 

Budget  Art 

I  Nrt  jininHin  S-nM-.tlarr  ‘S()<>|i|Mnf:* 


Preprint  jacket 

Stu  Huffman,  editor,  elaborates:  “We 
don’t  have  acres  of  space  for  stories 
about  entertainment,  celebrities,  national 
music,  or  art  and  drama.  But,  we  have 
bushels  of  preprinted  advertising 
inserts — so  many  that,  for  years  we  have 
been  forced  by  mechanical  restrictions  of 
our  inserting  machinery  to  publish  a 
jacket  to  hold  two  or  three  preprints,  then 
insert  the  jacketed  package  in  the  news¬ 
paper. 

“We  decided  we  could  print  the  news 
on  rough  paper.  To  accommodate  the  tex¬ 
ture,  we  emphasize  sketches  instead  of 
photographs  and  the  stories  are  published 
in  .  .  .  one  point  larger  than  our  usual 
news  type  .  .  .  make-up  is  more  splashy 
than  in  our  typical  newspaper  .  .  .  stor¬ 
ies  are  soft.  They  must  be  almost  time¬ 
less,  because  the  newsroom  is  never  quite 
sure  which  day,  and  sometimes  not  even 
which  week,  the  next  issue  will  be  sent 
out.” 


Free  columns 

As  part  of  a  national  awareness  pro¬ 
gram,  IGA,  Inc.,  Chicago,  has  com¬ 
missioned  Alden  Taylor  &  Associates,  a 
N.Y.  public  relations  firm,  to  write  and 
distribute  a  weekly  consumer  column  to 
4,000  daily  and  weekly  newspapers  in 
IGA  markets.  The  column  can  be  pub¬ 
lished  in  the  newspaper  and/or  bag  staff¬ 
ers,  Wells  Norris,  IGA  spokesman,  said. 
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ABC  rule  changes 

( Continued  from  page  II) 


Without  a  cap  on  bulk  sales,  “there  is 
nothing  to  prevent  a  free  distribution 
newspaper  from  selling  to  a  middleman 
who  then  distributes  them  through  some 
kind  of  outlet,”  Friend  said.  “It  might 
give  them  a  way  to  claim  their  circulation 
is  paid.” 

Friend  said,  “If  ABC  would  put  a  cap 
(on  bulk  sales),  I  doubt  free  distribution 
papers  could  get  away  with  it.” 

Seek  new  rule  for  national  papers 

ABC’s  board  is  also  considering  a  new 
rule  covering  both  general  interest  and 
business  national  newspapers.  Presently, 
auditing  and  reporting  practices  of 
national  newspapers  are  governed  by 
board  policy  rather  than  specific  rules. 

The  proposed  rule  for  national  news¬ 
papers  is  another  topic  up  for  discussion 
at  the  Newspaper  Division’s  meeting  in 
New  York. 

Lee  Baker,  ABC  vicepresident  for 
auditing,  said  for  any  new  rule  to  become 
applicable,  the  Bureau  must  first  adopt  a 
definition  of  what  is  a  national  news¬ 
paper. 

What  is  a  national  newspaper? 

The  definition  being  proposed  by  ABC 
states  a  national  newspaper  is  “a  news¬ 
paper  offered  for  sale  on  a  national  or 
regional  basis  and  covering  national. 


international,  and  regional  news,  as 
opposed  to  a  daily  newspaper  which  cov¬ 
ers  the  above  as  well  as  events  in  the  city 
of  publication.” 

Baker  said  the  Wall  Street  Journal, 
USA  Today,  the  national  edition  of  the 
New  York  Times,  and  the  Toronto  Globe 
and  Mail  would  be  covered  by  the  pro¬ 
posed  definition. 

The  proposed  rule  changes  for  national 
newspapers  “were  prompted  by  the 
development  of  these  newspapers,”,Bak- 
er  commented. 

He  said  ABC  has  “no  definition  now” 
of  a  national  newspaper,  and  added,  “We 
don’t  know  if  the  definition  will  be 
approved.” 

New  rule  outlined 

In  August,  the  ABC  board  gave  pre¬ 
liminary  approval  to  a  new  rule  covering 
national  newspapers. 

ABC  said  that  the  proposed  new  rule 
“recognizes  the  current  practice  of 
reporting  in  paragraph  I  average  paid 
circulation  by  classification  only.  It  per¬ 
mits  an  optional  reporting  of  circulation 
by  primary  market  in  paragraph  2.” 

The  new  rule  would  continue  the  cur¬ 
rent  practice  of  reporting  a  breakdown  of 
paid  circulation  by  the  periodical  state 
and  regional  format. 

“Added  to  the  paragrapti  3  breakdown 
is  the  new  requirement  that  general 
interest  national  (or  large  regional)  news¬ 
papers  report  a  one-day  analysis  of  total 
distribution  by  towns  and  counties 
receiving  25  or  more  copies.  National 


business  newspapers  would  not  be  re¬ 
quired  to  show  this  town/county 
analysis,”  ABC  said. 

National  newspapers  would  be  allowed 
to  use  the  classification  of  “group  (mail 
subscriptions  special)”  which  includes 
subscriptions  sold  in  quantities  to  cor¬ 
porations,  institutions,  or  individuals  for 
employees,  subsidiary  companies,  and 
branch  offices. 

Baker  said  if  the  new  rule  is  adopted,  it 
will  be  up  to  publishers  to  classify  their 
newspapers  as  national  or  large  regional 
papers,  subject  to  approval  by  ABC. 


New  daily  starts 

Lesher  Communications,  Inc.,  of  Wal¬ 
nut  Creek,  Calif.,  introduced  a  new 
daily  newspaper  on  October  I  by  convert¬ 
ing  its  tri-weekly  West  County  Times  to  a 
five-day  morning  newspaper.  The 
circulation  of  the  West  County  Times  will 
also  be  increased  from  its  present  46,000 
to  53.500.  With  the  addition  of  the  West 
County  Times  as  a  daily  newspaper,  LCI 
and  its  subsidiary  corporation.  California 
Delta  Newspapers,  will  publish  a  total  of 
5  daily  newspapers  in  the  East  Bay  area 
with  a  combined  circulation  of  approx¬ 
imately  210,000.  The  total  circulation  of 
all  LCI/CDN  newspapers  is  410,000. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  if  s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 


EDITOR  &  PUBLISHER  for  October  9.  1982 


21 


Collins  Willse 

Robert  T.  Collins,  president  and 
publisher  of  the  Camden  (N.J.)  Courier- 
Post,  was  named  a  vicepresident  of  the 
Gannett  East  Newspaper  Group.  He  will 
assist  Gannett  East  president  Thomas  P. 
Dolan  in  management  supervision  of 
Gannett  newspapers  in  Pennsylvania, 
Delaware  and  New  Jersey  and  remain  as 
publisher  at  Camden. 


Hartman 


Appointments  to  assistant  managing, 
editor  positions  at  the  Bakersfield  Cali¬ 
fornian  are: 

Jim  Varley,  former  night  city  editor 
and  acting  managing  editor  prior  to  man¬ 
aging  editor  Robert  Bentley’s  arrival 
in  June,  was  promoted  to  assistant  man¬ 
aging  editor/news. 

Peter  DeArmond,  associate  editor, 
was  promoted  to  assistant  managing  edi¬ 
tor/editorial  and  graphics. 

Chuck  Roames,  former  sports  editor 
of  the  Stockton  (Calif.)  joined  the 

Californian  as  assistant  managing  editor/ 
sports  and  features. 

*  ♦  * 

William  H.  Melson,  dean  of  the  Uni¬ 
versity  of  Alabama  School  of  Com¬ 
munication,  Tuscaloosa,  since  1976,  res¬ 
igned  that  post  in  August  and  will  remain 
as  a  fulltime  faculty  member.  Earlier,  Dr. 
Melson  was  chairman  of  the  department 
of  radio,  television  and  motion  pictures  at 
the  University  of  North  Carolina,  Chapel 
Hill. 
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Jim  Willse  was  appointed  managing 
editor  of  the  San  Francisco  Examiner. 
Willse  has  been  assistant  managing  editor 
since  last  November  and  was  city  editor 
four  years  before  that.  Previously,  Willse 
was  a  national  editor  and  San  Francisco 
bureau  news  editor  for  the  Associated 
Press.  A  graduate  of  Columbia  Universi¬ 
ty  Graduate  School  of  Journalism,  he  was 
a  Professional  Journalism  Fellow  at  Stan¬ 
ford  University  in  1974-75. 


Thomas  M.  Brown  joined  the  Seattle 
Times  as  night  city  editor  from  the  Los 
Angeles  Herald  E.xaminer  where  he  was 
metropolitan  editor.  He  has  worked  for 
several  West  Coast  newspapers,  the 
Anchorage  Daily  News,  and  United  Press 
International  in  the  states  and  abroad. 

*  *  * 

Dave  Munch  has  been  named  promo¬ 
tion  manager  of  the  Detroit  Free  Press. 
Since  joining  the  newspaper  in  1980,  he 
has  served  as  circulation  marketing  man¬ 
ager.  Previously,  Munch  was  with  the 
Gary  (Ind.)  Post  Tribune. 

Jay  Beaudette  was  appointed  mana¬ 
ger  of  budgets  and  special  projects  for  the 
treasurer/controller’s  office.  He  pre¬ 
viously  was  manager  of  budgets  and 
operations  analysis  at  the  Free  Press. 

♦  ♦  * 

Bruce  W.  Buchanan,  former  staff 
photographer  for  the  Muncie  (Ind.)  Star 
and  photo  editor  of  the  Marietta  (Ohio) 
Times,  is  now  the  assistant  picture  editor 
at  the  New  Orleans  Times-Picavune/Tlie 
States-ltem. 


NEWSPEOPLE 


Barrie  M.  Hartman  joined  the  Flor¬ 
ida  Times-Union,  Jacksonville,  as  assis¬ 
tant  managing  editor  October  1 .  Hartman 
was  managing  editor  of  the  Eugene  (Ore.) 
Register-Guard  the  past  eight  years.  He 
had  been  with  the  Register-Guard  since 
1963  in  various  editorial  posts.  Earlier  he 
was  with  the  Vancouver  (Wash.)  Col¬ 
umbian  and  the  Tri-City  Herald  in  Pasco- 
Kennewick-Richland,  Wash. 

*  *  * 

Paul  Haskins,  former  special  assign¬ 
ments  editor  of  the  Kansas  City  Times, 
joined  the  national  copy  desk  of  the  New 
York  Times.  He  had  been  a  reporter,  copy 
editor,  assistant  city  editor  and  metropo¬ 
litan  editor  of  the  Kansas  City  paper  in  his 
24-year  career  there. 

4:  * 

Linda  Graham  Caleca  was 
appointed  Indiana  editor  and 
Indianapolis  bureau  manager  for  United 
Press  International.  She  succeeds  Bren¬ 
da  Warner  Rotzoll,  who  transfers  to 
central  division  headquarters,  Chicago, 
as  a  general  desk  editor.  Before  joining 
UPl  in  Indianapolis  in  1979,  Caleca  was 
with  the  Anderson  (Ind.)  Daily  Bulletin 
and  Paddock  Publications,  Arlington 
Heights,  III. 

*  *  * 

New  officers  of  the  West  Virginia  Press 
Association  are:  President,  Tom 
George,  publisher  of  the  Logan  Banner: 
vicepresident  for  dailies.  Ed  Kruger. 
publisher  of  the  Martinsburg  Evening 
Journal:  vicepresident  for  weeklies. 
Delbert  Benson.  Preston  County  Jour¬ 
nal.  Kingwood;  treasurer.  Shelby 
Young.  Spencer  Newspapers:  and 
Edward  (Thadwick.  Wayne  County 
News,  past  president. 

*  *  * 

Leonard  Banks,  formerly  of  the  staff 
of  the  Ennis  (Texas)  Press,  is  the  new 
managing  editor  of  the  Ferris  (Texas) 
Wheel. 


QUOTE  .  .  .  UNQUOTE- 

FRED  FLOWERS/ Marketing  Director 
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Edited  by  LENORA  WILLIAMSON 

V.  Leonard  Hanna,  vicepresident/ 
finance  and  control  of  the  Evening  News 
Association,  Detroit-based  media  com¬ 
pany  and  parent  company  of  the  Detroit 
News,  retired  September  30.  Prior  to  join¬ 
ing  ENA  in  1%2,  he  was  vicepresident  of 
finance  and  treasurer  of  Fenestra,  Inc., 
Detroit;  treasurer  and  controller  of  Allied 
Products  Corporation,  Detroit;  and  con¬ 
troller  of  International  Textbook  Co., 
Scranton,  Pa. 

9|c  *  4: 

Beaver  County  (Pa.)  Times  has  named 
three  new  associate  editors  in  conjunc¬ 
tion  with  a  revised  edition  concept 
designed  to  improve  local  coverage.  Each 
editor  is  assigned  to  one  of  three  editions. 
They  are; 

James  L.  Trik)DI,  associate  editor  of 
the  southern  edition.  He  has  worked  as  a 
reporter  and  news  editor  at  the  Times. 

Bob  Uhrinak,  associate  editor  of  the 
new  Upper  Valley  edition.  He  is  a  former 
reporter  and  county  editor. 

Rick  Wasko,  associate  editor  of  the 
mid-county  edition.  He  most  recently 
was  city  editor  of  the  Aliquippa/ 
Ambridge  area. 

3!c  ^  4: 

Arthur  P.  Bushnell  was  appointed 
business  manager  of  United  Press 
International's  eastern  division.  He  will 
be  responsible  for  the  business 
operations  in  the  seven-state  division,  in 
a  move  from  regional  executive  for  west¬ 
ern  Pennsylvania  and  West  Virginia. 
Bushnell  joined  UPl  in  1973  and  has 
worked  in  several  eastern  bureaus. 

*  3|:  * 

Florence  Sai.omone.  who  has  held  a 
number  of  editing  positions  with  Gannett 
Westchester  Rockland  Newspapers,  was 
named  editor  and  general  manager  of  the 
Nyack' Rockland  ( N .  Y . )  Journal-News, 
replacing  Barry  Hon  m  an.  w  ho  became 
managing  editor  of  the  10-paper  group. 

Salomone  was  editor  of  the  New 
Rochelle  Standard  Star  the  past  four  and 
one-half  years  and  with  Gannett 
Westchester  Rockland  for  16  years.. 

Replacing  Salomone  in  New  Rochelle 
is  Barry  Abisch.  an  editor  with  the 
Westchester  Rockland  papers  for  four 
years. 

*  4:  4c 

The  St.  Louis  Post-Dispatch 
announced  these  editorial  changes:  Judy 
Newmark  moves  from  fashion  editor  to 
assistant  editor  of  the  paper's  Sunday 
rotogravure  magazine,  P-D,  succeeding 
Becky  Homan,  who  becomes  fashion 
editor.  Ellen  Gardner  Kohorst, 
assistant  city  editor,  becomes  assistant 
editor  of  Dollars/Sense,  the  daily's  Tues¬ 
day  consumer  magazine. 
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Beihoff  Wible  Targe 


David  M.  Beihoff  was  named 
director  of  marketing  of  the  Akron  Bea¬ 
con  Journal.  He  had  been  director  of 
advertising  for  the  Buffalo  Courier- 
Express,  which  ceased  publication  in 
September.  Earlier,  Beihoff  was  presi¬ 
dent  and  publisher  of  Community  Pub¬ 
lications  Co.,  Denver.  In  Akron,  he  has 
responsibility  for  all  sales,  promotion  and 
research  functions,  including  advertising 
and  circulation. 

4c  4c  4c 

Arthur  E.  Wible  was  promoted  to 
executive  vicepresident  and  director  of 
sales  of  the  New  York  Daily  News.  He 
previously  had  charge  of  marketing  and 
advertising  and  will  now  be  responsible 
for  circulation  as  well. 

Promotions  of  other  advertising 
department  executives  at  the  News 
include: 

Anthony  G.  Calianese,  from  retail 
advertising  manager  to  advertising 
director. 

Ray  Crygalis,  from  general  advertis¬ 
ing  manager  to  retail  advertising  mana¬ 
ger. 

John  Lescott,  from  sales  manager  for 
food,  entertainment,  liquor  and  tobacco 
to  general  advertising  manager. 

♦  *  4t 


Mark  Targe  has  been  appointed 
advertising  manager  of  Advertorial,  a 
newly  created  department  of  the  Chicago 
Sun-Times.  Targe  had  been  sales  director 
of  Field  Enterpises  Inc.'s  shopper  sub¬ 
sidiary  since  January.  He  joined  the 
corporation  in  1975.  His  father,  David 
Targe,  is  executive  vicepresident¬ 
marketing  of  Newsday,  Long  Island. 

The  new  department  produces 
advertising  sections  for  the  Sun-Times. 

#  4c  4c 


Gloria  Bow  man  joined  the  advertis¬ 
ing  department  of  the  Rockford  (III.) 
Register  Star  as  classified  manager.  She 
held  the  same  post  at  the  Bridgewater 
(N.J.)  Courier-News  the  past  two  years 

(Continued  on  page  32 1 


Charles  R.  Hein  has  been  named 
director  of  communications  at  Kansas 
State  University.  Manhattan,  effective 
October  18.  He  replaces  Carl  Rochat, 
who  served  as  acting  director  since  the 
resignation  last  spring  of  Bob  Bruce. 
Hein  was  director  of  university  relations 
and  executive  assistant  to  the  chancellor 
of  the  University  of  Nebraska.  Omaha, 
nine  years  before  assuming  his  present 
post  as  associate  vicepresident  of  the 
Universitv  of  Nebraska  Foundation. 


Paternity 

Ward 

By  D.L  Stewart 


“D.L.  Stewart  details  many 
of  the  joys  and  frustrations 
of  taking  fatherhood  seri 
ously.  Don’t  wait  ’til  ‘some¬ 
day’  to  look  back  and  laugh 
at  all  of  this ...  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 

Call  collect  (212)  682-8787 
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EDICON 

{Continued  from  page  10) 

“We  do  not,”  he  said,  “intend  to  neg¬ 
lect  newspaper  industry.  It  is  the  back¬ 
bone  of  UPI  and  we  will  not  forget  it.” 

In  the  question  and  answer  period  that 
followed,  Marc  Anthony,  publisher, 
Scottsbluff  (Nebr.)  Star-Herald,  sug¬ 
gested  that  one  way  UPI  could  improve 
state  and  regional  news  service  was  to 
“steal”  the  AP’s  electronic  carbon  sys¬ 
tem.  Anthony  said  13  papers  in  Nebraska 
were  getting  AP  state  and  regional  news 
via  this  system. 

Ruhe  said  UPI  would  definitely  take 
action  in  this  area  with  a  similar  type  of 
system.  He  said  the  UPI  system  will 
incorporate  better  features  than  the  AP’s 
system  when  it  is  introduced.  He  said  it 
would  be  announced  soon. 

William  B.  Ketter,  editor,  Quincy 
(Mass.)  Patriot  Ledger,  and  former  UPI 
editor  in  New  York,  wondered  how  UPI 
could  increase  revenues  while  restraining 
price  increases.  Overgaard  attempted  an 
explanation,  and  after  he  was  finished 
another  editor  shouted  out:  “Yes  or  no. 
Are  you  planning  to  hike  rates  in  1983?” 
Ruhe  replied  this  time,  saying:  “It  has  not 
been  decided  yet.”  He  assured  the  group 
that  he  was  not  trying  to  “waffle  on  the 
question.”  He  said  “We  are  studying  the 
area  and  intend  to  be  aggressive.” 

EDICON  delegates  came  to  Denver  for 
the  23rd  annual  meeting  from  newspapers 
in  32  states  and  8  foreign  countries.  UPI 
said  there  were  more  than  200  editors, 
publishers  and  spouses  at  the  meeting. 
The  attendance  was  off  by  about  50% 
from  previous  EDICONs.  The  drop  was 
attributed  to  the  recession  and  not 
enough  pre-meeting  planning  by  the  new 
owners.  The  attendance  was  boosted  by 
the  appearance  of  an  American  Society  of 
Newspaper  Editors  convention  planning 
committee,  which  met  at  the  hotel  to  go 
over  plans  for  the  annual  ASNE  meeting 
in  May  at  the  Denver  Fairmont  Hotel. 

The  featured  speaker  at  EDICON  was 
U.S.  Attorney  General  William  French 
Smith,  who  sent  late  word  of  acceptance 
of  his  speaking  invitation.  He  addressed 
the  group  at  a  breakfast  session  on  Octo¬ 
ber  2. 

Smith  used  his  time  to  urge  changes  in 
the  rules  for  gathering  evidence.  Smith 
said  the  “exclusionary  rule”  prohibits 
evidence  gathered  in  violation  of  the  4th 
Amendment  to  the  Constitution  from 
being  used  in  court  cases,  and  should  be 
modified  so  that  guilty  criminals  are  not 
released. 

At  a  question-and-answer  session  after 
his  talk.  Smith  said  the  Reagan 
Administration  changes  in  the  Freedom 
of  Information  Act  would  serve  to 
“improve  the  way  Congress  originally 
intended”  the  law  to  work. 

He  said  less  than  1%  of  the  requests 
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under  the  Fol  are  from  the  press.  The 
remainder,  he  said,  come  from  criminal 
elements.  As  a  result,  he  said  the  F.B.I. 
has  300  people  working  on  Fol  requests 
at  a  cost  of  between  $50  to  $60  million  a 
year. 

Under  the  Reagan  changes.  Smith  said 
the  press  will  be  given  priority  on  Fol 
requests.  “Press  now  has  to  wait  in  line 
with  everybody  else,”  he  said. 

Later  with  reporters.  Smith  said  he 
could  not  make  any  comments  about  the 
fate  of  the  joint  operating  agreement  in 
Seattle  because  it  was  in  litigation. . 

He  told  E&P  that  the  modifying  of  the 
“exclusionary  rule”  would  not  result  in  a 
new  rash  of  police  searches  of  news¬ 
rooms  as  a  few  years  ago  following  the 
Stanford  student  daily  and  Palo  Alto 
police  case.  He  said  a  police  officer  would 
have  to  first  present  a  test  to  a  higher  law 
officer  that  he  was  acting  on  reasonably 
good  faith  before  making  a  search  and 
seizure  without  a  warrant.  The  4th 
Amendment  guarantees  freedom  from 
“unreasonable  searches  and  seizures.” 

In  addition,  the  program  features 
included:  a  slide  show  and  address  on  the 
American  West  by  Colorado  Gov. 
Richard  D.  Lamm,  two  sessions  on  edit¬ 
ing  and  publishing,  entitled,  “Trailblaz- 
ers  and  Trendsetters.”  Speakers 
included  Ruth  Clark,  senior  vicepresi¬ 
dent,  Yankelovich,  Skelly  and  White; 
John  Seigenthaler,  editorial  director 
USA  Today;  Richard  G.  High,  editor, 
Casper  (Wyo.)  Star-Tribune;  William  B. 
Ketter,  editor,  Quincy  Patriot  Ledger, 
Michael  C.  Hurd,  editor  and  general  man¬ 
ager,  Harris  Electronic  News,  Hutch¬ 
inson,  Kans.;  Ralph  Ingersoll  II, 
president,  Ingersoll  Publications;  and  J. 
Douglas  Creighton,  publisher,  Toronto 
Sun. 

Two  special  sessions  were  held  on  the 
relationship  between  newspapers  and 
cable  tv,  featuring  John  Saeman, 
vicechairman,  Daniels  &  Associates; 
Claude  R.  Smith,  president,  Homeserv, 
Inc.;  Michael  J.  McCrudden,  executive 
vicepresident,  ATC;  and  John  Gott- 
schalk,  vicepresident  for  general  manage¬ 
ment,  Omaha  World  Herald;  Paul  Max¬ 
well,  editor  and  publisher.  Multichannel 
News;  John  Tydeman,  senior  research 
fellow.  Institute  for  the  Future;  and  Al 
Ries,  partner.  Trout  &  Ries  Advertising, 
New  York. 

Roderick  W.  Beaton,  recently  retired 
UPI  president,  was  honored  in  a  special 
presentation  at  the  Friday  night  banquet. 

Peter  Macdonald,  president,  Harris 
Enterprises,  Hutchinson,  Kans.  and  first 
chairman  of  the  UPI  Advisory  Board, 
presented  Beaton  with  a  clock  from  Tif¬ 
fany's.  Macdonald  said  Beaton  was  a 
“magician”  because  he  was  able  to  get 
the  finances  for  the  improvements  that  he 
made  during  his  10-years  as  head  of  UPI 
despite  a  “bottom  line  that  always  show¬ 
ed  red.” 

While  it  was  not  made  public,  a  UPI 


executive  said  it  plans  to  convene  a  24th 
EDICON  next  year  at  a  site  as  yet  not 
picked. 

Location  of  20 
new  UPI  bureaus 

The  16  bureaus  to  be  opened  by  United 
Press  International  in  the  U.S.  and  4  cit¬ 
ies  overseas,  are  as  follows: 

Wilmington,  Del.;  Youngstown,  Ohio; 
Toledo,  Ohio;  South  Bend,  Ind.;  Med¬ 
ford,  Ore.;  San  Jose,  Calif.;  El  Paso, 
Texas;  Shreveport,  La.;  Kingsport, 
Tenn.;  Chattanooga,  Tenn.;  Savannah, 
Ga.;  Pensacola,  Fla.;  Alexandria,  Va.; 
Syracuse,  N.Y.;  all  new  bureaus. 

New  picture  bureaus  are:  San  Diego, 
Calif.;  Baltimore,  Md.;  Athens,  Greece; 
Lima,  Peru;  Johannesburg,  S.  Africa; 
Jakarta,  Indonesia. 

Ferguson  named 
to  new  UPI  editorship 

Fred  T.  Ferguson  was  appointed  gener¬ 
al  news  editor-enterprise  for  United  Press 
International. 

Managing  editor  Donald  U.  Reed  said 
Ferguson  will  direct  day-to-day  editing 
and  packaging  of  UPI’s  national  feature 
report.  He  succeeds  John  G.  Griffin,  re¬ 
cently  appointed  deputy  managing  editor. 

Ferguson,  who  has  edited  the  UPTs 
Horizons  feature  package  for  four  years, 
joined  UPI  in  1956.  He  has  served  as  a 
reporter  and  editor  in  UPI  bureaus  in 
Jackson,  Miss.,  Mineola,  N.Y.,  and 
Trenton  and  Newark,  N.J.  He  was 
regional  executive  for  New  Jersey,  East¬ 
ern  Pennsylvania  and  Delaware  for  six 
years  before  moving  to  New  York  as 
assistant  personnel  director  in  1972.  He 
served  as  New  York/New  Jersey  editor 
from  1975  to  1978  when  he  became  editor 
of  UPI  Horizons. 

In  1980  Ferguson  won  the  New  York 
Press  Association’s  Newsfeature  award 
for  a  series  he  wrote  on  the  advent  of 
robotics  in  U.S.  industry. 

His  late  father,  Fred  S.  Ferguson,  was 
UP’s  chief  correspondent  with  the  U.S. 
Expeditionary  Force  in  World  War  I  and 
later  a  vicepresident  of  United  Press  and 
president  of  the  Newspaper  Enterprise 
Association. 

Donald  C.  Harrison  was  appointed 
regional  executive  for  Virginia  and  will  be 
based  in  Richmond. 

As  part  of  a  UPI  staff  expansion,  Harri¬ 
son  will  be  solely  responsible  for  market¬ 
ing  activities  in  Virginia,  which  became 
part  of  the  Southern  Division  in  a  recent 
realignment  of  domestic  divisions. 

Harrison,  36,  a  native  of  Suffolk,  Va., 
joined  UPI  in  1979  after  working  for 
Roanoke  Times  &  World  News,  Rich¬ 
mond  News  Leader  and  Norfolk  Virgi¬ 
nian-Pilot.  He  was  appointed  Virginia 
editor  of  UPI  in  1981. 
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some  specific  examples  of  FoIA  protections.  He  said  this 
when  introducing  his  bill: 

“FoIA  is  where  the  journalist  and  the  historian  turn  when 
they  seek  particular  information  so  as  to  inform  the  public. 
FoIA  is  where  parents  and  widows  turn  when  someone  has 
died  in  the  line  of  duty  and  they  want  to  know  why.  FoIA  and 
the  Privacy  Act  are  what  the  concerned  citizen  uses  to  find 
out  whether  the  government  has  been  watching  him.  In  pro¬ 
tecting  FoIA,  we  are  protecting  the  most  basic  element  of 
open  government.” 

It  appears  certain  that  Congress  will  protect  the  core  of  the 
FoIA.  Lobbying  hard  against  substantial  changes  in  the  Act 
were  such  press  groups  as  the  American  Society  of  News¬ 
paper  Editors  and  the  American  Newspaper  Publishers 
Association. 

The  press  of  this  country  will  continue  to  provide  the  public 
with  the  information  it  should  have  in  order  to  carry  on  an 
intelligent  judgment  on  how  government  is  performing.  This 
is  our  constitutional  right  and  our  tightly  held  trust. 

The  press  is  sometimes  required  to  perform  a  balancing  act 
as  it  weighs  responsibilities  and  freedoms  against  questions  of 
national  security  and  effective  law  enforcement.  Responsible 
journalism  must  handle  this  challenge. 

In  order  to  effect  this  delicate  balance  we  must  not  modify 
or  amend  away  our  protections.  Our  system  of  openness  and 
the  free  press  of  this  country  serve  as  an  inspiration  for 
oppressed  millions  of  people  who  yearn  for  a  free  society  and 
a  hearing  against  injustice.  We  should  never  let  them,  or 
ourselves  down. 


Measer 
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urban,  rural,  it  makes  no  difference.  The  newspaper  is  there 
to  protect  its  readers  from  mismanagement  and  fraudulent 
schemes. 

Sometimes  it  seems  that  our  readers  take  for  granted  these 
freedoms  which  past  and  present  newspapers  have  fought  to 
protect  over  the  years. 

Today,  it  is  almost  commonplace  to  read  of  various  law¬ 
suits  to  control  the  freedom  of  the  press  and  the  people’s  right 
to  know.  Vital  to  all  citizens,  to  all  who  love  their  country,  to 
all  who  believe  in  the  Constitution  and  principles  upon  which 
our  country  was  founded,  is  a  free  and  unshackled  press. 

Whether  it  is  a  1791  sliding  bolt  in  a  log  cabin  door  or  a 
modem  tumbler  lock  on  a  suburban  home,  all  doors  in  Amer¬ 
ica’s  homes  open  to  the  same  key  of  freedom  .  .  .America’s 
newspapers. 


A  free  press: 
Your  key 
to  freedom. 
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Close  attention  paid  to  color  production 


Making  the  transition  to  offset  printing 
doesn’t  end  once  the  presses  are  seated. 
It  takes  more  than  new  equipment  to  pro¬ 
duce  a  top  quality  product.  It  takes  a 
coordinated  team  effort. 

For  this  reason.  Sentinel  Star  Com¬ 
pany,  publisher  of  the  Orlando  (FVd.)  Sen¬ 
tinel,  started  a  quality  control  program  in 
its  production  division  well  in  advance  of 
the  opening  of  its  new  production  center 
last  October. 

A  three-pronged  program,  it  deals  with 
the  establishment  of  quality  controls  on 
three  levels;  mechanical,  technical  and 
operational. 

“About  90%  of  the  success  of  a  high 
quality  printing  operation  can  be  con¬ 
trolled  by  attention  to  these  basic  levels  in 
pre-press  areas,”  says  Bob  Crandall, 
quality  control  supervisor. 

First  step 

“Our  first  step  was  to  test  the  ‘printing 
characteristics'  of  our  new  Metroliner 
offset  press.  This  was  accomplished  by 
preparing  test  negatives.  The  negatives 
consisted  of  color  separations  with  var¬ 
ious  screen  rulings  and  dot  percentages, 
black  and  white  halftones  with  grey 
scales  and  various  quality  control  targets. 
A  special  “test  run"  was  set  up  and  the 
test  material  printed.  The  amount  of 
information  learned  from  the  test  was  tre¬ 
mendous.  We  were  able  to  measure  the 
‘dot  gain'  taking  place  in  the  color  sepa¬ 
rations  and  black  and  white  halftones. 
This  information  was  vital  to  properly  ad¬ 
just  the  way  our  color  and  black  and  white 
negatives  were  produced.  We  also  were 
able  to  determine  how  well  our  press  was 
printing  mechanically. 

“The  mechanical  level  in  the  press¬ 
room,  for  example,  must  be  maintained 
to  a  specific  level  at  all  times.  Checking 
cylinder  impression  settings,  setting  ink 
and  water  rollers  properly  and  inspecting 
the  printing  blankets  on  the  cylinders  are 
just  some  of  the  areas  which  require 
skilled  maintenance  personnel  and  a 
detailed  knowledge  of  what  the  proper 
levels  are. 

Close  adherence 

“On  the  operational  level,  we  have 
identified  between  80  and  90  variables  in 
the  Sentinel  reproduction  system, 
charted  them  and  established  operational 
procedures  to  limit  or  control  them.  Close 
adherence  to  these  operating  procedures 
limits  variation  of  print  quality  from  shift 
to  shift.  We  also  are  expanding  our  use  of 
densitometers  both  to  measure  dot  area 
percentages  of  color  separations  and 
black  and  white  halftones  and  to  set  the 
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ink  density  on  the  press,”  says  Crandall, 
“a  special  densitometer,  called  a  Cosar 
Smart  Densitometer,  evaluates  the 
printed  sheet.  Corrective  information  can 
then  be  communicated  to  the  pre-press 
and  press  control  rooms.” 

One  of  the  most  massive  tasks  con¬ 
fronting  any  company  making  a  major 
equipment  transition  exists  on  the  tech¬ 
nical  level.  It  is  the  training  or  retraining 
of  employees  to  meet  established  stan¬ 
dards.  Proper  use  of  equipment  is 
essential  to  obtaining  top  quality.  It  can 
only  be  achieved  by  giving  employees  the 
opportunity  to  acquire  comprehensive 
understanding  of  new  materials  and 
equipment. 

Hold  seminars 

With  this  in  mind,  the  Orlando  Sentinel 
has  held  seminars  on  newsprint  and  offset 
plates  and  conducted  in-house  classroom 
instruction  to  help  cameramen  produce 
halftones  to  meet  offset  printing  require¬ 
ments.  Cross-training  is  also  in  progress. 
Color  technicians,  for  example,  have 
been  sent  to  the  pressroom  to  observe 
what  takes  place  when  their  separations 
are  reproduced  on  paper  with  ink.  This 
knowledge  helps  them  make  color 
decisions  on  their  own  jobs. 

The  program  is  now  beginning  to  reach 
out  to  other  company  divisions  to  explain 
offset  printing  needs.  Knowing  the 
‘whys’  behind  these  needs  encourages 
cooperation. 

The  quality  control  program  is  moni¬ 
tored  by  a  committee  of  production  man¬ 


agers  who  meet  weekly  to  evaluate  that 
week’s  newspapers  and  discuss  how  the 
quality  can  be  improved. 

We’ve  come  a  long  way,  but  we  still 
have  a  long  way  to  go  ...  In  the  next 
few  months,  our  priorities  will  be  to 
increase  the  technical  levels  of  the  people 
in  the  pre-press  and  press  departments; 
and  to  test  various  inks,  plates  and  foun¬ 
tain  solutions  until  we  have  reached 
optimum  print  quality.  We  will  also  form 
quality  control  circles  involving  editorial, 
advertising  and  production  people.  This 
will  strengthen  the  lines  of  communica¬ 
tion.  We  want  everyone  to  understand 
that  quality  is  everyone’s  responsibil¬ 
ity,”  Crandall  continued. 

Hong  Kong  daily  gets 
new  mailroom  system 

The  600,000  Oriental  Daily  News, 
Hong  Kong’s  leading  morning  daily,  has 
ordered  a  mailroom  system  in  the  million 
dollar  range  from  the  Swedish  firm 
WAMAC-IDAB. 

At  the  end  of  last  year  the  Oriental 
Daily  News  ordered  a  large  number  of 
Solna  Distributor  web  offset  presses  for 
its  new  printing  plant. 

The  WAMAC-IDAB-designed  mail- 
room  system  to  be  installed  at  the  Orien¬ 
tal  will  comprise  10  Wamac  TS  II 
counter-stackers  and  10  single-module 
cross  strappers,  together  with  integrated 
bundle  conveying  equipment . 


COLOR  SCANNING  is  closely  monitored  os  port  of  the  Sentinel's  quality  control 
program. 
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The  saga  of  the  Cox  Box 
An  electrical  engineering  epic 

By  Dick  Rominger 
Electrical  Engineer 
Longview  (Tx.)  Newspapers,  Inc. 


Computers  can  talk  to  each  other,  but 
there  are  one  or  two  problems. 

First,  the  manner  in  which  they  com¬ 
municate  must  be  the  same  or  compat¬ 
ible. 

Second,  the  configuration  of  the  data 
they  send  back  and  forth  must  be  in  a 
form  each  side  can  put  to  use  easily  with 
little  hand  re-keying  or  changes. 

For  several  years  our  publisher,  Thomas 
R.  Meredith,  has  wanted  to  sent 
noteworthy  local  stories  to  AP-Dallas  and 
Cox  papers,  via  Carbons  Systems. 

The  first  year  or  so,  was  spent  consult¬ 
ing  AP,  Cox  and  various  equipment  man¬ 
ufacturers,  to  acquire  hardware  and  soft¬ 
ware  to  make  our  vintage  Tal-Star  com¬ 
puter  storage  system  talk  to  the  existing 
wire  carbons  and  Cox  wire.  All  in  vain. 

The  final  decree  was  Tal-Star  was  not 
originally  designed  to  output  clean  form 
data  that  could  be  easily  manipulated. 

Also,  there  was  no  way  to  put  the  com¬ 
puter  on  a  phone  link  in  an  output  mode. 
That  is,  there  was  no  phone  port  on  the 
system. 

We  were  told  that  our  computer  would 
have  to  have  been  built  with  these 
capabilities  in  mind  when  it  was  con¬ 
structed. 

Therefore,  we  could,  in  no  manner, 
communicate  with  the  outside  world. 

But,  our  publisher  didn't  buy  that. 

So,  we  started  our  own  research  —  in- 
plant. 

We  had  to  literally  learn  the  operation 
of  all  hardware  and  software,  from  the 
inside  out,  of  our  Tal-Star  system. 

After  something  like  eight  months  of 
“school”,  we  constructed  several  possi¬ 
ble  computer  phone  port  devices.  Some 
worked,  some  didn't. 

Those  that  worked  put  out  lots  of  Tal- 
Star  header  information,  plus,  each  line 
of  copy  was  numbered  at  the  left-hand 
column.  This  is  totally  unacceptable 
because  at  the  receiving  end  all  of  our 
stories  would  have  to  be  found  and  re¬ 
written  to  edit  out  all  the  garbage  our 
computer  was  adding  to  the  story. 

Now  the  headaches  begin. 

Walter  Kelly,  our  programmer,  and  1 
began  to  butt  heads.  1  needed  an  output 
device  port;  any  output  device  port  that 
would  put  out  uncluttered  stories  from, 
ideally,  any  terminal  tied  to  the  editorial 
system.  Walter  had  to  use  an  output  port 
that  didn't  need  to  have  the  normal  sys¬ 
tem  printer  routine  modified.  Walter 
found  out  earlier  that  eliminating  the 
header  information  (take  no.,  typer  of 
transmission,  Tal-Star  ID  and  source  of 
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transmission)  that  the  classified  line 
count  and  some  classified  automatic 
routines  would  die,  permanently.  So,  this 
effectively  eliminated  any  possibility  of 
using  any  printer  port  for  the  phone  link. 
This  is  the  way  all  other  systems  make  the 
link-up  to  the  data  community. 

Another  output  port  had  to  be  found  or 
built. 

By  now,  about  a  year-and-a-half  had 
gone  by  with  no  definite  solution  to  our 
problem.  During  this  time,  a  couple  of 
other  possible  interface  capabilities  had 
been  discovered,  and  will  be  pursued  in 
the  future. 

By  this  time,  our  publisher  and  our 
executive  editor,  Joe  Calvit,  were  getting 
hard  to  live  with.  And  to  make  matters 
worse,  they  found  out  about  some  of  our 
earlier  “garbage”  tests  to  AP  that  went 
out  over  the  phone  lines  and  were 
received  intact  (“garbage”  and  all). 

About  six  months  ago  Walter  hit  on  the 
idea  of  using  the  punch  ports  on  the  Tal- 
Star  to  send  with;  because  he  said  he 
could  give  me  any  coded  data  I  wanted. 

The  only  problems  (so  far  as  we  knew 
at  this  time)  were: 

1 .  The  punch  port  is  parallel  data  out¬ 
put.  (Serial  is  needed  for  phone 
port). 

2.  The  punch  lines  had  only  six  data 
lines,  phone  ports  need  eight  data  bit 
lines. 

3.  And,  the  output  voltage  is  very  high. 

The  first  problem  could  be  solved  by 

using  a  UART  1C  (Universal 
Asynchronous  Receiver  Transmitter). 
This  device  will  change  parallel  data  out- ' 
put  to  serial  data  output.  Great! 

The  third  problem  could  be  solved  by 
using  special  ICs  called  optical  isolators. 
Great . 

The  second  problem  wasn't,  apparent¬ 
ly,  so  simple.  But,  after  checking  schema¬ 
tics  and  examining  on-hand  spare  parts,  I 
found  that  we  had  eight  bit  data  line 
capability.  But.  there's  that  'but'  again, 
Walter  must  modify  the  programs  in  the 
system  to  turn  on  these  other  two  data 
lines. 

By  now.  Jay  Rowe,  my  assistant  tech¬ 
nician  in  charge  of  second  shift  computer 
services,  had  discovered  we  were  getting 
dangerously  close  to  an  operating  phone 
port.  Jay  had  been  keeping  a  lot  of  the 
normal,  day  to  day,  breakdowns  solved 
around  here  so  Walter  and  I  could  beat 
the  phone  port  problem  down  to  size. 
But,  Jay  couldn't  stand  by  any  longer.  He 
had  started  coming  in  a  little  earlier  and 
staying  later  at  night. 


It  took  Walter  about  two  days  to  find 
the  controlling  software  for  these  lines, 
and  turn  them  on.  Meanwhile,  I  had  con¬ 
structed  a  test  box  to  read  the  eight  data 
lines,  so  we  could  see  the  data  we  were 
getting. 

We  hooked  up  the  test  box  to  the  punch 
port  and  sent  a  test  of  repeated  As,  Bs,  & 
Cs.  No  Good.  The  eight  data  lines  were 
working,  but  the  data  didn't  match  any 
data  transmission  standards,  not  even 
Tal-Star’s. 

Data  transmissions  around  the  world 
are  on  a  standard  code  list.  This  standard 
is  called  ASCII. 

Now,  Walter  and  Jay  get  the  ball.  We 
have  a  partial  listing  for  the  ASCII  codes. 
We  didn’t  know  it  was  a  partial  listing, 
and  we  knew  what  the  flashing  lights  on 
the  test  box  had  to  look  like,  so  Walter 
had  to  learn  how  to  modify  the  punch  port 
output  codes,  in  eight  levels. 

He  said,  “Get  Lost!”  I  reasoned  with 
him.  If  he  didn't  we  would  both  be  gar¬ 
bage  collectors  by  next  month  when  the 
publisher  realized  we  had  reached  a  brick 
wall. 

Also,  we  were  in  a  time  race  with  edito¬ 
rial.  They  wanted  to  transmit  to  the  wire 
services  now,  and  they  were  looking  at 
single  function  terminals  that  could  trans¬ 
mit  data  to  these  wire  services,  easily. 
Drawbacks  of  these  terminals  are  that 
they  would  not  be  connected  to  our  main 
data  bank,  that  all  stories  sent  over  that 
terminal  would  have  to  be  entered  on  that 
terminal,  this  re-key  boarding  would  be 
necessary  and  stories  could  only  be  sent 
from  that  terminal. 

The  terminal  would  have  cost  about 
$3,000  and  it  would  be  totally  different 
from  all  our  other  terminals.  So,  spare 
parts  and  service  would  be  a  additional 
expense. 

Pressure  was  building  up.  Walter  was 
getting  very  cranky  and  Jay  was  tearing 
up  hundreds  of  computer  program  cards 
that  didn't  work.  Meanwhile,  I  was  merri¬ 
ly  building  a  black  box  I  call  the  COX 
BOX.  (I  knew  Walter  could  conquer  the 
Tal-Starl. 

Walter  was  writing  computer  programs 
during  the  day,  then  handed  off  the  days 
efforts  to  Jay  in  the  evening.  Jay  ran  the 
programs  at  night,  when  he  could  get 
some  computer  time,  to  see  how  the  pro¬ 
grams  worked.  He  then  modified  them  as 
needed  to  make  the  test  box  operate. 

(Continued  on  page  28 1 

Correction 

In  the  September  25  issue  of  Editor  & 
Publisher,  it  was  incorrectly  reported 
on  page  44  that  the  Chicago  Tribune  is 
using  Western  Lithoplate's  Lith-X-Poser 
ll's  in  its  platemaking  room.  It  is  using  the 
newer  Lith-X-Poser  Ill.  Additionally,  the 
photo  on  page  46  was  not  a  picture  of  a 
laser  scanning  device,  but  a  photo  of  a 
Lith-X-Poser  III  turned  sideways.  E&P 
regrets  the  errors. 
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International  Herald  Tribune  begins  q^x 

Singapore  sateiiite  edition  (Continued  from  page  27) 


On  October  4, 1982,  two  years  after  the 
launch  of  its  Hong  Kong  facsimilie  edi¬ 
tion,  and  95  years  to  the  day  after  its 
founding  in  Paris  in  1887,  the 
International  Herald  Tribune  is  opening 
its  second  Asian  facsimile  printing  plant 
in  Singapore. 

The  new  printing  operation  will  make 
the  paper  available  first  thing  in  the  morn¬ 
ing  in  Singapore  and  will  also  improve 
delivery  time  by  a  full  day  in  Indonesia 
and  Malaysia,  where  it  will  now  be  on  sale 
on  the  day  of  publication.  The  paper  will 
be  printed  in  Singapore  by  Nanyang 
Siang  Pau. 

In  announcing  the  plans,  IHT  publisher 
Lee  Huebner  cited  the  success  of  the 
Hong  Kong  edition  as  the  major  reason 
for  the  new  operation  in  Singapore.  "lam 
delighted  to  say  that  we  were  overly  cau¬ 
tious  two  years  ago,”  he  says.  "The  re¬ 
sponse  in  Asia  to  date  has  surpasse  J  all 
expectations  and  has  made  it  possible  to 
be  ahead  with  a  second  printing  location 
in  Asia.” 

Singapore  will  be  the  fifth  printing  site 
of  the  Paris  based  paper,  which  has  facsi¬ 
mile  operations  in  London  and  Zurich  in 
addition  to  the  Paris  and  Hong  Kong 
plants.  The  International  Herald  Tribune 
is  the  only  English-language  newspaper 
printing  simultaneously  on  two  con¬ 
tinents. 

Although  advertisements  vary  some¬ 
what  between  the  Asian  and  European 
editions,  the  editorial  content  of  the  paper 
is  generally  the  same. 

"There  are  many  very  good  local  and 
regional  publications  in  Asia,"  says  exec¬ 
utive  editor  Phil  Poise,  who  played  an 
important  role  in  studying  the  Hong  Kong 
edition  as  assistant  managing  editor  for 
foreign  news  at  the  Washington  Post 
before  Joining  the  Trib  in  1981. 

"Our  experience  and  our  research 
show  that  the  strength  of  our  appeal  lies  in 
a  paper  at  least  largely  similar  to  that 
which  is  published  in  Europe,  an 
international  daily  specialized  in 
international  news  which  is  important  to 
business  and  government  leaders  wher¬ 
ever  they  may  live." 

Sales  results  have  born  out  the 
research.  In  1981,  the  IHT's  audited 
Asian  circulation  climbed  to  13.265  and 
we  now  estimate  our  sales  to  be  above 
17,000  copies  a  day.  Both  figures  are 
more  than  20%  ahead  of  original  pro¬ 
jections.  At  2.7  readers  a  copy  (according 
to  our  latest  audience  survey),  the  Trib 
has  more  than  45,000  daily  readers  in 
Asia. 

Audience  research  conducted  this 
spring,  the  results  of  which  have  just  been 
released,  shows  that  the  profile  of  the 
Asian  readers  is  almost  exactly  the  same 
as  that  of  their  European  counterparts. 
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They  are  affluent,  with  an  average  per¬ 
sonal  income  of  $70,835  annually,  highly 
educated,  and  hold  senior  positions  in 
business,  government  and  the  pro¬ 
fessions. 

On  the  advertising  side,  the  paper  has 
added  significant  revenue  from  new 
Asian  based  advertisers  since  the  Hong 
Kong  edition  was  launched,  while  the 
overwhelming  majority  or  European  and 
U.S.  advertising  clients  have  elected  to 
extend  their  advertising  to  include  the 
Asian  edition. 

"This  is  not  surprising,”  says  advertis¬ 
ing  director  Dick  Morgan.  "Our  advertis¬ 
ers  —  banks,  airlines,  luxury  consumer 
goods  and  the  like  —  are  in  our  paper 
specifically  to  reach  an  elite  international 
community.  They  are  delighted  at  the 
opportunity  to  extend  their  audiences  to 
include  the  same  kind  of  reader  in  the  Far 
East.” 

The  Asian  edition  was  expected  to 
begin  earning  a  profit  after  three  years  of 
operation  but  its  warm  reception  in  Asia 
brought  it  to  the  breakeven  point  in  the 
spring  of  1982,  almost  a  year  and  a  half 
ahead  of  schedule. 

Worldwide  paid  circulation  of  the  IHT 
is  now  over  140,000  in  164  countries.  No 
single  country  accounts  for  more  than 
15%  of  the  total. 

The  news-gathering  network  that  en¬ 
ables  a  single  paper  to  serve  such  a  wide¬ 
spread  audience  may  be  the  most  elabo¬ 
rate  in  the  world. 

In  addition  to  its  own  network  of 
international  correspondents,  the  IHT  has 
access  to  all  the  resources  of  its  parent 
newspapers,  the  New  York  Times  and  the 
Washington  Post,  as  well  as  the  dis¬ 
patches  of  such  news  organizations  as 
Associated  Press,  United  Press 
International,  Reuters  and  the  Los 
Angeles  Times. 

The  business  and  finance  section  of  the 
paper  has  recently  been  expanded,  and 
regular  columns  on  Wall  Street  and  per¬ 
sonal  investment  have  been  added.  The 
IHT  is  particularly  noted  for  its  coverage 
of  the  Euromarket,  including  exclusive 
complete  weekly  Eurobond  price  quota¬ 
tions  and  regular  commentary  by  associ¬ 
ate  editor,  Carl  Gewirtz. 

In  the  arts  and  leisure  reporting,  the 
Trib  reflects  the  internationality  of  its 
readers,  with  regular  contributions  from 
the  cultural  capitals  of  the  world. 

In  the  area  of  sports,  the  paper  gives 
special  attention  to  major  international 
competitions  and  features  complete 
American  scores. 

In  the  American  tradition  of  reporting, 
the  IHT  makes  a  sharp  distinction 
between  facts  and  opinion.  But  the  Trib's 
outlook  is  no  longer  simply  American. 


At  last,  Walter  could  send  As,  Bs,  and 
Cs  to  the  test  box;  encouragement.  Wal¬ 
ter  was  no  longer  so  cranky  now.  Jay 
wasn’t  tearing  up  so  many  program  cards, 
and  I  didn't  feel  like  1  was  building  all  this 
super  hardware  for  practice. 

Finally  —  a  breakthrough.  Walter  had 
been  working  with  some  unused  software 
that  was  used  to  punch  6-level  tape  to  the 
run  on  our  old,  and  dead,  Harris  TXT 
typesetters.  He  discovered  it  could  be  re¬ 
written  to  output  eight  level  data,  and 
each  character  from  the  terminals,  plat- 
wide,  could  be  programmed  to  anything  I 
wanted,  ASCII,  naturally. 

After  what  seems  like  nine  months 
(about  four  days,  actually)  Walter  and  Jay 
had  a  whole  set  of  characters  pro¬ 
grammed  in  ASCII,  that  would  auto¬ 
matically  go  to  the  punch  port. 
Unfortunately,  the  capital  letters, 
punctuation  and  ASCII  transmission 
codes  wouldn't  work. 

So,  Walter,  by  now  totally  confident  of 
his  discovery,  decided  to  use  three  TXT 
fonts  to  store  everything  he  couldn’t  get 
out  normally. 

It  worked. 

It  took  about  five  or  six  more  days  to 
complete  hardware  construction  on  the 
COX  BOX.  De-bugging  the  box  took 
another  week. 

Then,  live  tests  to  AP-Dallas.  Our  first 
test  went  straight  in  on  September  1, 
1982.  Getting  on  the  Cox  Line  took  sever¬ 
al  more  days  because  special  ASCII 
characters  and  commands  had  to  be 
developed  per  Cox  Data  Standards. 

A1  last  most  of  the  pressure  was  off. 
The  COX  BOX  was  operational. 

All  research,  development  and  con¬ 
struction  on  our  COX  BOX  was  done  in 
spare  time  between  normal  maintenance 
and  repair  duties.  This  has  been  a  most 
rewarding  and  intense  R&D  project. 

Thanks  to  our  publisher,  Tom  Mere¬ 
dith,  for  his  patience  (intermittent)  and 
encouragement  (continuous).  And  a 
special  thanks  to  all  AP,  Cox  Wire, 
Austin  American-Standard  and  Atlanta 
Newspapers,  Inc.  engineers  for  their 
assistance  and  patience  in  the 
development  of  our  computer  phone 
port. 

Our  business  office  was  of  much 
assistance  during  the  last  18  months  of 
construction  of  various  units:  not  many 
questions  were  asked. 

What  next?  Automatic  controls  for 
phone  line  control  and  automatic  terminal 
activation.  Right  now,  the  terminal  oper¬ 
ator  must  call  the  computer  room  for 
phone  link  tie-in  operation. 

Dick  Rominger,  Walter  Kelly,  and  Jay 
Rowe  are  available  to  help  others  with 
similar  problems  or  questions. 
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Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  Industry. 

□  1982  Edition  $40  per  copy  □  Buik  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

EDiTOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ 

City _ State _ Zip - 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 

New  York  State  residents  add  applicable  sales  tax. 
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Enclose  this  card 
with  your  payment. 


On  the  supply  sUe . 

STEPPER  ASSOCIATES,  INC.,  has  introduced  two 
new  quarter-folders  with  newspaper  applications. 

Newspapers  can  quarter-fold  their  total  market  cover¬ 
age  publications  with  an  81  QF.  If  they  also  must 
address  label  those  publications,  they  can  use  an  81 
QFL  to  quarter-fold  and  label  them. 

The  feeding  and  quarter-folding  operations  of  the  81 
QF  and  81  QFL  are  identical.  Both  are  equipped  with 
shuttle  plate  type  feed  stations  which  are  similar  to  the 
Stepper  model  1250H  automatic  feeders.  Papers  are  fed 
from  these  feed  stations  with  their  plant  folds  forward. 

After  they  are  fed,  the  papers  are  jogged  to  align  them 
so  that  straighter  folds  can  be  made.  Then  a  tucker 
blade  makes  the  folds  perpendicular  to  the  plant  fold  of 
each  paper.  To  make  the  folds  tighter,  the  papers  are 
squeezed  between  compression  rollers. 

Unlike  the  81  QF,  the  81  QFL  has  a  special  1200 
Labeler  that  enables  it  to  address  label  what  it  quarter- 
folds.  The  1200  Labeler  is  situated  so  that  quarter- 
folded  papers  flow  from  the  quarter-folding  unit  onto 
the  1200’s  feeder  conveyor  belts.  These  belts  convey 
the  papers  beneath  the  1200’s  labeling  head  where  they 
are  labeled  with  computer-generated  labels. 

To  aid  in  carrier  route  presorting,  labels  which  bear 
the  first  address  of  each  carrier  route  can  be  coded  with 
a  series  of  8s  to  identify  their  status.  The  special  1200’s 
zone  sensor/kicker,  on  sensing  them,  will  kick  the 
paper  which  was  labeled  just  before  the  8s  were  sensed. 
That  paper  usually  will  be  a  paper  which  bears  the  last 
label  of  the  previous  carrier  route.  The  operator  would 
look  for  each  kicked  paper  and  take  it  and  the  papers 
preceding  it  off  the  unit’s  output  conveyor  to  form  bun¬ 
dles  of  presorted  papers. 


SYSTEM  INTEGRATORS,  INC.,  in  its  first  effort 
outside  the  North  American  newspaper  market,  signed 
a  contract  on  June  23,  1982,  with  the  Australian  Associ¬ 
ated  Press  for  a  $3  million  (U.S.)  System/55. 

The  AAP  is  the  leading  news  wire  service  in  the 
South  Pacific,  the  Australian  equivalent  of  the  Associ¬ 
ated  Press.  It  will  use  the  System/55  to  distribute  wire 
service  material  throughout  Australia  and  the  South 
Pacific,  including  New  Zealand,  Papua,  New  Guinea, 
and  Antartica. 

The  package  consists  of  a  four-processor  Tandem 
NonStop  II  computer  system  supporting  70  SII  Coyote 
video  display  terminals,  and  a  second  two-processor 
system  for  training  and  for  development  of  new  AAP 
products.  The  majority  of  system  terminals  will  be  lo¬ 
cated  in  the  Sydney  offices  of  the  AAP,  with  clusters  of 
remote  terminals  also  located  in  the  Australian  national 
capital,  Canberra,  and  in  Melbourne,  Brisbane,  and 
Perth. 


The  functional  specifications  and  programming  for 
the  AAP  system  are  a  joint  effort  by  SII  and  the  AAP. 

SII  System/55  software  is  undergoing  further 
development  that  will  enable  it  to  input  and  output  vir¬ 
tually  all  known  wire  service  formats. 

The  two-processor  training  system  was  delivered  in 
Sydney  on  August  23,  1982.  The  complete  system  is 
scheduled  to  be  operating  by  mid- 1983. 

John  Lowing,  development  manager  of  the  AAP, 
said,  “We  selected  System/55  because  the  standard  SII 
software  met  AAP’s  extensive  editorial  functional  spe¬ 
cifications  with  minimal  change  and  it  was  the  easiest 
system  to  modify  to  meet  our  large  communications  re¬ 
quirements.” 

System  Integrators,  Inc.,  a  leader  in  the  field  of 
electronic  publishing  systems,  is  based  in  Sacramento, 

Calif.  More  than  80  newspapers  throughout  North 
America  have  installed  SII  systems. 

«  ♦  « 

Lake  Charles  (La.)  American  Press  of  the  Shearman 
Group  and  the  Janesville  (Wise.)  Gazette  recently 
selected  COLLIER-JACKSON  software  and  HEW¬ 
LETT-PACKARD  hardware  for  automation  of  their 
circulation,  business  and  advertising  functions. 

The  computer  and  circulation  functions  for  the  Amer¬ 
ican  Press  (circulation  42,000  daily)  will  be  housed  in  a 
new  production  facility  located  several  miles  from  the 
existing  plant  with  online  access  to  the  computer  pro¬ 
vided  by  remote  communications. 

The  evening  Janesville  Gazette  (circulation  32,000) 
selected  all  of  Collier-Jackson’s  newspaper  packages, 
but  had  particular  requirements  for  a  software  package 
to  automate  their  circulation  needs.  “We  needed  to 
expand  our  circulation  system  for  total  market  cover¬ 
age,”  said  Les  Brown,  accouting  supervisor  for  the 
Janesville  Gazette,  “Collier-Jackson’s  Circulation 
Information  System  affords  us  this  capability.” 

*  *  * 

DATAPOINT  CORPORATION  has  unveiled  the  ACD 
Performance  Planner,  a  software  package  that  helps 
operations  managers  plan  the  effective  utilization  of  their 
Datapoint  INFOSWITCH®  Automatic  Call  Distributor. 

The  ACD  Performance  Planner  provides  the  capability 
to  evaluate  an  ACD  telephone  system  under  varying  traffic 
loads,  routing  patterns  and  agent  staffing  levels.  The 
Planner  uses  a  simulation  technique  to  act  out  system 
performance  under  parameters  selected  by  the  operations 
manager.  The  resulting  report  on  utilization  of  lines  and 
staff,  as  well  as  the  quality  of  service  provided  to 
incoming  callers  under  the  simulated  conditions,  may  be 
used  to  effectibely  plan  for  future  ACD  system 
requirements. 

The  Datapoint  ACD  is  a  computer-based  telephone 
switching  and  management  system  for  the  uniform 
distribution  of  incoming  calls  among  agents  and  agent 
groups.  The  system  includes  a  standard  Datapoint 
Advanced  Business  Processor,  an  optional  system  printer, 
disk  storage  and  the  Intelligeht  Switching  Subsystem 
(ISS).  The  ISS  is  the  heart  of  the  Datapoint  ACD, 
containing  a  dedicated  real-time  microprogrammed 
controller  which  manages  the  details  of  call  distribution. 

The  agent  telephone  instrument  is  a  multi-function 
keyset  unit  designed  to  provide  a  very  simple,  though 
powerful  device  for  accepting,  placing  or  redirecting  a  high 
volume  of  telephone  calls.  Each  set  incorporates  a 
standard  tone  dial  pad  and  function  key  cluster  with 
backlit  status  indicators,  and  can  be  equipped  with  a 
lightweight  headset  or  coiled-cord  handset. 
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Syndicates 


By  Lenora  Williamson 

Hallmark  artistlwriter  team  creates  strip 
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'Ribbons"  trains 


her  master 


Charter  clients  range  across  the  coun¬ 
try  and  include:  Chicaf>o  Tribune,  Dallas 
Times  Herald,  Seattle  Post  Intelliftencer, 
Oklahoma  City  Times,  Baltimore  News 
American,  West  Palm  Beach  Post,  Buffa¬ 
lo  News,  Shreveport  Times,  Wilkes-Barre 
{Pa.) Citizen  Voice,  and  Sprinffield {Mo.) 
News  and  Leader  Press. 

King’s  comics  editor  Bill  Yates  said  he 
is  enthusiastic  about  the  strip,  first 
because  it’s  funny  and,  more 
importantly,  because  the  humor  is  based 
on  strong  characterization.  “This  is  a 
quality  that  is  common  in  all  the  super 
successful  strips,”  Yates  says. 


While  some  newspaper  comic  strip 
characters  have  made  their  way  on  to 
greeting  cards  via  lucrative  licensing 
arrangements,  here’s  one  that  is 
reversing  the  trend  to  become  a  news¬ 
paper  comic  strip  star. 

Back  in  1979,  Hallmark  Cards  artist 
Steve  Carpenter,  designed  a  greeting  card 
featuring  a  curly-haired  dog.  A  year  later, 
a  Hallmark  writer,  Ed  Wallerstein,  began 
working  with  Carpenter  on  creating  a 
comic  strip  around  the  little  dog. 

King  Features  expressed  interest  in 
July  of  1981,  and  another  year  of 
development  has  followed. 

“Ribbons,”  the  title  character  of  the 
new  daily  and  Sunday  strip,  is  characte¬ 
rized  as  a  sophisticated  single  girl  who 
just  happens  to  be  a  curly-haired  dog  with 
trendy  and  sensitive  taste  in  food. 


expensive  taste  in  collars  and  other 
extravagances. 

The  husband  and  wife  couple  in  the 
strip  differ  in  their  approach  to  the  dog. 
Husband  Walter  wanted  a  watchdog  and 
got  a  debutante.  Wife  Alice  dotes  on 
pampering  “Ribbons.”  There  is  an  off¬ 
beat  hound  dog  living  next  door,  grand¬ 
children  visiting  occasionally  and  a  teen¬ 
ager  babysitting  for  the  title  character. 

Creators  of  the  strip  both  live  in  Shaw¬ 
nee  Misson,  Kansas.  Carpenter  grew  up 
in  Independence,  Kansas,  and  after 
graduating  from  Kansas  University 
joined  Hallmark  in  1975. 

Wallerstein,  originally  from  St.  Louis, 
earned  an  engineering  degree  at  the  Uni¬ 
versity  of  Missouri,  Rolla,  and  wrote  for 
the  campus  newspaper.  He  has  been  a 
Hallmark  writer  since  graduation  in  1970. 
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♦  ♦  * 

An  offbeat  retirement  column  is  new 
from  Inter-Continental  Press  Syndicate 
of  Glendale  with  the  title,  “There’s  A 
Senior  Citizen  in  Your  Future.” 


Joseph  Schwartz 


The  author  is  Joseph  Schwartz,  who 
was  chief  executive  of  Educators  Life 
Insurance  of  America  and  retired  early  in 
order  to  lecture  and  write  on  national 
interest  matters.  Author  of  “Don’t  Ever 
Retire  But  Do  It  Early  and  Often  (Farn¬ 
sworth  Publishing  Co.),  Schwartz  says  he 
is  dedicated  to  changing  the  traditional 
stereotype  of  America’s  retired  persons 
as  “worn-out,  non-productive  and  sup¬ 
ported  by  the  young.” 

He  declares  senior  citizens  who  are  but 
10  percent  of  the  population,  own  most  of 
the  real  estate,  own  most  of  the  stocks 
and  bonds  providing  capital  for  industry 
and  creating  jobs  for  the  young,  and  have 
over  70  percent  of  the  over-$5,(K)0  sav¬ 
ings  accounts  which  in  turn  are  loaned  to 
the  young. 

Schwartz,  after  graduation  from  the 
University  of  New  Hampshire  in  eco¬ 
nomics,  went  to  work  as  an  insurance 
agent  in  the  Depression.  During  the  next 
40  years,  he  became  prominent  in  the 
field  of  pension  planning.  He  now  lives  in 
North  Hollywood,  California. 

(Continued  on  pane  31) 
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Four  independents  cooperating 
in  news  service  reorganization 


The  Field  News  Service  is  being 
reorganized  and  will  be  renamed  with 
four  independent  newspapers  associated 
in  the  joint  newsgathering  effort. 

They  are  the  Baltimore  Sun,  Boston 
Globe,  Chicago  Sun-Times  and  the  new 
contributing  partner,  the  Dallas  Morning 
News. 

The  expanded  service  became  avail¬ 
able  Oct.  I,  according  to  an 
announcement  by  James  Hoge.  chairman 
of  the  service  and  publisher  of  the  Sun- 
Times,  and  Burl  Osborne,  executive  edi¬ 
tor  and  vicepresident  of  the  Morning 
News  and  a  member  of  a  new  editorial 
board  overseeing  the  news  service. 

The  service  includes  articles  from  each 
of  the  four  contributing  partners,  plus 
selected  material  from  the  Daily  Tele¬ 
graph  and  Sunday  Telegraph  of  London 
and  the  Newhouse  News  Service. 

The  combined  report  will  be  received 
by  about  130  daily  newspapers  in  the 
United  States,  including  most  major  mar¬ 
kets.  by  nine  newspapers  in  Canada  and 
by  more  than  100  news  outlets  in  Europe 
and  others  in  Asia.  Australia  and  Latin 
America. 

“The  cooperative  approach  to  this 


service  assists  the  News  in  greatly 
expanding  the  range  of  coverage  avail¬ 
able  to  Dallas  readers,’*  said  Osborne. 
“At  the  same  time,  the  News’  role  as  a 
contributing  partner  in  the  service  will 
provide  a  vivid,  thorough  picture  of  Dal¬ 
las  and  the  Southwest  to  other  readers 
around  the  world.” 

Together,  the  newspapers  will  provide 
dispatches  from  about  50  correspondents 
in  Washington,  D.C.,  from  a  similar  num¬ 
ber  in  32  overseas  locations  on  six  con¬ 
tinents  and  from  correspondents  in  about 
50  U.S.  cities. 

The  service  will  include  material  for 
every  section  of  a  modern  newspaper, 
with  a  number  of  prominent  writers  and 
columnists,  including  several  Pulitzer 
Prize  winners. 

The  control  desk  of  the  service  is  lo¬ 
cated  in  Chicago,  where  its  director 
Krishna  Kumar  Gaur  said,  “I  am 
delighted  to  welcome  the  Dallas  Morning 
News  to  the  select  group  of  major 
independent  newspapers  contributing  to 
our  service.  Stories  from  the  News  will 
not  only  add  extensive  coverage  from  the 
Southwest,  an  increasingly  important 
region  in  financial  and  energy  matters. 


Syndicates 

(Continued  from  page  30) 


In  welcoming  “Blondie”  to  its  comic 
strip  roster.  Newsday.  Long  Island, 
staged  a  recipe  bonanza — the  newspaper 
asked  readers  to  send  in  their  favorite 
“Dagwood’’  sandwich  concoction. 
Newsday  got  nearly  1.200  answers  and 
picked  the  top  ten  winners  at  random, 
awarding  each  $100  “to  invest  in  pro- 
volone.  new  kitchen  knives  or  anything 
else  that  suits  their  varied  tastes.” 

In  announcing  the  contest,  a  special 
feature  was  done  by  Dean  Young  and 
Mike  Gersher,  who  create  the  daily  and 
Sunday  “Blondie.”  for  use  in  a  full  page 
promotion  (shown  here).  Newsday  also 
ran  a  half-page  promotion  ad  with  coupon 
for  readers  to  use  as  an  entry  blank  on 
September  12.  the  day  King  Features’ 
“Blondie”  appeared  in  the  newspaper. 

Winning  recipes  were  announced  two 
weeks  later  on  September  26.  Some  of  the 
top  10  stagger  the  imagination  if  not  the 
stomach  capacity.  One  from  Frederick 
Bement,  principal  and  superintendent  of 
the  Shelter  Island  School,  calls  for  frying 
four  slices  of  bacon  one  side,  turning  the 
bacon  to  form  a  square,  dropping  an  egg 
onto  it  and  when  the  egg  is  firm,  turning 
both  bacon  and  egg.  The  superintendent 
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Newsday  promotion 


tops  all  that  with  a  tomato  slice,  boiled 
ham  and  swiss  cheese,  letting  the  cheese 
melt,  and  then  serves  the  combination  on 
rye  with  lettuce  and  mayonnaise  to  his 
children  for  Sunday  morning  brunch. 

4c  *  « 

“Senior  Clinic”  lays  claim  to  being  the 
only  syndicated  health  column  catering 
exclusively  to  the  medical,  surgical,  psy¬ 


but  also  from  Washington  and  overseas.” 

First  members  of  new  editorial 
advisory  board,  representing  the  con¬ 
tributing  newspapers,  are:  Reg  Murphy, 
publisher,  Baltimore  Sunpapers;  James 
Houck,  managing  editor,  Baltimore  Sun; 
Thomas  Winship,  editor,  Boston  Globe; 
Robert  Phelps,  assistant  to  the  publisher, 
Boston  Globe;  Ralph  Otwell,  editor,  Chi¬ 
cago  Sun-Times,  and  Gregory  Favre, 
managing  editor,  Chicago  Sun-Times; 
Burl  Osborne;  Ralph  Langer,  managing 
editor,  Dallas  Morning  News. 

Field  Newspaper  Syndicate,  based  in 
Irvine,  Calif.,  a  division  of  Field  Enter¬ 
prises,  will  be  the  worldwide  sales  agent 
for  the  service. 

The  service  traces  back  to  the  old  Chi¬ 
cago  Daily  News  Service,  the  world’s 
first  supplemental  wire.  Its  earliest  re¬ 
ports  came  from  the  Chicago  Daily  News 
Foreign  Service  in  1898  during  the  Span- 
ish-American  war.  National  news  and 
locally  produced  features  were  quickly 
added  to  round  out  the  report. 

It  gained  in  stature  and  clients  over  the 
years  and  boasted  many  presitigious 
bylines  in  journalism.  When  the  Sun- 
Times  became  part  of  the  wire,  the  name 
was  changed  to  Chicago  Daily  News/Sun- 
Times  News  Service.  In  early  1978,  it  was 
renamed  Field  News  Service  and  in  1981 
the  overseas  version  began  as  World 
News  Service. 


chiatric  and  social  problems  of  senior 
citizens. 

The  column  was  created  about  a  year 
ago  by  Dr.  H.  Frank  Maclnnis,  a  Cana¬ 
dian  medical  and  geriatric  specialist.  It  is 
distributed  by  HFM  Literary  Enter¬ 
prises,  Box  307,  Edmonton,  Alberta, 
Canada. 

"Senior  Clinic”  made  its  U.S.  debut 
last  month  in  the  Sunday  edition  of  the 
Rochester  Democrat  &  Chronicle.  Char¬ 
ter  subscribers  in  Canada  include  Edmon¬ 
ton  Journal.  Lethbridge  Herald,  Van¬ 
couver  Province,  Penticton  Herald,  and 
Ottawa  Citizen,  among  others. 

Computer  column 
in  lifestyle  package 

United  Press  International  has  added  a 
regularly-scheduled  column  on  comput¬ 
ers  as  part  of  the  Lifestyle  package. 

Max  A.  Lebow.  a  computer  expert  and 
writer  for  trade  publications .  is  the  author 
of  the  column  which  will  move  once  a 
month. 

The  first  column  released  October  5 
explains  how  some  of  the  special  effects 
for  the  hit  movie  “E.T.”  were  produced 
by  a  small  computer  of  a  type  available  in 
local  computer  stories. 

Lebow’s  column  was  added  to  the  Life¬ 
style  package  in  response  to  growing  use 
of  home  computers. 
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Notes  on  people 

Not  tempted  by  career  in  journalism 


The  first  female  president  of  the  Col¬ 
orado  Bar  Association  is  Katherine 
Tamblyn,  43,  who  was  bom  in  Fort  Col¬ 
lins,  where  her  father,  the  late  Red  Mof- 
fitt,  was  publisher  of  The  Coloradoan. 
Her  mother  was  a  reporter  for  many 
years,  but  daughter  Katherine  says  she 
never  was  tempted  by  a  career  in  journal¬ 
ism. 

She  decided  to  go  to  law  school 
because  of  a  high  score  in  law  on  an  apti¬ 
tude  test.  Women's  career  choices  being 
what  they  were  in  the  50s,  her  advisers 
had  her  take  a  separate  aptitude  test 
designed  for  men.  Tamblyn  again  scored 
high  in  law.  She  was  married  and  began  a 
family  while  in  law  school  at  the  Univer¬ 
sity  of  Colorado.  Now  divorced  herself 
and  a  quiet  supporter  of  women’s  rights, 
Tamblyn  said  her  work  with  families  has 
made  her  painfully  aware  of  “the  cost  to 
society  of  unequal  opportunity — socially, 
economically  and  psychologically." 


“A  great  gust  of  fresh  air” 


“Ma”  Murray,  Canada’s  public  scold 
who  used  her  smalltown  newspaper  in  the 
British  Columbia  interior  to  afflict  the 
powerful  across  Canada,  died  at  her 
home  in  Lillooet,  B.C.,  September  25, 
after  a  long  illiness.  She  was  95  years  old. 

“She  brought  a  great  gust  of  fresh  air 
into  B.C.  politics,”  according  to  Van¬ 
couver  humorist  and  newspaper  col¬ 
umnist  Eric  Nicol  of  The  Province,  who 
wrote  a  play  about  her  last  year. 

“She  took  on  virtually  anybody  who 
was  in  a  powerful  situation  and  became 
the  voice  of  lively  dissent  in  B.C.,’’  Nicol 
added. 

British  Columbia  NDP  leader  Dave 
Barrett,  observed,  “Every  politican  was 
a  target  or  her  wrath.  But  her  wrath  was 
not  simply  wrath — it  was  loving  critic¬ 
ism.” 

She  was  said  to  have  grabbed  Prime 
Minister  Pierre  Tmdeau  by  his  necktie  as 
he  tried  to  edge  away  from  her  pointed 
criticism  during  their  only  meeting. 

Margaret  Murray  was  bom  in  Kansas 
City  and  went  to  Canada  in  1912,  with  the 
idea  of  marrying  an  Alberta  cowboy.  But 
stopping  in  Vancouver,  she  went  to  work 
for  a  small  weekly  and  eventually  married 
George  Murray,  the  publisher.  During 
their  48-year  marriage  the  Murrays  own¬ 
ed  four  newspapers  and  worked  on  eight 
others.  George  Murray  went  into  politics 
and  served  in  the  B.C.  legislature, 
becoming  a  Liberal  member  of  Parlia¬ 
ment  in  1949.  Margaret  took  over  control 


of  their  paper,  the  Bridge  River  Lilloeet 
News. 

In  1978  after  advancing  age  and 
deafness  had  forced  her  to  sell  the  news¬ 
paper,  she  wrote,  “The  only  good  thing 
would  be  for  the  Lord  God  to  send  us  a 
good  plague.  Let  the  people  suffer  a  bit. 
Then,  when  the  people  get  their  belts  up 
against  their  backbones  so  tight  that  a 
man  can’t  break  wind  any  more,  then  we 
will  settle  down  to  work  again  in  this 
country.” 

Howard  job  withdrawn 

Michael  Balfe  Howard’s  teaching  offer 
from  the  University  of  Colorado’s  School 
■'of  Journalism  has  been  withdrawn  and 
the  former  Rocky  Mountain  News  editor 
blames  the  rescinded  offer  on  the  Denver 
Post. 

“He  will  not  be  teaching  here  in  the 
spring,”  said  Russell  Shain,  dean  of  the 
School  of  Journalism. 

Howard’s  highly  publicized  teaching 
offer  was  withdrawn  after  pressure  was 
placed  on  Chancellor  Harrison  Shull  from 
Regent  Peter  C.  Dietze.  Dietz  claimed  the 
university’s  funding  from  the  Legislature 
would  be  jeopardized  if  Howard  were 
hired.  It  was  another  regent,  Dick 
Bernick,  who  originally  acted  as  go- 
between  in  getting  Howard  the  job. 

According  to  Rocky  Mountain  News 
columnist  Gene  Amole,  who  talked  with 
Howard  after  the  offer  was  withdrawn, 
Howard  said,  “They  gave  in  to  the  pan¬ 
dering  of  the  Denver  Post.” 

The  day  after  Howard’s  appointment 
was  announced,  Denver  Post  capitol 
reporter  Carl  Miller  wrote  a  column  cri¬ 
tical  of  the  appointment,  calling  Howard 
“Colorado’s  most  famous  cocaine 
addict.” 

Although  Howard  has  been  recovered 
from  his  cocaine  addiction  for  more  than 
a  year,  his  activities  while  editor  of  the 
Rocky  Mountain  News  are  still  under 
investigation  by  Colorado’s  Senate 
Judiciary  Committee  in  connection  with 
its  investigation  of  the  Colorado  Strike 
Force. 

To  West  Asia  manager 

Stewart  Slavin,  who  recently  was 
assigned  to  United  Press  International’s 
Asian  headquarters  in  Hong  Kong,  has 
moved  to  New  Delhi,  as  UPl  manager  for 
West  Asia.  Slavin  replaces  Dale  D. 
Morsch,  who  died  in  July. 

In  his  new  post.  Slaving  supervises 
coverage  from  the  entire  Asian  sub¬ 
continent  including  India,  Pakistan, 


Bangladesh,  Afghanistan,  Nepal,  Sri 
Lanka,  Bhutan  and  the  Maldives. 

A  native  of  Santa  Monica,  he  joined 
UPI  in  Los  Angeles  after  graduation  from 
the  University  of  California  at  Los 
Angeles  and  became  San  Diego  bureau 
manager  in  1978. 

Anderson  tv  series  pianned 


Jack  Anderson’s  investigative  reports 
are  going  into  a  television  series  which 
actor  Larry  Wilcox  will  produce.  Wilcox 
told  Cindy  Adams  in  her  New  York  Post 
column  that  Anderson  will  do  the  com¬ 
mentary. 

Wilcox  said,  “1  had  the  idea,  I  prepared 
it  and  called  him  cold.  We  just  hit  it  off. 
Anyhow,  he  did  an  FBI  on  me.  He 
learned  my  thinking  philosophically  and 
politically.  I  tell  you,  I  just  tried  to  be 
honest.  I  mean.  Jack  Anderson  can  see 
past  any  bull.” 

And  who  will  play  Anderson?  Wilcox 
said  he  would  like  Gene  Hackman  to  do  it 
if  his  schedule  can  be  arranged. 


Newspeople 

(Continued  from  page  23) 


Robert  J.  Baird,  managing  editor  of 
the  Nyack-Rockland  (N.Y.)  Journal- 
News,  was  promoted  to  executive  editor 
of  the  newspaper  he  joined  in  1976  as 
news  editor.  Baird  began  his  career  as 
editor  of  a  weekly  in  Westchester  County 
and  joined  Gannett  Westchester  Rock¬ 
land  Newspapers  in  1972,  holding  editing 
posts  until  joining  the  Journal-News. 

♦  ♦  ♦ 

Jack  Kelly  was  named  advertising 
director  in  a  reorganization  of  the  Tri-City 
(Wash.)  Herald  advertising  department. 
He  succeeds  Jim  Reid,  who  became 
assistant  to  the  publisher  for  marketing. 

Kelly,  who  was  both  advertising  sales 
manager  and  classified  ad  manager,  will 
direct  all  advertising  functions  of  the 
newspaper. 

Dick  Shoemaker,  on  the  retail  adver¬ 
tising  staff,  was  named  classified  adver¬ 
tising  manager.  Larry  Smith,  was 
named  promotion  manager;  MiCKi  Eby, 
advertising  manager,  and  Opal  Graber, 
national  advertising  manager. 

*  3k 

Gary  Myers,  advertising  salesman 
for  the  Sequin  (Texas)  Gazette- 
Enterprise  was  named  promotion  mana¬ 
ger.  He  formerly  was  associated  with  the 
San  Antonio  Express-News. 

Correction 

Larry  Fruhling  is  the  new  business  edi¬ 
tor  of  the  Des  Moines  Register.  He 
moved  from  the  Washington  news 
bureau.  In  the  earlier  announcement,  his 
last  name  was  listed  as  Fuhling. 
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Routine  call  provides 
Tylenol  news  tip 


By  Celeste  Huenergard 

It  was  a  routine  telephone  call  to  the 
Chicago's  suburban  Northwest  Memorial 
Hospital  that  tipped  a  young  City  News 
Bureau  reporter  that  something  was  up. 

“I  just  happened  to  mention  that  1  had 
this  ‘unknown  causes’  death  and  the  pr 
director  said  she  would  have  to  read  me  a 
release  on  it,”  23-year-old  John  Flynn 
Rooney  recalled  in  a  recent  interview. 

It  was  1 1  p.m.  on  the  Wednesday  night 
before  the  Tylenol-cyanide  stories  broke 
across  the  nation  the  following  morning. 

The  release  concerned  the  deaths  of 
Adam  and  Stanley  Janus  and  the  critical 
condition  of  the  latter’s  wife.  The  state¬ 
ment  attributed  the  deaths  to  cardio¬ 
pulmonary  collapse. 

While  his  other  three  colleagues  on 
duty  that  night  were  busy  tracking  down 
what  they  thought  would  be  a  bigger 
story,  the  shooting  of  a  suburban  police¬ 
man,  Rooney  called  the  police  and  the 
medical  examiner’s  office.  The  only 
information  he  could  come  up  with  was 
that  they  had  sealed  off  the  Janus  house. 

At  I  a.m.  the  bureau  received  an 
anonymous  tip  from  “someone  who  said 
they  worked  at  the  hospital  and  that  they 
had  three  deaths  on  their  hands  involving 
Tylenol.” 

"We  called  the  medical  examiner’s 
office  and  it  was  the  first  time  those  guys 
ever  laughed  in  our  faces,”  the  bureau’s 
midnight  editor  Rick  Baert  said.  “They 
flat  out  denied  it.” 

Baert  said  he  and  his  reporters  debated 
whether  or'  not  to  go  with  the  tip.  “1 
thought  at  first,  what  the  heck,  then  I  had 
visions  of  a  Johnson  &  Johnson  lawsuit 
with  my  name  on  it.  Here  we  even  have  to 
verify  middle  initials  because  a  lot  of  our 
clients  don’t  have  newsrooms — 
especially  the  radio  stations — and  some 
disc  jockey  spinning  45s  isn’t  going  to 
know  how  to  verify  a  story.” 

City  News  is  the  city’s  91 -year-old 
local  wire  service  which  traditionally  has 
served  as  a  training  ground  for  young 
reporters.  With  a  staff  of  40  and  starting 
salaries  of  SI 75  a  week,  the  bureau  feeds 
the  city’s  dailies,  radio  and  tv  stations, 
and  wire  services. 

At  3:01  a.m.  on  fhursday.  City  News 
sent  a  bulletin  that  six  members  of  the 
Janus  family  remained  hospitalized  after 
two  brothers  had  died  and  that  their  home 
had  been  sealed  otf.  At  7:33  a.m.  the 
bureau  ran  an  insert  connecting  the  death 
of  12-year-old  Mary  Kellerman  to  those 
of  the  Janus  family,  but  could  not  list  the 
cause. 

A  telephone  note  was  sent  to  subscrib¬ 
ers  at  X:20  a.m. ,  informing  them  of  a  press 
conference  scheduled  by  the  medical 


examiner’s  office  for  9:30  a.m.  to  warn  the 
public  that  “an  over-the-counter  drug  .  .  . 
is  linked  to  three  deaths  in  Arlington 
Heights.” 

At  9:10  a.m.  the  bureau  ran  an  insert 
saying  the  deaths  were  caused  b/cyanide 
contained  in  an  “over-the-counter 
headache  remedy.”  After  the  press  con¬ 
ference,  the  wire  carried  another  insert  at 
10:21  a.m.,  confirming  the  Tylenol  con¬ 
nection. 

Rooney  said  afterwards  his  office 
caught  on  to  the  story  early  simply 
“because  it’s  part  of  our  job  to  call  the 
medical  examiner’s  office  at  least  three  or 
four  times  a  day  to  check  on  unknown 
deaths.” 

Meanwhile,  a  few  miles  away,  the  ci¬ 
ty’s  all-news  CBS  radio  affiliate.  WBBM 
received  a  similar  anonymous  tip  around 
1:30  a.m.  on  Thursday,  and  hit  the  air 
with  the  two  Janus  deaths  “from  some 
kind  of  medication.”  20  minutes  later. 

A  CBS  newsman  said  that  while  the 
medical  examiner’s  office  refused  to  veri¬ 
fy  a  medication  or  Tylenol  connection, 
the  police  admitted  that  “some  kind  of 
medication”  was  involved.  The  station 
referred  to  it  as  a  “headache  remedy”  in 
its  7:10  a.m.  broadcast  that  day,  finally 
identifying  it  as  Tylenol  at  10:06  a.m. 
after  the  medical  examiner’s  press  con¬ 
ference. 

Chicago  Tribune  started  work  on  the 
story  after  its  assistant  city  editor  crawled 
out  of  bed  at  4:45  a.m.  on  Thursday, 
listening  to  a  radio  report  on  the  police¬ 
man’s  death  in  the  suburbs  and  a  “couple 
of  strange  family  deaths  in  Arlington 
Heights.” 

Since  the  Tribune’s  newsroom  is  dead 
from  3  a.m.  until  6:30  a.m.,  with  the 
exception  of  a  wire  editor,  Steven  M. 
Pratt  called  his  police  reporter. 

“1  was  really  more  concerned  about 
getting  the  cop  story  ...  but  I  did  tell 
him  to  check  the  thing  in  Arlington 
Heights.”  said  Pratt. 

At  5:45  a.m.  the  reporter  phoned  Pratt 
to  tell  him  that  “somebody  took  some 
Tylenol.” 

The  city  editor  then  started  assigning 
reporters  to  investigate,  fhe  story  made 
the  paper’s  first  edition,  that  afternoon. 

Across  the  street,  at  the  ChU  af’o  Siin- 
Times,  city  editor,  Alan  Mutter,  also  woke 
up  with  the  radio.  “I  heard  something  on 
the  news  around  6  a.m.  about  some  suspi¬ 
cious  deaths.  I  thought  it  might  be  furnace 
fumes.” 

When  Mutter  got  to  the  office,  a  strin¬ 
ger  telephoned  with  a  top  that  a  death  in 
Elk  Grove  Village  might  be  tied  with 
those  in  Arlington  Heights.  It  was  around 
7:30  a.m. 


“We  still  didn’t  know  what  it  meant,” 
Mutter  said. 

The  paper  then  got  a  call  from  the  mor¬ 
gue  telling  them  about  the  medical 
examiner’s  press  conference  scheduled 
for9:30a.m.  A  reporter  called  the  morgue 
back  around  8:30  a.m.  and  a  source 
attributed  the  deaths  to  cyanide  con¬ 
tained  in  some  Tylenol  capsules. 

Mutter  began  assigning  reporters  to 
background  pieces  so  that  “we  had  our 
ducks  in  a  row,”  when  the  news  was 
announced  at  the  press  conference  for  the 
paper’s  first  deadline  that  afternoon. 

The  Associated  Press  ran  the  complete 
story  at  10:06  a.m.  after  the  press  con¬ 
ference.  prefacing  it  at  8:58  a.m.  with  a 
story  about  “three  deaths  in  the  sub¬ 
urbs,”  and  the  suggestion  of  possible  con¬ 
taminated  medication. 

United  Press  International  sent  its  first 
bulletin  out  at  10:45  a.m.  “We  didn’t  send 
anyone  to  the  press  conference  because 
the  medical  examiner  is  always  calling 
press  conferences,”  a  UPl  spokesman 
said.  The  wire  service  had  run  a  general 
story  earlier  about  the  three  suburban 
deaths. 

Chattanooga  dailies 
drop  10C  copy  price 

A  reduction  in  single  copy  price  last 
March  from  25C  to  10^  by  the  Chatta¬ 
nooga  (Tenn.)  News-Free  Press  and 
Chattanooga  Times  resulted  in  circula¬ 
tion  increases  of  around  2.000  copies  a 
day.  but  during  the  summer  the  prices 
were  raised. 

Newsstand  price  went  back  to  25^. 
while  home  delivery  price  was  increased 
from  10«  to  Mi. 

When  the  prices  were  increased,  much 
of  that  circulation  that  had  been  picked  up 
was  lost,  according  to  an  official  of  one  of 
the  newspapers. 

The  newspapers  operate  under  a  joint 
operating  agreement  in  which  the  busi¬ 
ness  side  for  both  newspapers — including 
circulation — is  run  by  the  News-Free 
Press  staff. 

Roy  McDonald,  publisher  of  the  News- 
Free  Press,  was  reluctant  to  talk  about 
the  pricing  policy  and  its  effect  on  circula¬ 
tion.  At  the  time  that  the  rollback  was 
announced.  McDonald  said  he  would 
wait  until  September  before  making  a 
decision  on  whether  to  make  the  lower 
price  permanent. 

“There’s  not  really  a  story  for  you 
here.”  he  lo\d  E&P.  “If  there  was.  I’d  tell 
you.” 

No  one  contacted  at  either  newspaper 
was  willing  to  discuss  the  economics  that 
led  to  the  abandoning  of  the  lUC  price 
policy. 

New  publishers’  circulation  state¬ 
ments,  for  the  year  ending  September  30, 
are  expected  to  be  filed  with  the  Audit 
Bureau  of  Circulation  shortly. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


OR  THE  ONE  publisher  in  10  really  serious 
bout  pfomotion— The  Bottom  Line  tells  your 

I  merchant  why  he  should  use  more  news-  ^  MONEY,  a  unique  weekly  column, 

aper  advertising.  Weekly  questions  and  ’*'!*  *telp  your  readers  earn  extra  income  from 
nswers  by  publisher-professor  use  fact,  logic  skills  and  knowledge  they  have  or  hobbies  they 
nd  humor.  S  Gale  Denley.  The  Journal,  Box  "o*  enjoy-  Samples'details  from  PAGE,  Box 
.78.  Bruce  MS  38915.  Dundee  IL  60118. 


from  Feature  Associates.  3334  Kerner  Blvd, 
San  Rafael  CA  94901.  Select  your  own  col¬ 
umns.  we’re  interested  in  your  editorial  and 
feature  needs. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 


"Senior  Clinic.”  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory,  Page  98. S. 


MINI  REVIEWS  (Cartoon  illustrated),  dreat  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  (jharles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS,  intervievrs  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News,  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News. 
Buffalo.  Rochester,  San  Antonio,  etc.  800- 
word  column,  7th  year.  National  award:  "con¬ 
cise,  entertaining,  wealth  of  real  estate  knowl¬ 
edge,  solid  writing  skills.  "  E  Lank,  240 
Hemingway.  Rochester  NY  14620;  (716)  271- 
6230. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

ED  0  MEYER.  Licensed  Broker-Appraisais- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

EXCELLENT  GROWTH  potential  in  Zone  9. 

Weekly  group  grossing  $80,000;  building  and 
equipment  included.  Could  be  expanded  into 
strong,  profitable  group  by  reaching  into  nearby 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  3 1  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

"morn  &  pop  "  operation  and  wait  for  expected 
strong  growth  in  communities.  Beautiful  area! 

Box  4865,  Editor  &  Publisher. 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office,  " 
PO  Box  7133,  Shawnee  Mission  KS 

GROWING  weekly  newspaper,  recreation  guide 
and  print  shop  in  beautiful  Mendocino  County, 

California.  Gross  increased  by  25%  last  year. 

$97,000.  Box  4483,  Editor  &  Publisher. 

66207,  Office  (913)  381-8280 

LIVE  THE  GOOD  LIFE,  hands  on,  totally 

MEL  HODELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

personal  reasons,  charming  upstate  New  York 
community,  offers  challenge,  requires  highly 
motivated  person  s  willing  to  devote  80  plus 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

merciai  effort.  Many  rewards,  papers,  printing 
gross  about  $250M;  some  40%  is  commercial 
printing.  Can  be  increased  easily,  with  new 
ideas  and  fresh  at^roach.  Present  owner  is 
burned  out  after  27  years  on  job.  Write  Box 

4800,  Editor  &  Publisher. 

ANNOUNCEMENTS  | 
BUSINESS  OPPORTUNITIES 

NOTICE  TO  BIDDERS 

Please  take  notice  that  the  BOROUGH  OF 
MANHATTAN  COMMUNITY  COLLEGE 
ASSOCIATION.  INC  will  accept  bids  until 
1 1:00  a.m.  on  (October  7. 1982  for  furnishing, 
stocking  and  maintaining  a  bookstore  located 
at  the  new  campus  of  the  Borough  of  Manhattan 
Community  College.  199  Chambers  Street. 
New  York  NY  10007.  All  bids  must  be  hand 
delivered  by  the  deadline  to  BMCC  Purchasing 
Office,  1633  Broadway  at  50th  St.  room  H- 
404.  At  the  same  timeand  place,  the  bid  will  be 
publicly  opened. 

Bid  specifications  and  further  information  can 
be  obtained  from  the  Purchasing  Office 
beginning  on  Tuesday.  September  21.  1982. 
Call  262-3516. 

BY  ORDER  OF  THE  BOARD  OF  DIRECTORS 
OF  THE  BOROUGH  OF  MANHATTAN  COM- 
MUNNITY  COLLEGE  ASSOCIATION.  INC. 

$100,000  credit  sought  for  purchase  of  2 
weeklies  in  Zone  5.  Equity  offered.  Purchase 
price  $125,000.  Gross  potential  $900,000 
first  year.  Offer  ends  October  15.  Box  4853, 
Editor  &  Publisher. 


ANNOUNCEMENTS  | 

NEWSPAPER  BROKERS  > 

Appraisals,  Mergers.  Sales. 

No  Charge  lor  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  pro- 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

NEWSPAPER  APPRAISERS  "  ®  is’n  k^l  NW I 

Washington  DC  20005  | 

APPRAISALS  FOR  ESTATE  TAX.  partnership,  (202)  NAtional  8-1 133  | 

loan,  depreciation  and  insurance  purposes.  I 

Sensible  fees.  Brochure.  Marion  R  Krehbiel.  | 

Box  88.  Norton  KS 67654  or  Robert  N  Bolitho.  1 1 »  • .  .x/  ii- 

Box  7133,  Shawnee  M  ission  KS  66207.  JIMMYCROWE  i 

VALUATIONS  PERFORMED  for  estate,  tax.  CONFIDENTIAL  NEGOTIATIONS 

merger,  sale  and  other  purposes.  Hempstead  &  Specializing  in  the  best  Southern  markets.  114 
Co  21  E  Euclid  Av,  Haddonfield  NJ  08033;  Wickersham  Dr.  Savannah  GA  31411;  (912) 
(609)795-6026,  598-093 1 ,  day  or  night. 

E  &  P  Classifieds —  i 

/Is  effective  in  the  newspaper  community  as  your  newspaper's  classi-  \ 
fieds  are  in  your  communi^ _  J 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

WE  KNOW  TEXAS,  sell  only  Texas  newspapers 
Bill  Berger,  Associated  Texas  Newspapers.  Inc, 
1801  Exposition  Blvd,  Austin  TX  78703;  (512) 
476-3950. 

NEWSPAPER  CONSULTANTS 

TRIED.  PROVEN  PERFORMANCES,  your 
guarantee  for  useful  management  assistance. 
We  help  you  improve  profit,  productivity. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021. 

NEWSPAPERS  FOR  SALE 

CAROLINA  county  seat  weekly.  l*/2  times 
;  $300,000  gross  plus  real  estate.  Good  net. 
Growth  market.  Box  4819,  Editor  &  Publisher 

!  NEW  LISTINGS 

j  Northeast  Iowa  county  seat  weekly  with  sat¬ 
ellite  weekly  and  central  plant. 

Twice  monthly  news  magazine,  Hawaii. 

I  $25,000. 

'  Southwest  Minnesota,  excellent  small  weekly 
I  and  job  shop.  $105,(100  less  than  gross. 

I  New  Mexico  metropolitan  weekly,  well 
I  established. 

Central  Iowa  suburban  weekly,  fast  growing 
prosperous  area,  $42,500. 

Northeast  Iowa  weekly,  excellent  potential, 
$40,000. 

Suburban  free  weekly,  Jacksonville  Florida 
area,  $30,000  (less  than  half  gross). 

;  Contact:  John  E  van  der  Linden.  Broker 
PO  Box  275 

j  Spirit  Lake,  Iowa  51360. 

NORTHERN  NEW  JERSEY 
i  Two  weekly  newspapers  for  sale.  One  paid 
’  circulation,  one  free  circulation.  $300,000 
I  gross  sales,  very  profitable.  Owner  has  other 
!  interests.  Box  4896.  Editor  &  Publisher. 

I  THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
1  grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
Box  4299,  Editor  &  Publisher. 

NATIONAL  AUTO  RACING  newspaper  priced  to 
sell.  For  information  please  call  Mrs  Meyers 
days  (516)  741-1710. 


FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 


Bwspapers.  i  A  REQUEST 

«l)|  TO  ALL 

ADVERTISERS: 

CES  your  ^0  help  US  expedite  your  ques- 
assistance.  tlons,  Claims  and  payments 

iss'i''^  regarding  classified  invoices, 

(spapers  '  please  return  the  yellow  copy  of 

i  the  invoice  with  your  payment, 
tALE  I  invoice  number 

-  j  in  all  correspondence  regarding 

i  >/2  times  !  your  bill.  This  will  assure  proper 

Publisher  j  Credit  to  your  account. 

- ’  THANK  YOU; 

:::::!  e  &  p  classified 

nail  weekly  !  DEPARTMENT 

1  gross.  - 

ekly,  well  I  _ 

jst  growing  I  NEWSPAPERS  WANTED 

l  potential,  IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
ille  Florida  have  at  least  4500  paid  circulation,  our  widely- 
is).  respected  group  of  community  newspapers 

I.  Broker  would  like  to  discuss  purchasing  your  non-daily 

publication.  Flexible  arrangements  to  meet 
).  your  needs,  including  your  remaining  with  the 

_  newspaper.  No  paper  too  large  for  us  to  consid- 

;Y  er.  Please  send  information  to  Box  31 752,  Edi- 

.  One  paid  tor  &  Publisher.  All  replies  kept  strictly  con- 
$300,000  tidential. 

ir  has  other  j  - 

PUBLICATIONS  WANTED 

irass  rcx)ts" 

publication;  WIDELY-RESPECTED  publisher  is  interested 
i7.  Editor  &  ih  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
■  an  publication.  Please  send  information 

UR  to  Box  3671.  Editor  &  Publisher.  All  replies 

kept  strictly  confidential. 

lable!  j  SHOPPING  GUIDES 

'Uf  I  meet  me  in  las  VEGAS 

soar! 

Estil  Cradick,  Consultant 
I  950  Parkwood  Dr,  Dunedin  FL  33528 
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INDUSTRY 

SERVICES 


EQUIPMENT  &  SUPPLIES... 


ADVERTISING  SERVICES 


ADD  CLASSIFIED  LINAGE  AND  REVENUE 
No  additional  staff.  No  increased  investment 
required.  Supplemental  or  full  departmental 
services  available.  For  further  information  call 
(717)  780-1093  or  write  to  Class-Ad.  TO  Bon 
104,  Camp  Hill  PA  17011. 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #1X. 
Brunswick  OH  44212;  (216)  225-7440. 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  i.i  the  industry! 
Call  me  at  (201)  772-7002  tor  action! 

GIVE  '82  an  extra  boost  while  planning  a  boom 
for  '83  and  beyond.  Develop  and  maintain  the 
superlative  edge  over  other  media  competitors 
while  providing  low  cost  versatile  programs  that 
key  in  on  advertisers  marketing  concepts. 
From  carrier  to  mail  with: 

—Expertise  in  voluntary  paid  programs. 

— Sophisticated  and  successful  renewal  sys¬ 
tems  in  advance  mail  and  carrier  programs. 
— Conversion  awareness  in  all  types  of  mar¬ 
kets. 

— Deliciousentreeof  promotions,  single  cop- 
y  conversions,  crew  and  phone  solicitations. 
—Personnel  development  and  specialized 
training... and  much,  much  more. 

Call  Kevin  S.  Pappert.  (313)  683-2963 
Circulation  Consultants  for  newspapers 

THE  TRAININGWORKS 
CIRCULATION  SEMINARS  for  telephone  sub- 
scription  sales  management  per¬ 
sonnel  .  .  coast-to-coast. 

2255  Benson  Av.  Brooklyn  NY  11214 
(212)  372-7021 


CIRCULATION  SERVICES 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  uphill— 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operations. 

(215)  586-3954 

MARKETING  & 
READERSHIP  RESEARCH 

WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research.  Jack  Brodbeck.  at  (305)  655-C)926. 
or  write  for  our  brochure. 

CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 

MARKETING  SERVICES 

BUY  THE  BEST  CIRCULATION  lEAM 
in  the  industry  for  your  telephone  marketing 
Don  White  Bob  Giambelluca.  (716)688*4162  I 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


CAMERA  i  DARKROOM  j 


CHEMCO  NEWSPAPER  II  cameras.  (2  Units  i 
available)  Both  from  letterpress  operation.  I 
price  to  liquidate.  Contact  Frank  Fruciano. 
(602)  267-9519. 

SQUeeze  Lenses,  new  and  trade  ins. 

Manufacturer'Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 

SAVE  OVER  $10,000 

Rebuilt  LogE  24"  Lith  film  processor  for  page 
negative,  complete  with  blender— $9500.  Also 
available  Robertson  Refndgerated  sink  with 
washer-viewer— $980.  Contact  Frank  at  (602) 
267-0527. 

COMPUTER  SOFTWARE 

BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  (^trol 
Systems.  Steve  Kuckuk.  TO  Box  476.  Shawano 
Wl  54166;  (715)  526-6188. 

EDITOR  &  PUBLISHER  classified  ads  pro 
duce  results  like  no  other  publication  in  tne 
newspaper  field!  Whether  you  have  machin 
ery.  supplies,  or  newspapers  to  sell  (or 
buy)— need  a  top  qualified  person  to  fill  an 
opening — or  are  looking  for  just  the  right 
spot  to  advance  your  career — put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


I  G(X)0  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 

KANSA  Didde-Glaser  Newspaper  Inserter.  4 
into  1,  Model  0G320-4,  excellent  condition  on 
our  floor.  Price  $17,250.  Call  Bill  Schneider  at 
(414)  784-0110. 

SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Blit  quarter  folders  and  rotary  trim¬ 
mers. 

:  Kansa  inserter  with  4  stations. 

I  IDAB  440  Counter  Stacker  with  programmable 
I  keyboard. 

{  IDAB  shrink  wrap. 

I  Ferag  H-500  and  HS-80  Counter  Stacker  — 

I  factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

I  Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

I  Yale  and  C&D  pallet  Jacks. 

I  All  equipment  in  excellent  corxlition  and  avail- 
j  able  immediately.  Mechanical  installation 
service  also  provided.  We  will  purchase  mail- 
I  room  equipment  and  complete  mailrootns. 

Graphic  Management  Associates.  Inc 
!  New^per  Mailroom  Systems  Division 
I  11  Mam  St.  Southboro  MA  01772 
i  (617)481-8562 

FERAG  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC.  97  Marquardt  Dr.  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


MISCELLANEOUS 

FOR  SALE:  CXxnpugraphic  MDR.  4961  and 
7200.  Besseler  Enlarger,  Solna  124  Press. 
Timeters.  Michael  Electric  Stapler.  Syntron 
Jogger,  Elliot  Stencil  Printer  with  cabinet. 
!  Supre  Stabilization  Processor.  (316)  628- 
14314. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4  50  per  line  1  week  —$3.00  per  line 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2  50  per  line,  per  issue. 

3  weeks— $3  40  per  line,  per  issue  3  weeks— $2.25  per  line,  per  issue. 

4  weeks— $2  80  per  line,  per  issue.  4  weeks— $2  00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  tor  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  icr  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$7S  per  column  inch;  3  times-$70 
per  column  inch;  4  times  S65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EditMT  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


REWINDING 

Mill  finishing  up  to  103"  wide 
News.  roto.  machine  Ctd.  etc 
Heller  &  Usdan 
Moonachie  NJ  07074 
(201)  933-8100  Ext  231 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


PHOTOTYPESETTING 


ACM  90(X)  HR  with  several  font  strips  and  ! 
spare  reader  Good  condition.  $1000  News- 
Miner.  PO  Box  71(1.  Fairbanks  AK  99707. 
(907)  456-6661 .  Chuck  Gray  or  Glen  Cornwall. 


AM.  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models  ; 
available  $1900  and  up.  WSI.  (216)  729- 
2858. 


JOIN  OUR  CONTRACT 
CREW! 

.  .  Those  individuals,  com¬ 
panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2. 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now.  in  the 
most  effective  classified  market 
in  the  newspaper  Industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ADVANTAGE  II.  never  used.  PMA.  $19,500.  I 
Harris  2220  Composition  Terminal.  $1 1.000. 
CG  MDR.  never  used.  $1500.  MDT  350. 
$3100  MDT  350  with  format.  $3400.  Edit 
7500  HR  Rev  C.  spare  parts  kit.  $9500. 
Guaranteed  Bob  Weber.  (216)  461-8270 


ADVANTAGE  I.  $17,500  Trendsetter  LR  812. 
$8500.  MDT  350  with  format.  $3400  MDT 
350.  $3100.  MDT  350.  Communications. 
$3500.  CG  7200 1.  Blue.  $1850.  Guaranteed. 
Bob  Weber.  (216)  461-8270. 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202  CG8600 
(614)  846-7025 


COMPSET  500.  $3000.  510.  $4000.  500 
504.  $4250.  510  504.  $4750.  3510  504. 1 
$7230  4510  504.  $9000.  CompEdit  5810  I 
$13,900  Reconditioned  models  available. 
WSI.  (216)  729-2858.  | 

COMP  IV  B  HR.  $5500.  Comp  Jr.  $1900. ! 
Comp  II.  $2125.  Comp  48  B  LR.  $2500.  CG  I 
7200  Blue.  $2450.  Comp  IV.  $500  and  16 
months  at  $265.  WSI.  (216)  729-2858.  | 

EDIT  7500.  $7950.  Edit  7700.  $9950.  Edit  | 
2750.  $4750.  Unisetter  LR.  $5750.  Unisetter ' 
HR.  $7250  MDT  350.  $3250.  Unified  Corn- 1 
poser.  $3250.  DEK.  $1750.  ACM  9000. 
$2250.  Reconditioned  models  available  WSI. 
(216)  729-2858.  ' 

LINOTRON  202.  spare  parts  kit.  24  fonts. ! 

many  options  and  extras.  $35,500.  MVPIl  Dual  j 
Disk  &  Paper  tape  I  0.  $5500  Fisher  RC  Pro- 1 
cessor.  rebuilt.  $2250  Bob  Weber.  (216) 
461-8270. 


QUADRITEK  1200.  processor.  14  fonts.] 
paper,  chemistry.  Assume  installment  pur-i 
chase  agreement  with  no  down  payment  (307)  ] 
745-5165. 


TYPESETTING  EQUIPMENT.  Buy  and  sell. 
10%  fee.  500  units — Lowest  prices.  WSI.  Inc. 
(216)  729-2858. 


TWO  COMPUGRAPHIC  UC  terminals  with  all 
options  and  Facit  punches.  $3500  each.  One  { 
set  of  spare  boards,  with  cards  and  floppy  discs  j 
also  available.  News-Miner.  PO  Box  710.  Fair-  ' 
banks  AK  99707.  (907)  456-6661.  Chuck  I 
Gray  or  Glen  (ktrnwall. 


TWO  VIDEOSEHER  2414's.  Good  CRT  tubes, 
good  image  disectors.  good  appearance,  mod¬ 
ified  for  on-line  parallel  data  input,  several  font 
grids.  $5000  each.  One  set  of  spare  boards, 
spare  paper  tape  reader  also  available.  News- 
Miner.  PO  Box  710.  Fairbanks  AK  99707. 
(907)  456-6661 .  Chuck  Gray  or  Glen  Cornwall. 


UNISETTER  HR.  $7250.  Unified  Composer, 
128  scroll.  $3250.  Edit  7900  Universal  HR, 
spare  parts  kit,  1  year.  $10,250.  CG8"  Floppy 
reader,  $1350.  Bob  Weber.  (216)  461-8270. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  wFair  Price  •Protection 
•No  Headaches  •No  Obiigation 
Bob  Weber  (216)  461-8270 


PRESSES 


AVAILABLE  IMMEDIATELY— 2  unit GossCom-  i 
munity.  grease,  no  sidelay.  15  HP  drive.  This 
press  was  in  a  small  weekly  newspaper  and  is 
currentiy  in  storage.  We  can  instali  if  desired. 
Phone  (707)  226-3712.  ask  for  Bill  Stabler  or 
Dave  Church.  ! 


COMPLETE  PLANT 

News  King  6  unit  press.  Count-O-Veyor  105. 
late  Model  EditWriter  7700  II  and  2  CWIV  B's. 
extensive  pasteup  furniture.  Brown  camera, 
near  new  LogE  LD-24  and  all  necessary  equip¬ 
ment  for  complete  print  production  from  type¬ 
set  through  press.  Available  immediately.  All 
equipment  in  very  good  condition.  Priced  signi¬ 
ficantly  under  market  value  Prefer  to  sell  as 
entire  plant. 

ONE  Ckfrporation  (404)321-3992 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPE(;,  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090.  (312)  459-9700.  Telex  20-6766. 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4  Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/5-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  m  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
lor  our  Turnkey  installation  price. 

OFFSET  WEB  SALES.  INC 
PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean.  (816)  796-9600 


8  UNITS  OF  HOE  Colormatic  with  one  3;2  fol¬ 
der,  balloon.  2  humps  and  reels.  We  are  offer¬ 
ing  this  press  on  a  turnkey  basis  any  place  in  the 
United  States  which  will  include  purchase  of 
press,  removal,  transportation,  re-erection  in 
running  order  All  this  for  the  sum  of 
$750,000. 

Northeast  Industries.  (213)  257-7557 


GOSS  SC.  7  units,  circumferential.  1978. 
Community  add-on  units,  1968-75. 
Urbanite.  10  units.  1980. 

Urbanite  add-on  units  and  folders. 

Metro,  6  units,  mid-1970's. 

HARRIS  V15  A,  6  units,  1977. 

V25.  4  units,  1978. 

Folders;  JF7.  JFl,  JF4.  JFIO,  JF25. 

845,  4  units,  1975. 

HOE  Lithomatic  II.  9  units,  5  (Jolor  Humps. 
CUSTOM-BILT.  3  knife  trimmer  for  Harris 
press. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


2-GOSS  2;1  Uniflow  folders.  22^4"  cutoff  for' 
58"  paper  width.  Both  folders  are  regular 
delivery,  equipped  with  subway  to  drive  side. 
Skip  slitter  on  operating  side  of  each  lower 
former.  4-Mark  I  Units.  A-80.  with  Goss  auto¬ 
matic  pasters.  One  unit  has  reversible  2nd  imp. 
For  information  contact  Richard  Munson,  Pre¬ 
ssroom  Supt..  State-Times  &  Advocate.  PO  Box 
588.  Baton  Rouge  LA  70821  or  call  (504) 
383-1111. 


GOSS  SC  with  upper  former.  3  to  4  community 
units.  Oil  Bath,  new  drive  tram.  Cutler  Hammer 
console,  60  horse  power  motor.  Art  Graziano. 
(504)  345-2333. 


GOSS  METRO 


2- UNIT  Oil  Bath  Goss  Community.  Superior 
Condition 

3- unit  Harris  VI 5A  with  JF 15  folder,  mid  to  late 
70's  mfg. 

Harris  VI 5A  add-on  units,  mid  to  late  70’s  mfg. 
1  to  3-unit  News  King  with  KJ4,  reconditioned 

4- unit  News  King  with  KJ6.  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  Exclusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


URBANITE  1972,  8  units,  1-3C  unit,  2  fold¬ 
ers. 

7  unit  Community,  2  folders.  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  units 

Goss  Suburban  900  and  1000  series.  3  and  4 
units 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WEB  LEADER  PRESS 

8  units.  2  folders,  new  1978.  Quadra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc.  PO  Box  211.  Marysville  WA 
98270;  (206)  653-2519. 


6  units,  1  color  cylinder.  2:1  uniflow  double 
folder  with  upper  formers,  3  Web  Angle  Bar 
Nest.  6  Goss  digital  RTP's  and  auto  pasters,  cut 
off  22^4"  and  manufactured  1974-1976. 
Available  September  1983 
BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

NOTE:  Through  an  error,  in  the  October 
2  issue  of  E&P,  the  address  was  left  out 
of  this  ad  and  it  appeared  to  be  part  of  an 
ad  by  another  equipment  dealer. 

E&P  regrets  the  inconvenience. 


I  Harris  V-15A.  add-on  units.  1977. 

2  Martin  Pasters.  1979  rated  1200  FPM. 
Cottrell  V-25,  '/4  and  '/5  folder  JF-1. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  '/» folders. 

Goss  4.  6.  8-position  roll  stand. 

Goss  1500  series,  4  units.  1975. 

Goss  Community,  3  unit  press.  1978. 

Goss  Urbanite.  10  units,  1980. 

Gregg  flying  imprinter  22  Vz",  45  '/7". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845,  22^/4,  8  units.  1973. 

Harris  845.  6  units.  223/4". 

Harris  V-25.  8  units.  1978. 

3  Butler  pasters.  1600  FPM.  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King.  4  units.  1969 
Harris  V-25.  4  units.  1978. 

Count-O-Veyors  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


KOENING  &  BAUER  express  model.  32-page 
double  width.  Principals  only.  Replies  to  Box 
4803.  Editor  &  Publisher. 


MODEL  101  COLE  combination  Quarter-Folder 
and  Two-Knite  Trirnmer,  Vacuum  and  Gluing 
System.  Folding  rollers,  shafts  and  bearings 
replaced  one  year  ago.  Contact  Bill  Matthews. 
Greenville  News-Piedmont  Company,  Greenvil¬ 
le  SC.  (803)  298-4327. 


MUST  SELL:  Model  31  Linotype,  proof  press, 
etc.  Write  or  call  for  details.  John  Benson. 
World  Missionary  Press.  PO  Box  120.  New 
Pans  IN  46553.  (219)  831-2111. 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
I  Press.  173/S"x24'/5”  wide,  with  2  Roll  Stands, 
i  Folder,  Sheeter.  $34,500.  (415)873-2640. 


WEB  PRESS  INSTALLATION 
Over  20  years  experience.  Regional,  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes.  Wesco  Graphics,  Inc,  (408)  496-0666. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  223/4”  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  3/4  A  80,  8  half 
decks  A  80  and  82. 6  color  humps  A  80  and  82. 
4  2:1  folders  inverted  and  regular  23  9/16.  2 
2: 1  folders  regular  22  3/4. 6  Goss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available. 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 


Please  call  Mr  Headliner.  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St,  Cleveland  OH;  (2 16)  883- 
I  8724. 

;  UK  factory  phone  011-44-772-797050. 


WANTED  TO  BUY 


I  CHESHIRE  and  Phillipsburg  any  condition. 

Call  collect  Herb  (20 1 )  289-7900.  AMS,  1 290 
I  Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate 
Box  1983.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22'25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


EDITOR  &  PUBLISHER  for  October  9,  1982 
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HELP  WANTED 


ACADEMIC 

ACADEMIC 

ACADEMIC 

ADVERTISING 

ASSISTANT  OR  ASSOCIATE  PROFESSOR  OF 
JOURNALISM  AND  RADIO-TV 
To  teach  advertising  and  related  courses  and 
head  the  advertising  sequence.  Advertising 
courses  include:  Principals,  sales,  and 
copywriting.  Department  is  currently  revising 
curriculum  to  seek  accreditation.  Person  must 
have  strong  advertising  background  and  teach¬ 
ing  experience.  Masters  required,  PhD  desired. 
Salary  competitive.  Tenure-track  position  open 
beginning  Spring  semester  (January  1983). 
Application  deadline:  November  1.  1982. 
Department  has  more  than  300  majors  and  25 
masters'  students.  18  taculty  staff.  and  a 
weekly  student  newspaper,  a  year  book,  full- 
color  TV  studio,  and  a  lOO.OOO-watt  FM  radio 
station.  Send  resume,  college  transcript,  and  3 
current  references  to  Dr  Bob  McGaughey. 
Department  of  Journalism  and  Radio-TV.  PO 
Box  2456,  Murray  State  University.  Murray  KY 
42071. 

An  Equal  Opportunity/Affirmative  Action 
Employer. 


COORDINATOR  OF  JOURNALISM  &  MASS 
COMMUNICATIONS;  PROFESSOR/ 
ASSOCIATE  PROFESSOR-Faculty  position  in 
Mass  Communications  requiring  an  earned 
doctorate  in  Radio/TV  or  Mass  Com¬ 
munications:  or  MA  and  established  pro- 
tessional  reputation;  seven  to  ten  years  of 
teaching  and  or  media  experience-especially 
broadcast  journahsm-are  desirable.  Demon¬ 
strated  leadership  ability  will  qualify  candidate 
for  appointment  as  Coordinator  ot  Programs  in 
Journalism  and  Mass  Communications.  Duties 
will  be  to  teach  basic  and  advanced  courses  in 
radio  and  TV  production  and  related  courses  in 
broadcast  journalism.  Interested  persons  send 
letter  of  application,  resume,  transcripts  and 
three  letters  of  recommendation  to  the  Per¬ 
sonnel  Office.  Lincoln  University.  Jefferson 
City  MO  65101.  All  credentials  must  be 
received  by  November  1,  1982.  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


THE  AMERICAN  UNIVERSITY  IN  CAIRO  will 
have  one  or  two  openings  for  Assistant,  Associ¬ 
ate,  or  Full  Professors  of  mass  communication 
to  teach  undergraduate  courses  in  introduction 
to  mass  communication,  writing  for  the  mass 
media,  editing,  reporting,  world  media  sys¬ 
tems,  magazine  and  feature  article  writing,  and 
mass  media  and  society,  as  well  as  graduate 
courses  or  seminars  in  theory  of  mass  com¬ 
munication.  advanced  reporting  and  writing, 
mass  communication  and  society,  and  com¬ 
munication  research  methods.  Teach,  in  Eng¬ 
lish.  3  courses  per  semester.  PhD  required. 
Rank,  salary  based  on  qualifications  scale. 
Two-year  appointments  begin  September 
1983,  renewal  possible.  Write,  with  resume, 
to:  Dean  of  the  Faculty.  The  American  Univer¬ 
sity  in  Cairo,  866  United  Nations  Plaza.  New 
York  NY  10017. 


TENURE-TRACK  position  for  assistant/ 
associate  professor  of  journalism,  appointment 
September  1983.  PhD  preferred,  university 
teachingand  professional  experience  required. 
Will  teach  basic  production,  writing  and  edit¬ 
ing,  public  relations  and  advertising.  Salary 
competitive.  AA/EOE.  Contact  Kenneth  Cas- 
stevens.  The  University  of  Texas  at  Tyler,  Tyler 
TX  75701.  Deadline:  March  1,  1983. 


TENURE-TRACK  position  for  assistant/ 
associate  professor  of  journalism,  appointment 
January  or  September  1983.  PhD  preterred, 
university  teaching  and  protessional 
experience  required.  Will  teach  graduate/ 
undergraduate  courses  in  broadcast  news  writ¬ 
ing,  mass  communication  theory,  and  super¬ 
vise  internship  program.  Salary  competitive. 
AA/EOE.  Contact  Kenneth  Casstevens.  The 
University  ot  Texas  at  Tyler,  Tyler  TX  75701. 
Deadline:  November  1.  1982. 


FALL  OPENING  for  an  Assistant  or  Associate 
Professor  to  teach  courses  in  Public  Relations 
Communication  and  Administration,  including 
courses  in  production,  public  opinion,  theory 
and  research.  PhD  highly  desirable;  Masters 
degree  required.  Candidates  should  also  have 
teaching  or  professional  public  relations 
experience.  Salary  commensurate  with  quali¬ 
fications.  Submit  resumes  by  December  1. 
1982  to: 

Chairperson 

Public  Relations  Search  Committee 
Newhouse  School  of  Public  Communications 
Syracuse  University 
Syracuse.  New  York  13210 

Syracuse  University  is  an  Affirmative  Action. 
Equal  Opportunity  Employer. 


ADMINISTRATIVE 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to:  Dwnis 
Fearing.  Multi-Media  Enterprises.  18533  Bur¬ 
bank,  Ste  144.  TarzanaCA  91356;  (213)  344- 
7177. 


ADVERTISING  SALESPERSON: 

To  sell  display  advertising  for  leading  national 
boating  newspaper  in  southeast  Florida.  Prev¬ 
ious  newspaper  sales  background  a  real  plus. 
Salary  plus  commission  and  auto  allowance. 
Send  resume  tO:  R  Lennon.  Advertising 
Director,  Soundings  Publications,  Essex  CT 
06426. 


ADVERTISING  DIRECTOR  tor  12.000  daily  in 
Zone  5.  Group  owner,  stable  area.  Retail  man¬ 
agement  experience  a  must.  Send  resume  and 
salary  requirements  to  Box  4882.  Editor&Pub- 
lisher. 


DIRECTOR,  SCHOOL  OF  JOURNALISM-The 
Pennsylvania  State  University.  Qualitications: 
PhD  and  or  extensive  academic  experience: 
administrative  experience  or  potential;  pro- 
tessional  media  experience  normally  expected. 
School  offers  undergraduate  sequences  in  jour¬ 
nalism.  broadcast  news,  and  advertising,  and 
an  MA  degree.  Desired  availability  June  1983. 
Application  deadline  November  15.  1982. 
Atfirmative  Action.Equal  Opportunity 
Employer.  Applicants  send  vita  and  references 
to  Professor  John  S  Nichols,  215  Carnegie 
Building.  Box  D.  The  Pennsylvania  State  Uni¬ 
versity.  University  Park,  PA  16802. 


GRADUATE  ASSISTANTSTeaching  Assistants 
to  study  for  MS. PhD  in  Communications. 
Monthly  stipend  plus  fee  waiver.  Persons  with 
undergraduate  degree  in  Communications  or 
related  field  and  professional  experience  are 
invited  to  apply.  Dr  HH  Howard,  (Allege  of 
Communications.  University  ot  Tennessee. 
Knoxville  TN  37996. 


DEAN 

School  of  Journalism 
University  of  Missouri-Columbia 

The  University  of  Missouri  School  of  Journal¬ 
ism  is  searching  for  a  Dean  to  begin  in  the  fall 
of  1983. 

Applicants  should  have  strong  leadership  and 
administrative  abilities,  with  a  commitment  to 
the  importance  of  teaching  and  a  high  regard 
for  the  practical  experience  that  Missouri- 
Columbia  offers. 

We  want  an  individual  of  outstanding  char¬ 
acter,  probably  an  educator,  a  practicing  jour¬ 
nalist,  or  an  executive  in  the  advertising  or 
communications  industry,  with  a  stong  belief 
in  the  value  of  scholarly  research. 

Send  letter  of  application  with  vita  by 
December  1  to; 

Donald  J.  Brenner,  Chairman,  Search  Committee 
Box  838,  School  of  Journalism 
University  of  Missouri-Columbia 
Columbia,  Missouri  65205 

An  Equal  Opportunity/Affirmative  Action  Employer 


CONTROLLER 

FOR 

ST  PETERSBURG  TIMES 
AND 

THE  EVENING  INDEPENDENT 
The  Times  Publishing  Company,  publisher  of 
the  St  Petersburg  Times  and  Evening 
Independent  currently  is  accepting  applica¬ 
tions  for  the  position  of  Controller.  We  are  look¬ 
ing  for  a  candidate  with  a  degree  in  accounting 
or  finance  with  5-6  years  experience  in  news¬ 
paper  financial  management.  The  controller 
will  report  directly  to  the  treasurer  of  the 
corporation  as  well  as  supervise  approximately 
35  accounting  staff  members. 

In  addition  to  Florida's  beautiful  west  coast  and 
an  excellent  starting  salary,  we  offer  such 
"extras "  as  company  paid  pension  plan,  profit 
sharing  plan,  life  and  major  medical  insurance, 
quarterly  cost  of  living  bonus,  credit  union 
member^ip.  liberal  paid  vacations  and  paid 
personal  leave  days. 

Successful  candidate  must  be  self-starter  as 
well  as  capable  of  developing  original  and  soph¬ 
isticated  concepts  in  order  to  achieve  sustained 
and  defective  results.  Outstanding  human  re¬ 
source  management  skills  are  absolutely  I 
essential. 

Thisisan  excellent  opportun  i  ty  for  a  person  who 
IS  an  achiever  to  make  a  meaningful  contribu¬ 
tion  to  2  of  the  best  newspapers  in  the  nation, 
while  at  the  same  time  developing  skills  which 
can  ultimately  lead  into  a  position  of  key 
executiveship  within  the  Times  Publishing 
(tompany. 

Interested?  Then  please  write  to  our  General 
Manager  outlining  background,  salary  require¬ 
ments  and  career  objectives: 

Mr  John  O'Hearn 
General  Manager 
Times  Publishing  (Company 
PO  Box  1121 
St  Petersburg  FL  33731 

An  Equal  Opportunity  Employer  M  F. 


GENERAL  MANAGER 
Los  Angeles  based  newspaper  publisher  seeks 
general  manager.  Individual  must  have  strong 
background  in  offset  newspaper  production, 
circulation,  promotions,  advertising  sales, 
accounting  procedures  and  must  be  dedicated 
to  editorial  excellence  and  product 
improvement.  Must  also  tram  and  motivate  a 
young,  talented,  middle  management  staff. 
Salary  commensurate  with  exjyerience.  A  super 
opportunity!  Write  Box  4874.  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
THINK  FLORIDA!  Pleasant  thought?  Good! 

On  Florida's  beautiful  west  coast  the  St  Peters¬ 
burg  T imes  and  Evening  Independent  are  look¬ 
ing  for  a  person  with  a  strong  background  in 
newspaper  advertising  sales,  training,  budget¬ 
ing  and  overall  administration.  Retail,  classi¬ 
fied.  general  and  co-op  advertising 
departments  are  the  responsibilities  of  this 
individual  who  will  report  to  the  advertising 
director.  An  excellent  knowledge  of  these  areas 
and  the  ability  to  get  along  with  others  is  a  must. 

In  addition  to  an  excellent  starting  salary,  you'll 
participate  in  such  "extras  "  as  MBO 
incentives,  company  paid  pension  plan,  profit 
sharing  plan,  life  and  major  medical  insurance, 
quarterly  cost  of  living  bonus,  credit  union, 
liberal  paid  vacations  and  personnel  leave  days. 
Thinking  Florida  now?  Better,  think  Florida's 
Best  newspajjers. 

Write  to  us  outlining  background,  salary  re¬ 
quirements  and  career  objectives. 

Personnel  Office 
POBox  1121 
St  Petersburg  FL  33731 
ST  PETERSBURG  TIMES 
AND 

EVENING  INDEPENDENT 
Equal  Opportunity  Employer  M  F 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 

■  CLASS  f.tC  TtLLPMONt 

SALES  SUPERVISOR 

Challenging  career  opportunity  open  tor  ma¬ 
ture-minded.  sales-oriented  individual  to  man¬ 
age.  instruct,  train  and  motivate  telephone 
sales  staff.  Strong  organizational  skills  and 
leadership  qualities  important  for  continuous 
sales  program  Classified  or  newspaper  related 
advertising  experience  required.  Knowledge  of 
VDT  system  helpful.  Position  offers  salary, 
incentive  bonus  and  an  excellent  benefit  pack¬ 
age. 

Tcarrangean  interview  please  call:  (201)246- 
5623  or  send  resume  with  salary  requirements 
to  Ms  J  Horvath.  Personnel  Administration. 
Home  News.  123  How  Ln.  New  Brunswick  NJ 
08903. 


PROMOTION  DIRECTOR 

Healthy  major  metro  am  seeks  promotion  pro¬ 
fessional  to  head  department  of  1 5.  We  need  an 
innovator  with  a  strong  academic  background 
(MBA  preferred)  and  a  record  of  significant 
accomplishment.  Competitive  market 
experience  a  distinct  plus.  Position  is  open  due 
to  internal  promotion.  Apply  in  confidence  to 
Box  4885.  Editor  &  Publisher. 


ADVERTISING 


CUSSIFIED  ADVERTISING  MANAGER 
Aggressive  sales  and  promotion  minded  leader 
needed  to  tram  and  motivate  an  inside  sales 
staff  of  6  in  a  highly  competitive  Boston  sub¬ 
urban  market.  VDT  experience  helpful.  Send 
letter  and  resume  outlining  history  and  accom¬ 
plishments  in  confidence  to  Robert  C  Sears, 
rersonnel  Manager.  Salem  Evening  News.  1 55 
Washington  St.  Miem  MA  01970. 


CLASSIFIED  AD  MANAGER  TO  lead  a  success¬ 
ful  Zone  1.  28.000  daily.  We  need  a  proven 
dollar  developer  with  a  creative  flair  and 
experience  with  DECCMS  system.  Excellent 
career  advancement  position.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
4846.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  tor 
medium  size  offset  daily  in  Zone  2.  If  you  are  a 
successful  assistant,  here  is  your  chance  to 
become  our  classified  manager.  Experience 
with  imputting  classified  through  terminals 
extremely  useful.  It'sexciting.  challenging  and 
offers  an  excellent  opportunity  for  personal 
growth.  Send  resume  and  salary  history  to  Box 
4860.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  October  9,  1982 


CLASSIFIED  PHONEROOM  SUPERVISOR 
4 1 .000  morning  circulation  newspaper  in  Zone 
2.  Take  full  charge  for  the  4-member  classified 
telephone  sales  department.  Fully  com¬ 
puterized  VDT  system.  Develop  sales  training 
and  promotional  schedule  Must  have  proven 
track  record  of  successful  selection  for  training 
of  people  and  planning  promotions. 

Excellent  benefits  including  company  paid  life, 
health,  dental  and  optical  insurance,  pension 
plan  and  generous  vacation  and  personal  holi¬ 
day  schedule.  Replies  to  Box  4875.  Editor  & 
Publisher. 

37 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEW  POLITICAL  HUMOR  magazine  based 
Washington,  seeks  advertising  manager,  ad 
salesperson.  Box  4850.  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  at  the  Omaha  World 
Herald.  Must  have  proven  experience  in 
budgeting,  zoned  advertising,  total  market 
coverage  and  all  aspects  of  formal  pre¬ 
sentations  We  are  looking  for  a  motivational 
type  person  to  lead  a  staff  of  30  people  to 
selling  success.  Send  complete,  confidential 
resume  tO:  Robert  McNutt.  Advertising 
Director.  Omaha  World  Herald.  World  Herald 
Square.  Omaha  NB  68102. 


SALES  MARKETING  MANAGER 
Well  established,  locally  based  firm  has  an 
excellent  opportunity  for  a  Sales  Marketing 
Manager  We  need  someone  with  a  strong  man¬ 
agerial  background  in  sales.  The  individual 
should  have: 

(1)  Ten  years  experience  in  sales  or  marketing. 

(2)  An  MBA  or  equivalent  in  education. 

(3)  Capabilities  to  develop  people  and  provide 
an  atmosphere  for  growth. 

(4)  The  analytical  abilities  necessary  to  fully 
manage  a  major  department. 

We  are  offering  a  salary  of  70K.  commensurate 
with  abilities.  Excellent  benefit  package.  All 
information  received  will  be  kept  confidential. 
Please  send  salary  history  and  resume  to  Box 
4856.  Editor  &  Publisher. 


SALES  MANAGER  for  an  award-winning  daily 
in  a  competitive  market.  Serious  applicants 
should  have  a  degree  in  Advertising  Marketing 
or  Sales  Management  experience.  The  ability  to 
develop  our  staff  of  10  into  a  SALES  team  is  a 
must.  Send  cover  letter,  resume  and  salary  his¬ 
tory  to;  Marketing  Director.  The  Journal-World. 
609  New  Hampshire.  Lawrence  KS  66044. 


TEXAS  CALLING  .  .  .  and  not  just  Texas,  but 
EAST  Texas.  PM  and  Sunday  newspaper  in 
rapidly-growing  market  seeks  Advertising  Man¬ 
ager  to  lead  our  sales  team  for  daily  and  TMC 
products.  Work,  live  and  play  in  one  of  the  finest 
small  communities  in  the  country.  We  want  a 
manager-not  a  sales  representative.  Excellent 
7-person  staff  in  place.  Base.  car.  override, 
benefits  (including  profit  sharing)  and  plenty  of 
creative  freedom  to  run  your  own  show.  Send 
letter  of  application  and  resume  to  Box  4892. 
Editor  &  Publisher. 


CIRCULATION 


AGGRESSIVE  CIRCULATION  SUPERVISOR 
needed  for  all  day  newspaper  in  Zone  9.  Strong 
background  in  sales  administrating  circulation 
program  Company  benefits  and  great  potential 
for  advancement.  Send  resume  and  salary  re¬ 
quirements  to  Box  4854.  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Search  reopened:  top-knotch  medium  size 
Midwest  daily  has  immediate  opening  for  an 
experienced  person  to  direct  circulation  sales 
and  service  functions.  Circulation  management 
experience  should  include  structured  planning, 
budgeting  and  participation  in  development 
and  implementation  of  an  overall  marketing 
strategy.  Demonstrated  knowledge  and  skill  in 
managing  people  is  a  definite  requirement 
including  performance  appraisal,  training  and 
developing  subordinates.  The  person  hired  will 
be  a  member  of  the  top  management  com¬ 
mittee  responsible  for  marketing,  policy  mak¬ 
ing  and  planning.  3  people  from  this  committee 
have  moved  into  Publishers'  positions, 
including  our  past  Circulation  Director. 

If  you  are  now  a  #2  manager  at  a  daily  news¬ 
paper  with  a  college  degree  and  can  show  evi¬ 
dence  of  a  proactive  personal  development  pro¬ 
gram  .  send  resume  and  cover  letter  in  complete 
confidence  to;  Telegraph  Herald,  r.  Corporate 
Director  of  Human  Resources.  PO  Box  688. 
Dubuque  I A  52001. 

An  Equal  Opportunity  Employer 


CUSTOMER  SERVICE  MANAGER  this  Eastern 
metro  AM  newspaper  is  looking  for  an 
experienced  customer  service  manager  Appli¬ 
cants  should  have  thorough  knowledge  of  home 
delivery  and  single  copy  and  their  relationship 
to  the  customer  service  department.  Excellent 
salary  and  benefits  for  the  qualified  individual. 
Send  resume  to  Box  4868.  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
We  are  building  our  Sales  and  Service  Section 
and  need  an  experienced  organizer  with  Sales 
and  Marketing  know  how.  We  are  a  16.000  six 
day  PM  with  lots  of  growth  potential.  Attractive 
salary  and  benefit  package.  Send  resume  and 
salary  requirements  tO:  Frank  Barnecott. 
General  Manager.  The  Newport  Daily  News. 
Box  420.  Newport  Rl  02840. 
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HOME  DELIVERY  MANAGER 
The  Washington  Times,  approximately 
100,000  Monday-Friday  AM  newspaper  is 
looking  for  a  home  delivery  manager  to  direct 
home  delivery  in  the  greater  Washington  DC 
area  and  suburbs.  Current  growth  rate  of 
+  50(X)  per  week  makes  this  an  exciting  and 
challenging  position  requiring  an  experienced 
circulator  who  will  work  long  but  rewarding 
hours  with  an  acceptional  staff.  Advancement 
and  benefits  highly  rewarding  for  effective 
individual.  EOE.  Please  send  resumes  to:  Tim 
Whiting,  Director  of  Circulation.  3400  New 
York  Av.  NE.  Washington  DC  20002. 


COMPUTER  TECHNOLOGY 


PROGRAMMER  ANALYST-Booth  Newspapers 
of  Michigan  (Ann  Arbor  location)  desires  pro¬ 
grammer  analyst  with  strong  newspaper 
circulation  background.  Individual  would  be 
part  of  key  team  currently  producing  and 
installing  circulation  computer  systems  in  eight 
newspaper  group.  Must  be  strong  in  application 
design,  COBOL,  communication  skills. 
Experience  with  Texas  Instruments  990  12 
DXIO  preferable.  Replies  will  be  kept  strictly 
confidential.  Reply  with  resume  and  salary  his¬ 
tory  to  D  R  Gaydou.  Booth  Newspapers.  Inc,  PO 
Box  2168.  Grand  Rapids.  Ml  49501. 


EDITORIAL 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  B  Clair 
Cobb.  News  Editor.  Arizona  Republic,  Box 
1950.  Phoenix  AZ  85001. 


ASSISTANT  CITY  EDITOR  needed  at  rapidly 
growing  100.000  daily  in  Zone  9.  Must  possess 
solid  copy  editing  and  management  skills,  be  a 
good  generator  of  fresh  story  ideas  and  care 
about  the  community.  Send  resume  to  Box 
4894.  Editor  &  Publisher. 


COPY  DESK 

The  Temple  Daily  Telegram  a  growing  am  cen¬ 
tral  Texas  daily  needs  experienced  desk  PER¬ 
SONS  to  work  local  ROR  wire  copy.  Contact 
Steve  Walters  (817)  778-4444.  PO  Box  868. 
Temple  TX  76503. 


DEFT  WRITER,  self  starter  with  experience 
enough  to  handle  any  reporting  assignment, 
from  government  to  business,  is  sought  by 
100.000  daily  in  Zone  5.  Send  resume,  clips, 
and  college  grade  transcript  to  Box  4863.  Edi¬ 
tor  &  Publisher. 


EDITOR  of  progressive  Zone  1  daily  seeks  a  new 
right  arm.  someone  skilled  in  editing  and  lay¬ 
out.  who  can  help  supervise  a  staff  of  20  and 
can  communicate  with  the  public.  Send 
resume,  salary  expectations  to  Box  4828.  Edi¬ 
tor  &  Publisher. 


EDITOR  WANTED-Vermont  weekly  feature 
paper  looking  for  an  editor  capable  of  combin¬ 
ing  the  roles  of  copy  and  assignment  editor. 
PLUS  writing  features,  taking  pics,  supennsing 
layout.  Experience  is  a  prerequisite  for  this 
position  in  scenic  southern  Vermont  Mail 
resume  and  samples  to  Box  4840.  Editor  & 
Publisher. 


EXECUTIVE  EDITOR 

The  Arch  Diocese  of  Washington  is  now 
accepting  applications  for  the  position  of  exec¬ 
utive  editor  of  the  Catholic  Standard,  weekly 
newspaper  of  the  Arch  Diocese,  serving 
400,000  Catholics  in  the  District  of  (Columbia, 
and  the  Maryland  Counties  of  Montgomery, 
Prince  Georges,  Calvert.  St  Marys,  and  Charles. 
The  executive  editor  is  responsible  for  the  over¬ 
all  operation  of  the  publication  including  edito¬ 
rial  and  administrative.  The  position  requires  a 
first  rate  administrator,  an  excellent  writer,  and 
a  leader  motivator  idea  person  for  the  staff. 
Also  required:  a  sound  knowledge  and  appre¬ 
ciation  of  Catholism.  Salary  negotiable  Send 
resume.  3  references  tO;  Mr  W  Shepherdson 
Abell.  Standard  Search  Committee,  Arch 
Diocese  of  Washington.  PO  Box  29260.  Wash¬ 
ington  DC  20017. 

Deadline  for  applications.  October  20 


SOPHISTICATED  WEEKLY  in  awesome  Jack- 
son  Hole  Wyoming  needs  a  new  editor  to  run 
editorial  department.  Reporting  or  editing 
experience  required.  Must  be  willing  to  sacri¬ 
fice  big  city  pay  tor  back  country  alternatives. 
Call  Rip,  (307)  733-2430. 


SMALL  PM  DAILY  thinking  city  editor.  Must  be 
strong  in  layout  and  be  able  to  develop  rapport 
with  14-person  staff.  Resumes  to  Dean  Scho¬ 
field,  Bridgeton  Evening  News.  100  E  Com¬ 
merce  St,  Bridgeton  NJ  08302. 


EXECUTIVE  NEWS  EDITOR 
Major  metro  daily  in  competitive  city  Zone  2. 
seeks  energetic  professional  to  run  news  and 
copy  desk.  Requirements:  5  years  of 
experience,  flair  for  layout,  expert  news 
judgment,  knowledge  of  VDT.  Competitive  sal¬ 
ary.  benefits.  Send  letter,  resume,  sample  lay¬ 
outs  and  clips  if  available  to  Box  4857,  Editor  & 
Publisher. 


EDITOR 

Associate,  for  busy  publishing  company.  Week¬ 
ly  newspaper  background.  Best  training  for 
combination  production/writing  post.  Replies 
to  Box  4872,  Editor  &  Publisher. 


EDITOR/BUSINESS  MONTHLY 
Business  Worcester,  a  monthly  business 
magazine  serving  central  Massachusetts,  is 
looking  for  an  experienced  professional.  We 
seek  an  editor  who  understands  business  and 
can  produce  a  high  quality  editorial  product  for 
our  50,0(X)  readers.  Send  resume,  clips  and 
letter  to  Dan  Kaplan,  Publisher,  PO  Box  1000, 
Worcester  MA  01614. 


EDITORIAL  WRITER 

The  Columbian,  an  afternoon  newspaper  in 
Vancouver,  Washington,  is  looking  for  a  liter¬ 
ate.  clear-thinking,  experienced  editorial  writer 
with  editing  and  makeup  skills.  Salary, 
$20,600-$25,700  depending  on  quali¬ 
fications.  We  are  a  progressive,  growing, 
independently  owned  newspaper  in  a  rapidly 
growing  community  across  the  Columbia  River 
from  Portland.  OrMon,  just  a  few  hours  from 
ocean  beaches  and  year-around  snow  skiing. 
Send  resume  to  Dennis  Ryerson,  Editorial  Page 
Editor.  The  Columbian,  ra  Box  180,  Vancouv¬ 
er  WA  98666. 

Equal  Opportunity  Employer 


GROWING  ZONE  6  semi-weekly  needs  News 
Editor  who  can  do  it  all.  Photography,  darkroom 
and  paste-up  experience  helpful.  Good  starting 
salary.  Recent  grads  will  be  considered.  Send 
resume  and  clips  to  Box  4884.  Editor  &  Pub¬ 
lisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write;  Northwest  Marketing 
Limited.  Box  3658-J,  Lacey  WA  98503. 


MANAGING  EDITOR  with  emphasis  on  manag¬ 
ing.  12.(X)0  circulation  (weekday  pm  and  Sat¬ 
urday  am).  Eastern  Zone  5.  Must  be  a  leader, 
creative,  strong  editing  skillsand  ability  to  work 
with  people  from  all  walks  of  life.  Nice  commu¬ 
nity  and  excellent  benefits.  Write  Box  4821, 
Editor  &  Publisher. 


MANAGING  EDITOR 

Established  urban  weekly  seeks  editor  with 
experience  to  lead  news  staff  of  7.  Position 
involves  story  development,  newsroom  man¬ 
agement  and  copy  editing.  We  stress  good  writ¬ 
ing  and  investigative  reporting.  Zone  1.  Reply 
to  Box  4889,  Editor  &  Publisher. 


NIGHT  ASSISTANT  CITY  EDITOR;  looking  for 
aggressive  individual  with  at  least  3  solid  years 
ofexperience  and  some  editing  background. 
Primary  responsibilities  include  supenrision  of 
stringers  and  deadline  editing  of  local  copy  for 
am.  edition.  Apply  to  Dale  Duncan,  City  Editor. 
Wilkes-Barre  PA  Times  Leader,  15  N  Mam  St, 
Wilkes-Barre  PA  18711. 


REPORTER  with  2-3  years  experience  on 
small-medium  dailies  wanted  by  mid-sized, 
coastal  Florida  daily.  Must  be  an  accom¬ 
plished.  comfortable  writer.  Box  4760,  Editor 
&  Publisher. 


REPORTERS,  COPY  EDITORS 
Aggressive,  lively,  medium-sized  Florida  daily 
IS  updating  files  for  future  openings.  We  want 
self-starting  reporters  with  2  years  experience 
interested  in  news  rather  than  feature  writing. 
Opportunity  for  advancement  to  city  desk.  Copy 
editor  candidates  must  be  able  to  edit  and  han¬ 
dle  layout.  Minorities  encouraged  to  apply. 
Resume,  clips  and  letter  detailing  strengths 
and  weaknesses  by  November  1  to  Box  4888, 
Editor  &  Publisher. 


REPORTER 

Under  our  affirmative  action  program  we  seek  a 
motivated  self-starting  reporter  who  is  good, 
fast  and  organized.  Familiarity  with  the  North¬ 
east  preferred.  Send  resume,  a  letter  telling  us 
about  yourself  and  clips  to  Dave  Swearingen. 
Managing  Editor,  Standard-Times,  PO  Box 
0912,  New  Bedford  MA  02742.  No  phone 
calls  please.  Affirmative  Action>An  Equal 
Opportunity  Employer. 


SPORTSWRITER— In  the  heart  of  SEC  country; 
strong  on  local  coverage.  Send  resume,  clips, 
tearsneets,  salary  requirements.  Box  4817, 
Editor  &  Publisher. 

EDITOR  & 


THE  JEWISH  WEEK 


Nation's  largest-circulation  English  language 
Jewish  weekly  seeks  professionals  with  knowl¬ 
edge  of  Jewish  affairs  and  generalists  skills  in 
journalism.  Salaries,  benefits  competitive.  No 
calls,  please.  The  Jewish  Week.  1  ParkAv,  New 
York  NY  1(K)16.  Attention  R.P. 


WE'RE  LOOKING  FOR  a  special  kind  of  jour¬ 
nalist  to  be  our  assistant  managing  editor.  A 
varied  background  in  daily  newspapers- 
including  experience  in  reporting,  photography 
and  layout-is essential.  But  most  important,  we 
want  a  professional  who  believes  in  good  com¬ 
munity  journalism.  The  position  entails  working 
closely  with  our  managing  editor  in  supervising 
a  seven-member  news  staff.  If  you  are  this 
special  person,  we  have  a  place  and  future  for 
you  with  our  7000  circulation  daily  in  northeast 
Wyoming.  Please  send  your  resume  and  salary 
history  along  with  non-returnatMe  clips  to  Box 
4878.  Editor  &  Publisher. 


WE'RE  LOOKING  FOR  A  COPY  editor  who  loves 
the  language  and  likes  a  challenge.  Join  the 
alert,  hard-working  editing  team  of  a  135.000 
am  daily  in  Zone  3  that  iS  bent  on  producing  the 
best  paper  in  our  class.  Work  on  a  congenial 
desk  with  the  best  front-end  system  available 
and  with  excel  lent  pay  and  benefits.  Box  4881 . 
Editor  &  Publisher. 


ZONE  2  DAILY.  Pay  range  $25,000 -i- .  Must  be 
a  strong  word  editor,  havea  knowledge  of  gener¬ 
al  graphics  and  have  strong  and  innovative 
ideas  on  sports  sections  of  the  80's.  Reply  to 
Box  4851,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  INSTALLATION  manager  with 
experience  in  the  installation  of  mailroom  sys¬ 
tems  equipment  includingSheridan  and  Muller 
inserters,  counter  stackers.  Background  in 
training  mailroom  personnel  also  required.  Re¬ 
ply  to  Box  4895.  Editor  &  Publisher. 


MARKETING 


ASSISTANT  MARKETING 
PROMOTION  MANAGER 
SAN  JUAN.  PUERTO  RICO,  47,500  largest 
Circulation  English  language  newspaper  in 
Caribbean.  Businessand  financial  weekly  seek¬ 
ing  creative  individual  with  growth  potential. 
Must  have  demonstrated  ability  to  increase 
advertising  and  circulation  sales  through 
research,  good  ideas,  planning  and 
implementing  advertising  and  promotions, 
planning  of  strong  sales  presentations,  copy 
writing,  and  good  commuunications  skills, 
work  with  inside  artist  and  outside  agency. 
Strong  in  planning,  organization  follow-up. 
Must  ba  ambitious,  hard  working,  some  Span¬ 
ish  would  help,  willing  to  become  fluent.  Send 
resume  with  covering  letter  and  salary  history 
to;  Publisher.  CARIBBEAN  BUSINESS,  PO 
Box  6253,  Loiza  Street  Station,  San  Juan, 
Puerto  Rico  00914. 


PHOTOGRAPHER 


PHOTO  EDITOR.  Midwest  daily  in  University 
town  wants  a  top  flight  photographer  with  the 
experience  and  ability  to  lead  and  supervise 
photo  staff.  Person  hired  will  be  an  administra¬ 
tor,  teacher,  and  shooter.  Send  samples  of  work 
that  need  not  be  returned,  salaiy  history  and 
references  to  Box  4871,  Editor  &  Publisher. 


AWARD-WINNING  WYOMING  weekly  seeks 
aggressive,  quality  conscious  reporter/ 
photographer.  Some  sports  experienced  pre¬ 
ferred.  Good  salary  and  benefits.  Send  resume 
and  clips  to  The  Douglas  Budget,  PO  Drawer 
109.  Douglas  WY  82633.  Attn:  John  Rider. 


PRESSROOM 


COME  TO  FLORIDA 

Harris  V  15  A  Web  Head  Pressperson  desired. 
Top  pay.  benefits,  sunshine.  8  unit  newspapers 
and  mini  tabs  and  magazines.  Mr.  Green,  (305) 
665-0170. 

PUBLISHER  for  October  9,  1982 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
SALES 


HELP  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


PRESSROOM  FOREMAN.  Need  take  charge 
individual  to  assume  full  responsibility  of  press 
and  camera  room  for  long  established  twice 
weekly  in  south  Texas.  Send  resume  and  salary 
requirements  tO:  Robert  Swonke.  937  W  Hwy 
83,  Weslaco  TX  78596. 


PRESSROOM  FOREMAN  needed  for  com¬ 
mercial-quality  products  In  a  newspaper 
environment.  Must  have  experience  in  all 
phases  of  web  offset  presses  and  process  color. 
Individual  must  be  well  organized  and  available 
to  work  evenings.  Must  possess  willingness  to 
relocate.  Send  resume  in  confidence  to  Box 
4824.  Editor  &  Publisher.  We  are  an  equal 
opportunity  employer. 


PRODUCTION  MANAGER  for  7-day.  47.000 
circulation  AM  in  Anchorage.  Alaska.  The  per¬ 
son  we  need  must  have  background  in  all  pro¬ 
duction  areas.  As  part  of  a  management  team, 
you  will  be  responsible  for  managing  over  80 
people  in  the  composing,  camera,  press  and 
mailroom  areas.  The  Anchorage  Daily  News  has 
more  than  tripled  itscirculation  and  advertising 
lineage  in  the  past  three  years.  Successful 
applicants  must  be  able  to  lead  a  dedicated 
group  of  young,  energetic  supervisors  and  anti¬ 
cipate  the  requirement  of  continued  dynamic 
growth.  If  you  qualify  call  or  write  Jerry  Grilly. 
General  Manager.  Anchorge  Daily  News.  Pouch 
6616,  Anchorage  AK  99502;  (907)  274- 
2561 


PRODUCTION 

Production  coordinator  with  a  minimum  of  two 
years  experience  in  process  color  and  quality 
control  on  Web  offset  presses,  or  have  a  bache¬ 
lor's  degree.  Reports  to  Production  Director. 
Must  be  able  to  relate  well  with  people  and  be 
highly  motivated. 

A  Gannett  USA  Today  printing  site  with 
excellent  fringe  benefits.  Send  your  resume, 
with  salary  requirements,  in  confidence,  to  Box 
4880,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M  F 


PRODUCTION 

DIRECTOR 


CLASSIFIED  SALES  MANAGER  for  weekly 
California  shopper  chain.  16  publications  over 
200.000  circulation  with  VDTs.  Must  have 
strong  background  in  private  party  Image  and 
soliciting  commercial  accounts.  Ability  to  tram,  { 
lead  and  motivate  staff  essential.  Send  resume 
with  salary  history  to  Box  4873.  Editor  &  Pub¬ 
lisher. 


SALES  I 

REPRESENTATIVES  | 

I 

Compugraphic  Corporation,  the  leader  . 
in  conr^puterized  phototypesetting,  has  | 
several  openings  for  Sales  Representa*  j 
tives  throughout  the  United  States 

If  you  want  to  increase  your  earnings 
and  join  the  leader  in  the  Industry,  call 
C.  Cole,  collect,  at  617-944-6555.  ext. 
3131.  , 

compugraphic*^ 

Ar  Equal  OoDOflunty  E'noloyer  | 


I  POSITIONS 
I  WANTED 


ADMINISTRATIVE 


AGGRESSIVE  MANAGER  with  proven  back¬ 
ground  m  all  phases  of  daily,  weekly  and  shop¬ 
per  management  Prefer  Zone  4.  Box  4864. 
Editor  &  Publisher. 


GENERAL  MANAGER  or  editor.  17  years  with 
15M  daily.  Top  quality  Resume  tells  all  Zones 
2,  3,  5.  Box  4855.  Editor  &  Publisher. 


AWARD-WINNING 

SPORTSWRITER 


Back-to-back  national  award-winner,  recent 
New  York  State  AP  Sunday  feature  winner, 
seeks  move  to  metro  daily.  Horse  racing  a  spe¬ 
cialty.  but  have  solid  pro  background  and 
strong  desk  skills.  Box  4799.  Editor  &  Pub¬ 
lisher. 


AWARD-WINNING  sports  editor  of  small  town 
daily  seeks  advancement  to  medium  or  large 
daily  as  sports  copy  editor  or  slot  man.  Five 
years  experience,  proven  ability,  can  do  it  all. 
Any  Zone.  Box  4849.  Editor  &  Publisher. 


AGGRESSIVE  REPORTER.  2  years  experience 
seeks  |Ob.  mZone.  VDT.  layout  and  ptxjto  skills. 
Top  references.  I.  Thompson.  725  E  14th, 
Eugene  OR  97401;  (503)  344-6560. 


AGGRESSIVE  newswoman.  29.  two  years  on 
small  daily,  seeks  reporting  position  on  larger 
publication.  J-degree.  VDT.  top  references, 
solid  clips.  Send  to  Box  4852.  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR,  currently  employed,  seeks 
assistant  news  editor  or  other  responsible 
position  on  news  desk  of  mid-sized  AM  or  PM  m 
Zones  1  and  2  only.  Total  of  four  years 
experience  on  various  publications,  with  more 
than  two  years  on  desk  with  dailies.  Modular 
layout.  VDT.  slot  experience.  Box  4879.  Editor 
&  Publisher 


COLUMNIST ;  Former  reporter  with  three  years 
experience  at  mid-sized  metro  papers  Good 
imagination.  Strong  features,  fine  news  sense, 
column  experience.  Slightly  eccentric.  Zones 
6.  8,  9  Box  4876.  Editor  &  Publisher. 


EDITORIAL  WRITER-Fiscal  conservative  but 
otherwise  moderate  to  liberal  Mature  and  con¬ 
structive  but  tough  and  provocative.  Interested 
m  metro  dailies75. 000  circulation  and  up.  Box 
4831.  Editor  &  Publisher. 


EDITOR  with  newspaper,  wire  service,  and 
business  publication  background  can  offer  top 
rewrite,  editing,  headline,  layout,  and  produc¬ 
tion  skills  Thoroughly  experienced  m  handling 
complex  copy.  Box  4890.  Editor  &  Publisher. 


NEW  YORKER,  six  years  experience  on  Southw¬ 
est  newspapers.  AP-horrored  reporter.  VDT  edi¬ 
tor.  self-motivated,  proven  leader.  Seek 
position  on  newspaper  or  magazine  in  New  York 
City  area.  Bob  Guiliano.  900  E  Corsicana 
'#221.  Athens  TX  75751. 

NEED  SOMEONE  IN  Munich.  Brussels  or 
I  Rome?  Journalist  with  5  years  newspaper 
I  experience  and  currently  working  in  maior  poli- 
,tical  campaign  seeks  a  professional  position 
I  with  corporation  or  publication  overseas.  I'm  a 
j  hard,  if  somewhat  obsessive  worker,  who  wants 
to  stand  back  and  take  a  look  at  America  from  a 
I  foreign  perspective.  Familiarity  with  German. 

I  Am  female,  if  it  makes  any  difference.  Box 
j  4848.  Editor  &  Publisher 


'  NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


Skilled,  experienced  professional  with  track 
record.  VDT  experience,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6810  or  write  Box  4611.  Editor  &  Publisher. 


PROBING,  aggressive  reporter-2  years  daily 
!  experience-seeking  position  on  mid-size  daily. 
Currently  working  on  25.(XX}  daily  covering 
I  politics,  education,  crime,  health  and  features. 
Bw  48^.  Editor  &  Publisher. 


I  REPORTER  AVAIOBLE:  Know  my  way  around 
j  agencies,  courts,  police.  Expertise  in  military 
'  anairs.  sciences,  industry.  Solid  urban  affairs 
I  background.  Write  in  plain  English.  Top  work 
;  habits,  integrity  Kevin  Sherlock,  (213)  785- 
!  7217. 


:  RELIGION  EDITOR:  looking  for  work  with 
I  medium-sized  daily  Several  years  experience 
'  with  national  religious  weekly  writing  news  stor- 
I  les.  editing  manuscripts,  writing  editorials. 
I  Have  MA  in  journalism,  plenty  of  clips  Stephen 
Hines.  20  Broadview  Av.  Asheville  NC  28^3. 


I  TOP-NOTCH,  aggressive  young  reporter  with  2 
I  years  experience  on  small  semi-weeklies 
I  desires  move  to  daily,  preferably  near  or  in  met- 
i  ropolitan  area  Any  Zone  Experienced  in 
reporting,  editing  layout,  photography  and 
I  V(jT.  Box  4847.  Editor  &  Publisher 


Major  metropolitan  newspaper  is  searching  for 
a  skilled  and  experienced  manager  to  be 
resposible  for  direction  of  all  news|}a|}er  pro¬ 
duction  processes.  Planning,  scheduling  and 
communication  talents  are  a  necessity.  Knowl¬ 
edge  of  composing,  press  and  inserting 
operations  important.  We  require  a  good  leader 
with  poise  under  pressure;  a  bright,  well  orga¬ 
nized  individual  who  is  good  with  people.  You 
will  have  experienced  department  heads 
operating  in  a  union  environment.  The  produc¬ 
tion  director  joins  an  enthusiastic  management 
team  responsible  for  guiding  a  growing  profit¬ 
able  company.  Excellent  salary  and  fringes; 
supurb  working  conditions.  Please  submit 
detailed  resume  with  references  and  salary  his¬ 
tory.  All  replies  held  in  strictest  confidence 
Box  4893,  Editor  &  Publisher 


WE  ARE  SEEKING  a  self-motivated  Production 
Director  who  possesses  experience  in  pre¬ 
press.  press,  and  post-press  operations  to  work 
in  a  newspaper  environment  with  commercial 
quality  products.  Through  knowledge  of  web 
offset  and  process  color  is  essential  for  this 
position.  A  bachelor  s  degree  in  a  printing- 
related  field  IS  required.  Salary  is  com¬ 
mensurate  with  experience  Please  send  us 
your  resume  and  salary  history  in  strict  confi¬ 
dence  Reply  to  Box  4822,  Editor  &  Publisher, 
an  equal  opportunity  employer 


PUBLISHER.  23  years  experience,  recently 
sold  my  profitable  newspapers.  Can't  sit  still, 
will  consider  corpiorate  management  medium 
daily  or  suburban  weekly  chain.  Well-known, 
respected,  shirt-sleeve  professional.  Box 
4883,  Editor  &  Publisher. 


TOP  FLIGHT  shirt-sleeved  executive  with  pro¬ 
ven  track  record  as  builder,  innovator  Ground 
floor  experience  in  all  phases  of  newspaper, 
printing  industry-a  master  at  handling  people 
Seeks  top  spot  on  daily  or  weekly.  Box  4877, 
Editor  &  Publisher. 


Sell  yourself... 

To  the  huncJreds  of  ecditors, 
publishers,  ocjvertising,  cir¬ 
culation,  anid  proiduction 
managers,  etc.  who  reaid 
E&P  every  week.  Tell  them 
about  yourself  in  a  Positions 
Wantetd  aid  in  E&P  Classi- 
fieids. 


PRODUCTION  COORDINATOR  with  minimum 
one-year  experience  in  process  color,  quality 
control,  and  web  offset  presses  is  needed  for 
newspaper  environment  with  emphasis  on  com- 
erical  quality.  Reports  to  Production  Director. 
Individual  must  possess  bachelor  degree  in 
printing  or  related  field  Must  be  able  to  relate 
well  to  people!  We  need  a  highly  motivated 
person  with  a  willingness  to  relocate.  Send  your 
resume,  in  confidence,  to  us  at  Box  4823.  Edi¬ 
tor  &  Publisher. 

Equal  Opportunity  Employer 


SALES 


ZONE  5  weekly  needs  a  manager  who  can  work 
without  supervision .  M  inimum  2  years  advertis¬ 
ing  sales  experience.  Generous  starting  pay  and 
bonuses.  Car  furnished.  Write  in  care  of  Box 
4766,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  Octob 


ADVERTISING 


I  DEDICATED  and  aggressive  male  seeking 
I  advertising  manager  position  in  Zone  4-prefer 
Florida-2  years  retail  management.  3  years 
shopper  and  newspaper  management 
experience,  383  hours  business  and  office  Box 
4858.  Editor  &  Publisher. 


MULTI-EXPERIENCED  advertising  and 
marketing  man  wants  challenging  opportunity. 
Background  includes  display  sales,  newspaper 
jjromotion.  small  weekly  ownership,  ad  agency 
ownership.  Reply  to  Box  4891,  Editor  &  Pub¬ 
lisher. 


CARTOONIST 


CARTOONIST-Nationally  syndicated.  32.  with 
distinctive  style  and  sharp  ideas,  seeks  position 
I  on  daily.  Send  for  samples;  Box  4866,  Editor  & 
I  Publisher, 

er  9,  1982 


EDITOR,  all-around  newsman  with  eight  years 
experience,  seeks  fresh  challenge  on  daily  or 
weekly  Have  published  own  paper  past  5  years 
Able  writer;  photo,  layout  skills.  Awards, 
excellent  references  Steve  Cartwright.  (207) 
866-4903  (office),  (207)  866-4708  (home)  or 
write;  17  Middle  St.  (Jrono  ME  04473. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


MATURE.  DEMANDING,  multifaceted  editor- 


VERSATILE,  dependable  reporter 
photographer.  28.  with  six  years  daily 
experience,  seeks  general  assignment  position 
in  any  Zone.  VDT  skill.  Box  4811.  Editor  & 
Publisher. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


Jury  can’t  reach  verdict 
in  tv  news  ethics  triai 


Food  editors 
to  gather  for 
annuai  meeting 

Food  for  thought  and  the  waistlines  of 
79  food  editors  will  headline  the  agenda 
during  the  40th  Annual  Newspaper  Food 
Editors  Conference  in  Pittsburgh,  Pa. 

Headquartered  at  the  William  Penn 
Hotel,  October  10  through  October  14, 
and  sponsored  by  the  Newspaper 
Advertising  Sales  Association,  the  con¬ 
vention  will  focus  primarily  on  food  man¬ 
ufacturers  and  their  products. 

Paul  Prudhomme,  owner  and  chef  of 
K-Paul’s  Restaurant  in  New  Orleans,  will 
lead  off  the  meeting  with  a  demonstration 
of  Creole/Cajun  cooking,  sponsored  by 
Uncle  Ben's  Inc. 

The  American  Egg  Board  will  take  “a 
whimsical  but  practical  approach  to 
meringue  making,”  that  evening  followed 
by  an  update  on  Aspartame  applications, 
sponsored  by  Searle  Food  Resources. 

ITT  Continental  Baking  Company  on 
Monday  will  present  a  panel  covering 
nutrition  for  older  Americans.  Speakers 
include  Barbara  Shannon,  associate  pro¬ 
fessor  of  nutrition  at  Pennsylvania  State 
University  and  Robert  Morris,  ITT  vice 
president  of  technical  affairs  for  ITT. 

At  Monday’s  lunch,  Ralph  Pinkerton, 
president  of  the  California  Avocado 
Commission,  will  discuss  the  state  of  the 
Mexican  food  industry,  while  Ray  Mar¬ 
shall,  chairman  of  the  board  of  Acapulco 
Los  Arcos  Restaurants  demonstrates  five 
Mexican  dishes. 

In  the  afternoon.  Chef  Tell  Erhardt  an 
advisor  to  the  board  of  directors  of  Mod¬ 
ern  Maid,  will  demonstrate  how  to  grill 
fish  on  the  Modern  Maid  SizzleEdge. 
Swift  &  Company  plans  to  present  a  taste 
of  Thanksgiving  for  dinner  that  evening, 
featuring  its  Butterball  turkey  line. 

After  dinner  food  editors  will  travel  to 
Le  Mont  Restaurant  for  a  session  on 
“what's  new  in  desserts,”  sponsored  by 
Krat  Inc. 

The  next  morning,  Susan  Mills, 
director  of  research  or  the  National  Res¬ 
taurant  Association  will  analyze  chil¬ 
dren's  eating  habits  at  and  away  from 
home  during  a  session  underwritten  by 
the  National  Restaurant  Association. 

That  night  Ocean  Spray  Cranberries 
will  host  "an  American  sampler  dinner,” 
with  commentary  and  tastings  provided 
by  specialists  from  all  over  the  country. 

The  National  Live  Stock  and  Meat 
Board  will  discuss  what’s  new  “in  the 
world  of  meat,”  on  Wednesday,  while 
Dr.  William  Stringer  of  the  University  of 
Missouri’s  Department  of  Food  Science 
and  Nutrition  takes  a  look  at  “today’s 
leaner  meat.” 

On  Wednesday  evening,  Pepperidge 
Farm  Inc.  will  review  the  “various  ethnic 
40 


The  $10  million  lawsuit  against  Phil 
Donahue  and  Multi-Media  Productions 
ended  October  4  in  a  mistrial  —  the  result 
of  a  “hopelessly  deadlocked”  jury. 

The  suit,  filed  by  Willow  Lynn  Cramlet 
of  Arvada,  Colo.,  claimed  that  Donahue, 
his  staff,  and  producers  conspired  to  hide 
the  whereabouts  of  her  former  husband, 
Wayne  Ronald  Anderson,  after  he 
appeared  on  the  “Donahue  on  Today” 
segment  of  NBC’s  “Today  Show,”  a  few 
months  after  Anderson  kidnapped  the 
couple’s  3-year-old  son.  Eland  Cramlet 
Anderson. 

Cramlet,  after  recognizing  her  dis¬ 
guised  ex-husband  on  the  program  which 
aired  April  10  and  11,  1980,  sought  an 
arrest  warrant  for  Anderson  and  con¬ 
tacted  Donahue.  Donahue  refused  to  re¬ 
lease  the  whereabouts  of  Anderson 
claiming  his  First  Amendment  rights  to 
protect  confidential  sources. 

Cramlet  charged  that  she  suffered  dam¬ 
ages,  including  emotional  anxiety, 
humiliation  and  psychological  trauma. 
She  was  seeking  $5  million  compensatory 
damages  and  $5  million  in  punitive  dam¬ 
ages. 

The  five-man,  one-woman  jury 
deliberated  10  hours  before  the  mistrial 
was  announced  by  U.S.  District  Judge 
Zita  L.  Weinshienk. 

Donahue,  who  attended  much  of  the 
2-week  trial,  defended  his  actions,  saying 
his  duties  as  a  journalist  did  not  require 
that  he  turn  in  the  man,  or  child. 

“I  absolutely  believe  I  was  right,” 
Donahue  told  the  jury.  “My  job  as  ajcur- 


traditions  of  Pittsburgh  which  will  include 
a  trip  to  the  Carnegie  Institute’s  Hall  of 
Architecture  and  the  Hillman  Hall  of 
Minerals  and  Gems. 

The  following  day  a  special  two-hour 
food  editors  workshop  will  present  panel 
of  food  editors  discussing  regional  re¬ 
cipes.  During  the  same  session.  Dr.  Ruth 
Kane,  director  of  consultation  for  St. 
Francis  General  Hospital,  Pittsburgh  will 
discuss  stress,  and  Dr.  Phillip  G.  Keene 
of  Penn  State’s  Food  Science 
Department  will  conduct  a  taste  compari¬ 
son  of  ice  cream. 

The  Denmark  Cheese  Association  will 
host  Thursday’s  luncheon  to  celebrate 
the  Danish  Dairy  Industry’s  100th 
anniversary.  A  traditional  100-year-old 
Danish  meal  will  be  served,  while  A.G. 
Pederson,  managing  director  of  Odsted 
Dairy,  Denmark,  chronicles  the  history 
of  the  Danish  dairy  industry. 

On  the  last  night  of  the  conference  the 
National  Buckwheat  Institute  will 
present  food  and  music  of  Eastern 
Europe.  Folk  music  and  dances  will  be 
performed  by  the  Tamburitzans  of  Du- 
quesne  University. 


nalist  is  not  to  decide  what  is  right  or 
wrong.  My  job  is  to  present  the  different 
sides  of  an  issue  of  national  concern.  It’s 
not  to  be  an  agent  for  a  law  enforcement 
agency.” 

However,  Donahue  said  he  would  have 
acted  differently  had  somene  such  as  Bru¬ 
no  Richard  Hauptmann,  who  kidnapped 
the  infant  son  of  Charles  Lindberg  in  the 
1930s,  been  involved.  He  would  have 
carefully  written  down  meeting 
instructions,  hung  up,  and  called  police. 
But,  he  said,  once  he  and  his  staff  agreed 
to  protect  Anderson  through  con¬ 
fidentiality,  he  couldn’t  have  broken  his 
agreement. 

In  addition  to  television  newsman 
Daniel  Schorr,  who  testified  on  Dona¬ 
hue’s  behalf  and  defended  Donahue’s  ac¬ 
tions,  two  journalism  professors  with 
conflicting  views  were  also  called  as  wit¬ 
nesses. 

University  of  Denver  professor  Lawr¬ 
ence  Thompson  likened  Donahue’s  ac¬ 
tions  to  “a  reporter’s  interviewing  bank 
robber  and  holding  the  money  for  him 
during  the  interview.” 

Thompson  said  he  thought  journalisitic 
ethics  required  that  Donahue  not  conduct 
the  interview  if  one  condition  was  pro¬ 
tecting  Eland.  Donahue  and  his  staff,  he 
said,  should  have  turned  the  child  over  to 
the  authorities  and  described  Donahue’s 
conduct  as  “outrageous.” 

University  of  Missouri  journalism  pro¬ 
fessor  Dale  Spencer  said  the  opinions 
offered  by  Thompson  “baffled”  and 
“appalled”  him.  He  was  also  surprised  to 
learn  that  Thompson  testified  that  he 
couldn’t  identify  the  prestigious  Pea¬ 
body  awards  given  by  the  University  of 
Georgia  for  broadcasting  excellence. 
Spencer  also  noted  that  DU’s  journalism 
school  wasn’t  accredited,  while  Mis¬ 
souri’s  was  always  rated  among  the  top 
three  in  the  country. 

After  the  mistrial  announcement, 
Cramlet,  pleading  exhaustion,  said  she 
wasn’t  sure  if  she  would  pursue  another 
lawsuit  even  though  several  people  have 
come  forward  to  help  her  defray  court 
costs. 
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Professional  Assistance 
To  Newspaper  Owners 
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313-259-0080 
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To  reach  newspeople,  you  should  know 


EDITOR  &  PUBLISHER 
RANKS  AHEAD  OF  TIME, 
NEWSWEEK,  WASHINGTON 
JOURNALISM  REVIEW  AND 
COLUMBIA  JOURNALISM  REVIEW 

Facts  are  facts.  When  Editor  &  Publisher  talks  about  the 
impact  we  make  in  the  newspaper  industry,  we  have  unbi¬ 
ased,  unsolicited  data  to  back  us  up. 

This  year,  Michigan  State  University  did  a  survey  of  work¬ 
ing  journalists  as  part  of  the  Newspaper  Readership  Study. 


Table  19  —  What  news  people  read 

Editor  &  Publisher  50% 


Critical  Reviews,  including  Columbia  45% 

Journalism  Review,  Washington  Journalism 
Review  combined 


Time  40% 


Newsweek  35% 


Quill  27% 

This  survey  proves  that  Editor  &  Publisher  is  read  by  the 
leaders  in  the  news  business  —  those  that  can  listen  to  your 
PR  Program . . .  and  then  DO  something  about  it. 

You  realize  the  importance  of  getting  to  the  right  people. 
E&P  knows  that . . .  and  that’s  why  we  offer  you  a  workable 
and  profitable  advertising  opportunity. 

EDITOR  &  PUBLISHER 

575  Lexington  Avenue 
New  Y)rk,  New  Y)rk  10022 
212  752-7050 


Publishers  of 


Agonts  For 

2Il|e  Snoxuille 
ilournal 


The  Knoxville 
News-Sentinel 


A  Scripps-Heward  N«w«pop«f 
Evening  and  Sundoy 


A  Gonnatt  Nawspopar 
Morning  axcapt  Sunday 


MORE 

THAN 


9  MILLION 


VISITORS  TO-DATE! 

(and  they’re  still  coming) 


The  1982  World’s  Fair  has  also  brought  to 
Knoxville  $42  million  in  4  new  hotels, 
$255  million  in  highway  construction,  30 
new  restaurants.  But  that’s  not  the  end  of 


Construction  is  underway  or  planned  for  a 
$50  million  East  Towne  Mall,  a  $60  mil¬ 
lion  Centre  Square  office  towers,  a  $32.5 
million  C  &  C  Office  Plaza,  a  $30  million 
sports  arena,  and  many  smaller  projects. 


Be  sure  the  growing  Knoxville  market  is 
included  in  your  1983  marketing  plans. 
Contact  Story  &  Kelly-Smith,  Inc.  for  the 
complete  story,  or  call  Dan  Spencer  at 
615/521-8199. 
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